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ITS  NOT  JUST 
THE  BIG  NEWS  IN 
MILWAUKEE. 
IT’S  THE  BIG  NEWS 
IN  NEWS. 


The  new  Milwaukee  Journal  Sentinel  covers  world,  national  and  local  news  in  greater  detail  than 
ever  before.  It  also  features  special  sections  every  day,  such  as  Neighbors,  Health  and  Family. 
What’s  mere,  its  contemporary  design  makes  it  the  most  reader-friendly  paper  you’ve  ever  seen. 
The  new  Milwaukee  Journal  Sentinol,  if  you  haven’t  heard  of  it  yet,  you  wilt. 
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New  EF  70-200  2.8L 

Responding  to  professional 
photographers,  Canon  designed 
this  versatile  new  USM  lens  with 
full  time  manual  focus  override, 
higher  speed,  more  accurate 
stopping  and  near  silent  operation. 
This  lens  is  also  compatible 
with  EF  extenders. 


Co-founder,  Duomo  Photography,  New  York. 
Has  photographed  9  Olympic  Games 
and  other  major  sporting  events  around 
the  world  for  over  20  years. 


The  EOS-In  RS  has  Canon’s  unique  AIM 


“I  had  a  vision  of  a  woman  soaring  above  system  that  improves  the  link  between 

IINITRODUCIIMG  CAIMOIM  EOS  -^n  RS. 


■MOW  THE  IIN/IROSSIBLE  IS  ROSSIBLE. 


the  clouds.  Shooting  10  frames  per  second  focus  and  exposure  •  A  broad  variety  of 


with  no  viewfinder  blackout  allowed  me  to  metering  patterns  linked  to  the  5-polnt 


capture  that  vision.”  As  fast  as  you  can  say  “ONE  focusing  system  •  And  it’s  compatible  with 


MISSISSIPPI”,  the  new  EOS-In  RS  takes  you  to  new  over  40  EF  lenses.  No  wonder  more  and 


photographic  heights.  At  1 0  frames  per  second.  Since  more  pros  are  realizing  now  it’s  Canon. 


the  EOS-In  RS  incorporates  a  fixed  pellicle  mirror. 


there  is  no  ‘mirror  slap’  or  'viewfinder  blackout.’  You 


see  every  split  second  you’re  shooting.  And  talk  about 


split  seconds-in  the  RS  mode  the  release  lag  time  is 


only  6  milliseconds,  by  far  the  fastest  of  any  AF  SLR. 


01905  Canon  U.SA.Inc.  For  color  brochure  write:  Canon  EOS-1*  RS.  C.B.S.  3192A.  MeMNe.  N.Y.  11747 
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MARCH 

28*30  —  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

31*4/1  —  Investigative  Reporters  and  Editors,  Basics  of  Investiga¬ 
tive  Reporting  Conference,  Ramada  O’Hare,  Chicago 
31*4/2  —  Great  Lakes  Production  Conference/Northwest  Print¬ 
ing  Production  Conference,  Radisson  Hotel,  Rochester,  Minn. 

APRIL 

2*4  —  Newspaper  Association  of  America,  Prepress  Conference, 
Ritz-Carlton  Hotel,  Kansas  City 

4*y  —  American  Society  of  Newspaper  Editors  Convention,  Loews 
Anatole,  Dallas 

y*P  —  National  Freedom  of  Information  Coalition  Conference, 
Loews  Anatole,  Dallas 

7*8  —  Nebraska  Press  Association  Convention,  Red  Lion  Hotel, 
Omaha 

1  8*2 1  —  Pennsylvania  Newspaper  Publishers  Association/Inter¬ 
state  Advertising  Managers  Association,  Advertising  Conference, 
Yorktowne  Hotel,  York,  Pa. 

20*23  —  Education  Writers  Association  Conference,  Westin  Ta¬ 
bor  Center,  Denver 

23*26  —  Society  of  Technical  Communication  Convention,  Sher¬ 
aton  Hotel,  Washington,  D.C. 

24*26  —  Newspaper  Association  of  America  Convention,  Hilton 
Hotel,  New  Orleans 

29*5/3  —  GMA  Users  Group  Conference,  Doubletree  Hotel, 
Philadelphia 

MAY 

4*6  —  Southern  Circulation  Managers  Association  Convention, 
Grand  Hotel  and  Resort,  Pigeon  Forge,  Tenn. 

5*8  —  DRUPA  Printing  and  Publishing  Trade  Show,  Diisseldorf, 
Germany 

6*  10  —  Newspaper  Purchasing  Management  Association  Conven¬ 
tion,  Cincinnatian  Hotel,  Cincinnati 

1 4*  16  —  International  Newspaper  Marketing  Association  Confer¬ 
ence,  Park  Plaza  Hotel,  Boston 

1 4*  17  —  International  Press  Institute,  World  Congress  and  Gen¬ 
eral  Assembly,  Hotel  Lotte,  Seoul,  Korea 

26*29  —  National  Cartoonists  Society  Convention,  Boca  Raton 
Resort  &.  Club,  Boca  Raton,  Fla. 

28*3 1  —  International  Federation  of  Newspaper  Publishers  (FIEJ), 
World  Newspaper  Congress,  Paris,  France 

31*6/1  —  Association  of  Free  Community  Newspapers  Confer¬ 
ence,  Ritz-Carlton  Hotel,  Washington,  D.C. 

31*6/2  —  Catholic  Press  Association  Convention,  Hilton  Hotel 
and  Towers,  Los  Angeles 

31*6/3  —  Association  of  Alternative  Newsweeklies  Convention, 
Loews  Vanderbilt  Plaza,  Nashville 

JUNE 

1*13  —  American  Advertising  Federation,  National  Advertising 
Conference,  Hyatt  Regency,  Tampae, 
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About  Awards 


FIEJ  Golden  Pen  ef  Freedom.  The  Paris-based  In¬ 
ternational  Federation  of  Newspaper  Publishers  (FIEJ )  has 
awarded  its  Golden  Pen  of  Freedom  to  Gao  Yu,  a  promi¬ 
nent  Chinese  journalist  currently  serving  a  six-year  prison 
term. 

The  51-year-old  newswoman  was  labeled  an  “enemy  of 
the  people”  by  the  mayor  of  Beijing.  She  was  arrested  dur¬ 
ing  the  1989  anti-Communist  uprising  in  Tiananmen 
Square. 

Gao  was  released  in  1990  because  of  health  problems, 
only  to  be  arrested  again  three  years  later  —  one  day  be¬ 
fore  she  was  to  leave  for  a  year  in  the  United  States.  She 
was  charged  with  leaking  state  secrets  across  the  border. 

Seldan  Ring  Award.  The  $25,000  Selden  Ring  Award 
for  Investigative  Reporting  will  go  to  a  five-member  in¬ 
vestigative  team  at  the  New  Orleans  TimeS'Picayune  for 
its  exposure  of  crooked  gambling  in  Louisiana. 

Murray  Fromson,  director  of  the  School  of  Journalism 
at  the  University  of  Southern  California,  which  adminis¬ 
ters  the  award,  named  the  reporters  Susan  Finch,  Mike 
Hughlett,  Peter  Nicholas,  James  O’Byrne  and  Mark  Schleif- 
stein  winners  for  their  series,  “Stacking  the  Deck:  The 
Birth  of  Louisiana  Gambling,”  which  was  picked  as  the  best 
from  113  entries. 

World  Press  Photo  Conlosl.  The  Amsterdam-based 
World  Press  Photo  Foundation  gave  top  awards  to  four  U.S. 
photographers  in  its  38th  annual  competition. 

They  were  Gerald  Herbert  of  the  New  York  Daily  News, 
Carol  Guzy  from  the  Washington  Post,  Garo  Lachinian 
with  the  Baltimore  Sun  and  Robert  P.  Thayer  of  the  Prov¬ 
idence  Journal' Bulletin. 

EWA  Education  Reporting  Awards.  The  Education 
Writers  Association  (EWA)  has  named  winners  of  its  Na¬ 
tional  Awards  for  Education  Reporting.  First  prize  recipi¬ 
ents,  each  getting  $250,  are  listed. 

The  award  for  breaking  news  reporting  went  to  a  team 
from  New  York  Newsday  and,  in  the  smaller  newspaper 
category,  Joe  Thomas  and  Africa  Gordon  at  the  Times  in 
Shreveport,  La. 

Honored  for  feature  writing  were  Ron  Suskind  of  the 
Wall  Street  Journal  and  Betsy  Stieff  of  the  Columbia  (Md  ) 
Flier. 

Joan  Richardson,  Debra  Adams  and  Margaret  Trimer- 
Hartley  with  the  Detroit  Free  Press  and  a  group  from  the 
Day  in  New  London,  Conn.,  were  recognized  in  the  news 
feature/issue  package  category. 

Series  honors  went  to  a  Philadelphia  Inquirer  contin¬ 
gent  and  Barbara  Bowers  and  Joe  McDonald  with  the 
Courier'News  in  Bridgewater,  N.J. 

The  Minneapolis  Star  Tribune’s  Joe  Rigert  and  Carol 
Command  got  the  top  investigative  reporting  prize. 

A  team  from  the  Birmingham  News  and  Garth  Kriewall 
and  Mike  Connell  of  the  Times  Herald,  Port  Huron,  Mich., 
won  for  opinion  writing. 

Recognized  for  their  special  sections  were  the  Boston 
Globe  and  Melbourne  Florida  Today. 
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CoverSTOKY...our 
TMC  revenues  have 

jumped  7?/a’ 


“CoverSTORY  brings  a  new  dimension  to  our  newspaper  without  the  expense  of  additional 
personnel  The  publication  attracts  a  non-traditional  newspaper  reader  and  as  a  result, 
our  TMC  revenues  have  jumped  77%i  I  have  noOjing  but  great  thin^  to  say  abrndCoverSTORYT 

Bob  Werner,  Publisher,  Great  Bend  Tribune 


City/State/Zip 


CmrSTORK 


The  Best  Performer 
IN  THE  Entertainment  Business. 


Newspaper, 


Phone  Number 


Address, 


Name 


CoverSTORY  is  the  fastest  growing  entertainment 
package  in  the  industry.  The  dynamic  design  and  fresh, 
original  reporting  bring  new  excitement  to  any  paper. 
For  more  infomuition: 

Send  to:  CoverSTORY 

3150  Des  Plaines  Avenue,  Suite  115 
Des  Plaines,  Illinois  60018. 

Fax  708-299-9509. 

Or  call  Paul  Camp,  Publisher,  1-800-2 ISTORY. 
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NEWS 

1  1  Staged 

Journalism 

A  supermarket  tabloid  publishes  com¬ 
puter-recreated  photos  of  a  battered 
Nicole  Brown  Simpson,  while  another 
runs  staged  murder  scene  photos. 

13  An  Epidemic 

Called  Subpoena 

A  new  study  finds  a  steady  rise  in  the 
number  served  on  the  media. 

16  Cutthroat 

Competition 

Surviving  in  the  Turkish  newspaper 
market  means  offering  high-tech  re¬ 
production,  highly  paid  star  colum¬ 
nists,  and  incredible  gifts  to  readers. 

1  7  Asian  Journalists 

Boycott  Golden  State 

Another  association  of  minority  news¬ 
people  pulls  a  convention  from  Cali¬ 
fornia  in  protest  of  Proposition  187. 

33  Supporting 
Salinas 

Dow  Jones  stands  by  exiled  Mexican 
president  and  company  board  member 
Carlos  Salinas  de  Gortari. 
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GossNewsliner. 

Making  news  into  the  21st  century. 


From  banner  headlines  to  bottom  lines,  the  Goss*  Newsliner™  this  cannot  provide  day-to-day  consistency.  Goss  positive-teed 

delivers.  Our  revolutionary,  patented,  positive-feed  keyless  inker  keyless  changes  all  that.  Four  planetary  gear  pumps  per  couple 

redefines  "keyless”  in  quality,  faster  start-up,  reduced  waste,  e)(trude  ink  precisely  and  maintain  ink  density  that  surpasses 

and  reliability.  conventional  two-form  inkers.  The  system  also  has  a  small  reservoir 

Goss  positive-feed  keyless  will  become  an  industry  standard  with  automatic  level  monitoring  and  a  "shade”  or  trim  control 

with  its  significant  productivity  and  cost  advantages.  It  delivers  for  adjustments.  Non-printing  area  ink  is  removed  by  a 

quick  makeready  through  swift  job  setup.  Faster  saleable  copies  scraper/auger  assembly  for  recirculation.  And,  no  speciai  inks 

and  less  start-up  waste  than  conventional  keyless.  Elimination  are  required  with  Goss  positive-feed  keyless, 

of  ink  control  and  ink  density  presetting  ^ems.  No  adjustments  Goss  Newsliner.  It  makes  everything  else  old  news.  Rockwell 
during  the  run.  And  no  wash-up.  All  of  th^  benefits  can  decrease  Graphic  Systems,  Rockwell  International.  708-850-5600i  Fax; 

operating  expense.  That’s  great  news  for  your  bottom  line.  708r850-6641. 

The  "secret”  is  our  patented  positive-feed  digital  keyless  inker. 

Passive  keyless  systems  use  patterned  anilox  rollers  with 
cells  that  need  to  be  "scraped”  for  uniform  ink  volume.  Simply, 


^  RocknveU  Graphic  Systems 


The  man  you  see  to  the  right  isn’t  exactly  a 
rebel.  Bruce  Cunningham  is,  in  fact,  a  conservative 
third-generation  prepress  man.  But  he^  also  a  savvy 
guy  who  knows  therek  no  better  way  to  stay  alive  in 
business  than  to  revolutionize  it. 

That’s  why  he’s  using  Power  Macintosh”  com¬ 
puters.  Tb  create  film,  of  course.  And  to  take  quick 
advantage  of  the  lucrative  new  media  markets. 

Power  Macintosh  gives  his  people  the  power 
they  need  to  manipulate  complex  images,  sound 
and  video.  So  they  can  create  CD-ROMs,  interactive 
demos,  digital  catalogs  and  more  with  the  ease  of  a 
Macintosh’  Power  Mac”  also  gives  them  accelerated 
£q)plications  and  new  tools  like  QuickTime*  VR  and 
^ple*  Media'lbol  Kit.  So  the  creation  goes  faster. 

Most  of  all.  Power  Macintosh  gives  Bruce  new 
markets  to  explore.  And  new  services  to  deliver.  So 
while  he’ll  ^adly  output  film  for  his  clients  (oryours), 
this  much  is  clean  business  as  usual  is  history. 


Bruce  Cunningham 
Lanman  Companies 
Washington.  D  C. 

Founded  in  1911.  Lanman 
Companies  is  one  of  the 
largest  privately  held  digital 
imaging  and  prepress  opera¬ 
tions  in  North  America,  with 
clients  like  Harcourt  Brace 
and  Company,  the  American 
Automobile  Association. 
General  Mills.  Ihe  National 
Geographic  Society  and 
Smithsonian  magazine. 
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Change  seems  to  be  the  big'new  idea’ 
these  days.  But  our  business  has  been 
changing  for  years.  That’s  why  we 
use  Power  Macintosh  to  embrace 
new  technologies  like  multimedia- 


No,  the  dock  isn’t  run-  ’ 
ning  out  on  printed 
communications.  But 

that  doesn’t  mean  you  can’t  reuse  images  , 
scanned  for  print  to  create  CD-ROM  catalogs, 
portable  presentations,  interactive  dertx)S,  info  tor  the  Internet, 
and  more.  All  you  need  is  a  Power  Mac.  Oh  yeah— and 
the  desire  to  make  more  money. 


)  real-world  tests  on  Power  Madntosh 
systems,  Lanman  Companies  realized 
ov^l  productivity  gains  of  26%.  No 
big  surprise,  when  you  consider  that 

_  the  RlSC-bas^  PowerPC  chip  at  the  heart 

of  every  Power  Mac  mns  ofrtimized  applications  two  to  eight 
times  faster  than  any  previous  Mac.’" 


Whaf  s  the  best  way  to  see  eye  to  eye? 

Talk  face  to  face— even  if  the  two  faces 
in  question  are  on  videoconferenced 
computers  divided  by  a  continent 
Even  if  one  runs  the  Mac  OS. 

And  the  other  runs  Windows.  Such  is  the  promise  of  Power 
Madntosh,  the  ultimate  cross-platform  cdlaborative  tod. 


SO  we  can  survive,  and  thrive. 

j  ’  / 

It  also  helps  us  integrate  services, 
improve  efficiency  and  slash  budgets. 
Come  to  think  of  it,  maybe  Power 
Macintosh  could  change  the  way 

t 

they  do  business  up  on  the  Hill!’ 


start  your  own  revolution. 

To  learn  how  you  can  get  the 
most  out  of  new  media  markets,  or 
to  see  the  independent  research 
that  ^ows  Power  Mac  outperform- 
-  ing  Pentium-based  systems  by  as 
much  as  92%r  call  us  at  800-770-4664  to  receive 
a  free  Power  Mac  Publishing  Kit  by  fax. 

Or  if  you  prefer,  call  800-522-0990,  ext  100,  to 
receive  your  frm  materials  by  mail. 


PowerMacintosh.’ 
The  business  Macintosh; 


Apples. 


James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 
Robert  U.  Brown,  President 

D.  Colin  Phillips,  Co-Publisher,  AdvertisingIResearch 
Christopher  Phillips,  Co-Publisher,  CirculationlProduction 
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Charter  Member, 
Audit  Bureau 
of  Circulations 
Member, 

Newspaper  Association 
of  America 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist, 
established  March  22,  1884;  Newspaperdom, 
March  1892;  The  Fourth  Estate,  March  1,  1894; 
Editor  &  Publisher,  June  29,  1901; 
Advertising,  Jan.  22,  1925. 


Subpoenas  galore 

THE  REPORTERS  COMMITTEE  for  Freedom  of  the  Press  has  completed  a 
valuable  study  of  subpoenas  presented  to  news  media  and  has  found  they  are  in 
epidemic  proportions.  Of  the  664  newspapers  and  236  television  stations  re¬ 
sponding  to  the  survey,  469,  or  52.1%,  said  they  had  been  subpoenaed  in  1993, 
compared  to  43.9%  in  1991  and  46.7%  in  1989.  A  total  of  3,519  subpoenas  were 
served  on  news  media  in  1993  with  TV  receiving  69.9%,  and  newspapers  30.1%. 

The  report  was  compiled  to  provide  empirical  evidence  that  news  media  can 
use  in  court  when  challenging  subpoenas  and  offer  help  in  drafting  state  shield 
laws.  One  of  the  shocking  discoveries,  however,  is  the  knowledge  that  state  shield 
laws  are  not  necessarily  a  help  in  protecting  media  from  searching  expeditions  by 
attorneys. 

It  was  found  that  59%  of  subpoenas  reported  were  in  the  29  states  and  District 
of  Columbia  where  such  laws  exist.  The  report  states  there  are  16  states  without 
shield  laws  that  recognize  a  qualified  or  absolute  reporter’s  privilege  under  law  or 
state  constitution,  but  it  was  here  that  36.1%  of  the  subpoenas  were  issued.  It  was 
also  found  that  news  organizations  that  consistently  and  aggressively  contested 
subpoenas  reported  fewer  being  issued  against  them. 

Obvious  conclusions  to  be  drawn  from  this  study  include  the  fact  that  news 
media  must  be  more  aggressive  in  resisting  subpoenas  and  that  journalistic  groups 
that  promoted  shield  laws  and  were  responsible  for  their  being  adopted  by  the 
states  must  go  back  to  work.  If  they  are  being  ignored  by  attorneys  and  the  courts 
to  this  extent,  the  laws  should  be  strengthened. 


Those  words 

THE  DECISION  OF  the  Ontario  Press  Council  defending  a  newspaper’s  use  of 
words  like  “sluts”  and  “bitches”  in  referring  to  fictional  characters  was  the  right 
one.  These  terms  would  be  offensive  and  insulting  if  applied  to  actual  women,  it 
was  noted,  and  we  believe  this  is  something  most  newspapers  avoid. 

There  are  other  words  that  newspapers  avoid  using  but  are  being  jammed  down 
their  news  gullets  so  that  all  media  are  now  doing  something  they  have  tried  to 
avoid  for  years.  We  refer  to  the  tactics  of  the  defense  lawyers  in  the  O.j.  Simpson 
case  and  their  determination  to  make  the  n-word  commonplace.  Because  of  their 
deliberate  efforts  to  inject  racism  into  the  trial  in  order  to  influence  jurors,  the 
n-word  has  appeared  on  the  front  pages  of  almost  every  newspaper  and  on  all  TV 
and  radio  news  broadcasts.  They  could  not  cover  the  news  and  tell  readers  and 
listeners  what  has  been  going  on  without  doing  so. 

This  would  not  be  acceptable  in  the  normal  pursuit  of  the  news,  and  never  will 
be  again  in  this  country.  But  we  fear  the  courtroom  spectacle  will  ultimately  do 
harm  to  all  media  that  are  telling  it  like  it  is.  Readers  and  listeners  will  soon  for¬ 
get  that  the  media  are  reporting  the  news,  that  the  words  they  use  are  not  their 
own  but  they  are  simply  relaying  what  is  being  said  in  court.  We  hope  we  are 
wrong.  We  will  have  to  wait  and  see. 
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Letters  to  the  Editor 

Dramatic  narrative  OK, 
if  it’s  not  contrived 


THE  ONLY  THING  I  could  find  to 
agree  with  in  Timothy  Cahill’s  recent 
letter  on  the  “Writer’s  Workshop” 
piece  on  foreshadowing  was  his  sound 
advice  that  young  reporters  read  the 
great  reporters  of  the  past. 

Maybe  Cahill  should  take  his  own 
advice  and  read  the  reportage  of  such 
past  masters  as  Ernie  Pyle  and 
Theodore  Dreiser,  or  more  recent 
greats,  like  Gay  Talese  and  Jimmy 
Breslin,  all  of  whom  expertly  used  the 
kind  of  dramatic  narrative  Jack  Hart 
was  advocating  in  his  column. 

The  only  “extrapolations”  or  “con¬ 
trivances”  those  great  reporters  or 


50  YEARS  AGO  .  .  .  Navy  Sec¬ 
retary  James  V.  Forrestal  went  be¬ 
fore  a  Senate  subcommittee  and 
proposed  a  privately  owned  but 
government-supervised  corporation 
to  control  overseas  communica¬ 
tions.  Admiral  Joseph  Redman, 
chief  of  Navy  communications,  said 
at  the  same  hearing:  “The  press  is  a 
national  interest.  That’s  why  it 
should  come  under  the  corpora¬ 
tion.” 

Sen.  Burton  K.  Wheeler  called  it 
a  potential  source  of  censorship  and 
Chairman  Paul  Porter  of  the  FCC 
objected  to  government  domination 
of  a  unified  system. 

Presidents  of  press  photographers 
associations  in  New  York,  Boston, 
Philadelphia,  Washington,  Cleve¬ 
land,  Detroit,  Miami,  San  Francis¬ 
co  and  Los  Angeles,  in  a  telephone 
conference,  turned  down  a  propos¬ 
al  of  the  Cigar  Institute  of  America 
to  sponsor  a  national  association  of 
press  photographers. 

From  Editor  &  Publisher 
March  24,  1945 


Hart’s  example  have  had  to  deal  with 
are  those  invented  by  reactionary  crit¬ 
ics  of  their  approach,  past  and  present. 

The  simple  answer  to  Cahill’s  ques¬ 
tions  about  how  such  journalists  know 
the  dramatic  details  happened  the  way 
they  wrote  them  is  the  one  that  so- 
called  “new  journalists”  like  Talese  and 
Tom  Wolfe  have  always  given:  They 
asked. 

They  asked  the  people  involved  ex¬ 
actly  how  the  events  unfolded,  what 
they  said,  and  even  what  they  were 
thinking  at  the  time.  In  other  words, 
they  did  their  jobs  as  reporters,  but, 
unlike  the  tired  hacks  around  them, 
they  asked  better  questions  and  then 
wrote  their  stories  in  a  new,  more  com¬ 
pelling  style. 

When  such  dramatic  embellish¬ 
ments  “ring  true”  —  because  they  are 
true  to  the  facts  —  then  the  trust  of 
the  readers  is  not,  as  Cahill  suggests, 
eroded. 

They  have  simply  been  persuaded  to 
be  more  involved  with  the  story  than 
they  would  have  been  by  the  older,  dri¬ 
er,  and,  yes,  more  contrived  styles  of 
newspaper  writing. 

For  the  record,  as  a  teacher  of  jour¬ 
nalistic  writing,  I  have  consistently 
found  Jack  Hart’s  columns  to  be  an  in¬ 
valuable  source  of  excellent  advice  and 
useful  examples,  and  I  can  only  hope 
today’s  newspaper  editors  and  writers 


heed  as  much  of  it  as  possible  if  they 
want  to  lure  readers  back  onto  the  exit 
ramps  from  the  information  superhigh¬ 
way. 

They  can  hardly  afford  to  do  other¬ 
wise,  since,  unlike  Cahill  and  the  pub¬ 
lication  he  works  for,  they  do  not  enjoy 
the  luxury  of  playing  to  a  “captive”  au¬ 
dience. 

Jerry  Miller 

Miller  is  an  associate  professor  of  jour' 
nalism  at  Franklin  College  in  Franklin, 

Ind. 

Questions  ethics 
of  reporters  who 
attended  luncheon 

TONY  CASE’S  JAN.  21  piece  about 
Marian  Burros’  New  York  Times  quotes 
from  Hillary  Clinton’s  Jan.  9  “off  the 
record”  luncheon  failed  to  explore  a 
couple  of  interesting  facets  of  that  af¬ 
fair. 

Why  would  an  ethical  reporter  or 
columnist  bother  to  attend  a  function 
previously  announced  to  be  little  more 
than  an  ego  trip  where  they  obviously 
were  just  going  to  be  conned? 

Why  would  they  participate  in  a  tax¬ 
payer  paid  farce  of  this  type? 

We  in  the  bill-paying  end  of  the  busi¬ 
ness  wonder  about  such  things,  particu¬ 
larly  in  memory  of  the  Washington  Dai' 
ly  News  editor  who  was  so  busy  he 
signed  expense  vouchers  using  a  differ¬ 
ent  colored  ink  for  each  letter  of  his 
name.  Ah,  memories  for  when  you  can 
finally  retire. 

James  N.  Johnson 
Ocala,  Fla. 


If  “  Voice  Personals  is  the 
killer  audiotex  application  ” 
Shouldn’t  you  he  talkir^  to 
the  gang  that  started  it  all  ? 
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Staged 

Journalism 

One  supermarket  tabloid  publishes  computer^recreated  photos 
of  a  battered  Nicole  Brown  Simpson;  another  runs  photos  of  a 
staged  murder  scene  with  a  stand-in  portraying  the  corpse 


by  Tony  Case 

THE  MEDIA  AND  the  public  weren’t 
allowed  to  see  horrific  photos  of  a 
slaughtered  Nicole  Brown  Simpson 
and  Ronald  Goldman,  but  a  supermar¬ 
ket  tabloid  gave  its  readers  the  next 
best  thing  —  staged  journalism. 

The  Nutional  Examiner  last  month 
recreated  and  captured  on  film  the  site 
of  the  murders  —  using  a  blond  stand- 
in,  blood-red  makeup  and  a  little  com¬ 
puter  gimmickry  —  based  on  pictures 
taken  by  investigators  and  shown  at 
the  trial  of  defendant  O.J.  Simpson. 

Even  though  judge  Lance  Ito,  the 
defense  and  prosecution  teams,  and 
the  jurors  all  saw  them,  the  pho¬ 
tographs  were  shielded  from  media 
coverage. 

“Not  for  the  squeamish,”  the  Exam¬ 
iner  warned  on  its  cover  —  admitting, 
in  less  prominent  type,  that  the  vivid, 
full-color  images  in  its  inside  spread 
had  been  “enhanced.” 

“We  toned  them  down  because  the 
real  stuff  was  just  too  gory,”  explained 
Terry  Raskyn,  vice  president  of  Globe 
Communications,  which  publishes 
both  the  Examiner  and  Globe  tabloids. 

“What  we  wanted  to  do  was  give 
people  an  idea  of  what  was  being  seen 
in  court  .  .  .  but  we  made  it  somewhat 
NC  17-rated,”  she  said. 

Examiner  editor  Dan  Dolan  defend¬ 
ed  his  paper’s  running  the  photos,  not¬ 
ing  that  football  legend  Simpson  is  on 
trial  in  American  households  as  well  as 
a  Los  Angeles  courtroom,  and  the 
everyday  spectator  should  be  privy  to 
the  same  information  as  the  judge  and 
jury. 

“Members  of  the  public  have  a  right 
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The  National  Enquirer  published  this 
computer-recreated  photo  of  a  battered 
Nicole  Browm  Simpson. 


to  see  what  the  jury  saw,  because  they 
also  are  factoring  in  different  things 
and  making  up  their  own  minds,” 
Dolan  said.  “The  jury  has  a  complete 
picture,  with  nothing  being  withheld.” 

Critics  charge  that  in  dramatizing 
the  news,  media  organizations  hurt 
both  their  own  reputations,  and  the 
image  of  journalism  at  large  —  and  it’s 
not  only  the  tabloids  that  have  been 
caught  with  their  scruples  down. 

Time  magazine  was  pounded  last 
year  for  putting  a  darkened  mug  shot  of 
O.J.  Simpson  on  its  cover.  Newsday 
published  a  controversial,  computer¬ 
generated  photo  that  gave  the  false  im¬ 
pression  dueling  Olympic  skaters  Nan¬ 
cy  Kerrigan  and  Tonya  Harding  had 
practiced  side  by  side.  And  in  a  report 
on  the  safety  of  General  Motors  trucks. 


“Dateline  NBC”  ran  videotape  of  an 
exploding  pickup  that  was  rigged  to  do 
so. 

just  weeks  ago,  another  tabloid,  the 
National  Enquirer  —  which  claims  the 
biggest  circulation  of  any  U.S.  paper 
and  has  emerged  as  a  leader  in  O.j. 
coverage  —  ran  a  bogus  picture  of  a 
battered  and  bruised  Nicole  Simpson 
on  its  cover  with  the  disclaimer  “com¬ 
puter  recreation.” 

The  photograph  was  based  on  snap¬ 
shots  taken  by  Nicole’s  sister,  Denise 
Brown,  after  O.j.  Simpson  had  alleged¬ 
ly  beaten  Nicole.  Police  seized  Brown’s 
pictures  initially,  but  they  were  later 
introduced  in  court  and  reprinted  by 
newspapers. 

“We  had  very  good  sources,  people 
who  saw  the  picture,  and  we  recreated 
it  electronically  —  and  we  felt  that  was 
reasonable,”  said  Enquirer  editor  in 
chief  Iain  Calder,  relating  that  photo 
artists  took  pains  to  get  the  image  right 
and  that  Brown  herself  gave  thumbs  up 
to  the  finished  version. 

“If  it’s  done  properly  and  accurately 
and  with  integrity,”  the  editor  said  of 
picture  enhancement,  “then  it’s  OK,  as 
long  as  you  tell  people  upfront.” 

National  Press  Photographers  Asso¬ 
ciation  executive  director  Charles 
Cooper  maintains  that  in  running  doc¬ 
tored  pictures  —  even  with  accompa¬ 
nying  explanations  —  these  papers  are 
really  pushing  the  ethical  boundaries. 

“They’re  playing  a  little  loose,”  he 
said.  “This  is  a  very  sensitive,  top  news 
story,  and  in  playing  around  with  it, 
people  may  believe  what  they  see.” 

Cooper  argued  that  readers  don’t 
pay  much  attention  to  the  minuscule 
caveats  appearing  at  the  bottom  of  re- 
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The  National  Examiner,  in  a  ‘dramatic  computer-enhancement/  ran  photos  of  a 
recreated  Nicole  Broom  Simpson  murder  scene. 


touched  and  staged  photographs,  and 
that  the  images  —  however  phony  or 
prominently  labeled  as  fake  —  are 
burned  into  people’s  minds  at  the  SU' 
permarket  checkout. 

“If  it’s  a  food  story  or  commercial  ad¬ 
vertisement,  then  certain  liberties  can 
be  taken,”  Cooper  said,  “but  anytime 
you’re  presenting  something  as  a  news 
photo,  it  should  not  be  altered  at  all.” 

Ethicists  even  frown  upon  such 
seemingly  innocent  finagling  as  air- 
brushing  telephone  poles  or  electrical 
wires  out  of  pictures  for  publication,  he 
added. 

Cooper  says  it’s  unfortunate  that 
many  papers  in  this  country  are  going 
the  way  of  the  muckraking  British 
tabs,  commenting,  “They’re  not  part  of 
the  American  scene,  in  a  media  sense. 
They  don’t  seem  to  want  to  conform 
too  much  of  the  time.” 

Los  Angeles  Times  columnist  Bill 
Boyarsky  concurred  that  the  tabloids 
are  treading  on  thin  ice. 

“The  whole  idea  of  what  they’re  do¬ 
ing  [photo  manipulation]  is  really  dan¬ 
gerous,”  he  said  in  an  interview,  “and 
,it’s  the  kind  of  thing  that  could  seep 
into  the  mainstream  press.” 

Raskyn,  a  former  managing  editor  of 
WCBS  Radio  in  New  York  City,  relat¬ 
ed  that  supermarket  tabloid  reporters 
—  despite  the  lambasting  they  get  — 
are  among  the  hardest-working  news¬ 
people  she  has  seen  during  her  20 
years  in  daily  journalism. 

“Nobody  would  be  squawking  if  the 
New  York  Post,  Daily  News  or  even 
People  magazine  did  this,”  she  said. 

“I  think  when  you  put  it  in  a  tabloid 
format,  in  those  primary  colors,  people 
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make  these  incredible  assumptions 
that  we’re  making  these  stories  up  — 
especially  when  it  comes  to  O.J.  This 
story  has  had  more  angles  and  longer 
legs  than  anything  we’ve  ever  seen  be¬ 
fore.  Truth  is  stranger  than  anything 
we  could  make  up.” 

Dolan  said  the  Examiner  had  been 
straightforward  in  executing  the  Nicole 
Simpson  photo  shoot  and  printing  the 
pictures,  pointing  out  that  “Entertain¬ 
ment  Tonight,”  in  a  lead  story,  demon¬ 
strated  step  by  step  how  the  paper  had 
recreated  the  Brentwood  crime  scene. 

Much  of  the  excoriation,  he  feels, 
amounts  to  “false  piety.” 

Dolan  noted  it  was  the  Examiner  — 
not  a  hig  metropolitan  newspaper  or 
prime-time  television  show  —  that  got 
the  first  interviews  with  Simpson’s  fam¬ 
ily  following  her  brutal  murder. 

“The  tabloids  are  leading,  because 
we  have  the  best  reporters  in  Ameri¬ 
ca,”  the  editor  boasted,  “because  this  is 
one  of  the  few  places  in  American 
journalism  where  there’s  still  healthy 
competition  —  and  competition 
makes  you  sharper.” 

Hollinger  earns  more 

HOLLINGER  INC.  REPORTED  1994 

net  earnings  more  than  quadrupled  to 
$118  million  (Canadian),  as  revenues 
surged  43.4%  to  $1.28  billion. 

The  Toronto-based  company  reported 
per-share  earnings  of  $1.96,  compared 
with  3l0  in  1993.  Publishing  operating 
profit  increased  6%,  despite  a  U.K.  cir¬ 
culation  price  war.  U.S.,  Canadian  and 
other  holdings  produced  higher  profits. 


Newspapers 
concerned  about 
postal  changes 

by  Debra  Qersh  Hernandez 

THE  U.S.  POSTAL  Service  has  pro¬ 
posed  what  it  calls  “the  most  sweeping 
changes  in  mail  rules  ever,”  but  not 
everyone  is  pleased  with  the  suggested 
reclassification,  especially  the  second- 
class  mailers  looking  at  a  17%  rate  in¬ 
crease. 

Among  the  changes  the  Postal  Ser¬ 
vice  planned  to  submit  to  the  Postal 
Rate  Commission  on  March  24  was  the 
creation  of  a  new  rate  of  second-class 
mail  known  as  a  publications  subclass. 

As  the  Postal  Service  explained, 
“The  second-class  regular  rate  will  be 
split  into  a  low-cost  subclass  called 
Publications  Service  and  another  for 
regular  periodicals  mail.  In-county 
rates  are  not  addressed  by  this  case. 
The  regular  periodical  subclass  rates 
would  be  increased  by  about  17%. 
Rates  for  the  new  Publications  Service 
would  decrease  by  a  comparable 
amount  —  about  14%  on  average  from 
present  rates.” 

The  Postal  Service  proposal,  which 
also  includes  changes  in  some  first- 
and  third-class  rates,  is  designed  to  re¬ 
ward  mailers  who  use  automated  pro¬ 
cessing,  those  large-volume  mailers 
whom  the  Postal  Service  believes  it  is 
less  costly  to  serve. 

Loren  Smith,  Postal  Service  senior 
vice  president  for  marketing,  explained 
that  “one  of  the  overriding  goals  of  re¬ 
classification  [is]  to  bring  market-based 
pricing  to  the  rate  process  as  a  first  re¬ 
form  in  postal  pricing.” 

The  Postal  Service  said  its  proposal 
was  supported  hy,  among  others,  the 
Magazine  Publishers  Association,  the 
Direct  Marketing  Association,  the  Ad¬ 
vertising  Mail  Marketing  Association 
and  the  Mail  Order  Association  of 
America. 

The  National  Newspaper  Associa¬ 
tion  immediately  said  it  would  “vigor¬ 
ously  oppose”  the  second-class  propos¬ 
al. 

The  proposal  may  be  a  watershed 
change  for  the  Postal  Service,  but  as 
NNA  president  and  CEO  Tonda  Rush 
commented,  “We’re  the  water  they’re 
shedding.” 

Rush  said,  “Eor  NNA,  the  issue  is: 
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An  Epidemic 
Called  Subpoena 

Reporters  Committee  for  Freedom  of  the  Press  study  finds 
a  steady  increase  in  the  number  served  on  the  news  media 


by  Debra  Qersh  Hernandez 

THERE  IS  AN  epidemic  sweeping  the 
news  media,  and  its  name  is  subpoena. 

As  the  Reporters  Committee  for 
Freedom  of  the  Press  (RCFP)  complet¬ 
ed  “Agents  of  Discovery,”  its  three- 
part,  five-year  study  of  subpoenas 
served  on  the  news  media,  it  found  a 
steady  increase,  with  signs  and  por¬ 
tents  not  getting  any  better,  comment¬ 
ed  RCFP  executive  director  Jane  E. 
Kirtley. 

“The  numerical  results  contained  in 
all  three  reports  in  this  study,  coupled 
with  the  comments  and  observations 
of  reporters,  editors  and  publishers, 
paint  a  portrait  of  a  problem  that  con¬ 
tinues  to  undermine  the  role  of  a  free 
and  independent  press  in  American 
society,”  the  final  report  explained. 

Kirtley  said  she  was  not  terribly  sur¬ 
prised  by  the  results. 

The  report  was  compiled  to  provide 
empirical  evidence  news  media  can  use 
in  court  when  challenging  subpoenas 
and  for  help  in  drafting  state  shield 
laws. 

Of  the  664  newspapers  and  236  tele¬ 
vision  stations  responding  to  the  sur¬ 
vey,  469,  or  52.1%,  said  they  had  been 
subpoenaed  in  1993.  By  comparison, 
43.9%  of  1991  respondents  and  46.7% 
in  1989  reported  being  subpoenaed. 

In  all,  some  3,519  subpoenas  were 
served  on  news  outlets  in  1993,  with 
television  stations  receiving  69.9%  and 
newspapers  30.1%. 

Less  than  half  (41.6%)  of  the  news¬ 
papers  surveyed  received  one  or  more 
subpoenas,  although  that  still  is  an  in¬ 
crease  over  1989  (33%)  and  1991 
(34.2%).  Television  news  outlets  were 
hit  much  harder,  with  81.8%  of  respon¬ 
dents  reporting  that  they  had  been 
served  with  one  or  more  subpoenas  in 
1993. 

At  least  one  news  outlet  in  all  of  the 


50  states  and  the  District  of  Columbia 
responded  to  the  1993  survey,  and  at 
least  one  news  media  subpoena  was  re¬ 
ported  in  each,  including  Utah,  where 
there  were  no  reports  of  subpoenas  is¬ 
sued  in  1991,  but  25  were  recorded  in 
1993. 

The  most  news  media  subpoenas 
were  issued  in  the  state  of  Texas,  in 
which  504  were  reported,  followed  by 
California  with  374,  Pennsylvania  with 
232,  Florida’s  216,  and  207  in  New 
York. 

The  most  frequently  subpoenaed 
material  was  broadcast  footage  that  al¬ 
ready  had  aired  (25.4%),  while  unedit¬ 
ed  audiotape  or  videotape  accounted 
for  15.7%  of  the  subpoenas  and  out- 
takes  9.2%. 


Published  stories  were  sought  in 
12.6%  of  the  subpoenas  and  notes  by 
11.1%.  Seven  percent  of  the  subpoenas 
asked  for  reporter’s  testimony,  3.9% 
were  seeking  drafts,  3.8%  published 
photographs,  2.9%  unpublished  pho¬ 
tos,  2.7%  internal  memos,  and  2% 
photo  negatives. 

Kirtley  explained  that  many  subpoe¬ 
nas  for  aired  or  published  stories  are 
simply  fishing  expeditions  or  means  by 
which  parties  in  the  case  turn  the  news 
organizations  into  librarians. 

The  report  noted  that  “many  news 
outlets  reported  that  they  discourage 
demand  for  published  or  broadcast  in¬ 
formation  by  charging  high  fees  for  re¬ 
trieving  and  copying  the  requested  ma¬ 
terial.” 

Most  of  the  subpoenas  issued  in 


1993  were  in  criminal  cases  (53.7%), 
and  most  of  those  were  in  conjunction 
with  a  criminal  trial  (82.3%). 

Civil  litigation  accounted  for  33.9% 
of  the  subpoenas,  primarily  civil  trials 
(75.8%).  In  most  of  the  civil  cases,  the 
media  were  served  as  third  parties 
(89.1%). 

In  the  civil  cases  where  the  media 
were  subpoenaed  as  defendants,  68.5% 
involved  libel  suits,  and  22.3%  con¬ 
cerned  invasion  of  privacy. 

Newsroom  searches  were  executed 
in  three  of  the  respondents’  newsrooms 
—  two  television  stations  and  one 
newspaper  —  and  three  newspapers 
said  their  telephone  records  had  been 
subpoenaed. 

Of  the  three  respondents  who  said 


one  of  their  staffers  had  been  sanc¬ 
tioned  for  noncompliance  with  a  sub¬ 
poena,  one  was  a  newspaper.  Reporter 
Lisa  Abraham  of  the  Tribune  Chroni¬ 
cle,  Warren,  Ohio,  spent  22  days  in 
jail. 

Another  newspaper  said  it  success¬ 
fully  avoided  harsh  sanctions  by  sug¬ 
gesting  the  judge  review  the  material 
in  chambers.  He  did,  found  the  materi¬ 
al  to  be  irrelevant  to  the  case,  and 
quashed  the  subpoena. 

In  fact,  the  report  noted  that  “many 
news  outlets  commented  that  their 
consistently  aggressive  response  to  sub¬ 
poenas  has  resulted  in  fewer  being  is¬ 
sued  against  them.” 

Of  the  10.1%  of  subpoenas  chal- 

(See  Subpoenas  on  page  57) 
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responding  to  the  survey,  469,  or  52.1%,  said  they 
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Big  lift  for 
journalism  school 

Faculty 'Student  committee  votes  to  save 
U.  of  Washington’s  School  of  Communications , 
but  there  are  still  two  hurdles  to  clear 


by  M.L.  Stein 

THREATENED  WITH  extinction,  the 
University  of  Washington’s  School  of 
Communications  (SOC)  got  a  big  lift 
recently  when  a  faculty-student  com¬ 
mittee  voted  to  save  it. 

But  the  school  still  has  two  big  hur¬ 
dles  to  overcome  —  perhaps  three  — 
before  its  future  in  the  university  is  as¬ 
sured.  The  committee’s  recommenda¬ 
tion  will  go  to  John  B.  Simpson,  dean 
of  the  College  of  Arts  and  Sciences, 
who  first  tagged  the  school  for  possible 
removal.  He  then  would  submit  his  de¬ 
cision  to  the  university  president,  who 
could  vote  it  up  or  down. 

Technically,  the  president’s  ruling 
must  clear  the  Board  of  Regents,  but 
it’s  unlikely  the  board  would  turn  aside 
his  judgment  on  an  academic  matter, 
according  to  a  campus  source.  But 
whatever  the  final  decision,  the  school 
can  appeal. 

In  the  face  of  a  serious  budget  short¬ 
fall  in  the  university,  six  programs  have 
been  scheduled  for  elimination.  Be¬ 
sides  communications,  they  include 
musicology,  speech,  applied  math,  Slav¬ 
ic  languages  and  literature,  and  fiber 
arts. 

The  committee’s  recommendation 
was  announced  at  the  start  of  a  public 
hearing  on  preserving  the  SOC.  Even 
though  the  announcement  made  the 
hearing  somewhat  anticlimactic,  sever¬ 
al  communication  faculty  members, 
journalists  and  students  argued  stre- 
nously  for  saving  the  school. 

Committee  chairman,  history  pro¬ 
fessor  Richard  Kirkendall,  said  the 
panel  had  received  over  400  letters 
from  alumni  and  others  from  around 
the  United  States  and  foreign  coun¬ 
tries,  urging  that  the  school  be  pre¬ 


Seattle  Post'lntelligencer  publisher 
J.D.  Alexander  is  among  the  news 
professionals  who  spoke  on  behalf  of 
saving  the  School  of  Communications. 


served. 

In  addition,  the  group  had  met  with 
about  75  faculty  members,  students 
and  newspaper  professionals,  including 
Scott  Campbell,  president  of  the  Pacif¬ 
ic  Northwest  Newspaper  Association 
(PNNA),  Seattle  Times  executive  edi¬ 
tor  Michael  Fancher,  Seattle  Post-Intel- 
ligencer  publisher  J.D.  Alexander  and 
Jerry  Ceppos,  editor  of  the  San  Jose 
Mercury  News.  It  also  heard  from  the 
advertising  and  public  relations  indus¬ 
tries. 

The  committee’s  report  said  its 
members  agreed  that  “a  critical  analyt¬ 
ical  understanding  of  the  role  and  im¬ 
plications  of  communications  is  vital 
to  modern  society.” 

It  added  it  was  impressed  by  the 


school’s  efforts  to  ensure  that  its  grad¬ 
uates  be  well  grounded  in  both  ethics 
and  technology. 

Both  the  tenured  and  nontenured 
faculty  members  were  lauded  for  their 
research  and  publications,  a  judgment 
backed  by  outside  scholars,  the  report 
went  on.  SOC  director  Ed  Bassett  was 
praised  for  “outstanding  leadership,”  a 
view  shared  by  a  number  of  state  news¬ 
paper  publishers  and  editors. 

However,  while  noting  that  the 
school  serves  many  other  noncommu¬ 
nications  majors  in  the  university  and 
that  its  own  students  also  are  enrolled 
in  classes  outside  the  field  —  some 
with  dual  majors  —  the  committee  ob¬ 
served  that  the  SOC  is  not  widely  per¬ 
ceived  in  the  university  as  being  cen¬ 
tral  to  the  institution.  Representatives 
of  only  four  university  programs  — 
philosophy,  women’s  studies,  Canadian 
studies  and  sociology  —  spoke  out  on 
behalf  of  the  SOC,  the  committee  re¬ 
called. 

To  make  the  school  better  known 
within  the  university,  it  might  develop 
collaborative  arrangements  with  the 
sciences  and  engineering  on  research 
projects,  the  panel  advised. 

Bassett,  at  the  hearing,  said  the 
school  already  has  developed  strong 
links  with  other  disciplines  and  is  tak¬ 
ing  steps  to  acquaint  faculty  members 
with  other  SOC  activities.  The  com¬ 
mittee’s  report,  he  stated,  gives  us  “new 
direction,  new  hope.” 

He  agreed  with  the  committee  that 
the  SOC  should  be  an  “integral  part” 
of  the  university. 

In  reference  to  the  heavy  media  sup¬ 
port  for  retaining  the  SOC,  the  com¬ 
mittee  chidingly  commented:  “These 
people  from  the  industries  spoke  out  so 
frequently  and  strongly  about  their  de¬ 
pendence  on  the  school  that  we  find  it 
difficult  to  understand  why  they  do  not 
supply  more  financial  support.” 

The  committee  acknowledged  the 
industry’s  contribution  of  scholarships, 
awards  and  internships  to  the  SOC  but 
pointed  out  that  “unlike  some  other 
journalism/communications  schools, 
this  one  lacks  endowments  for  profes¬ 
sorships  and  programs.” 

In  a  later  interview,  chemistry  pro¬ 
fessor  and  committee  member  Robert 
Watts  added  tartly:  “People  in  your 
business  were  very  good  about  giving 
us  their  advice,  but  they  don’t  seem  to 
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want  to  help  financially.  This  universi¬ 
ty  is  facing  a  Ih-million  deficit.  In  the 
next  three  or  four  months,  some  dras¬ 
tic  cuts  will  have  to  be  made  some¬ 
where.” 

Reflecting  its  makeup  —  other 
members  represented  the  departments 
of  classics,  geography,  English  and  at¬ 
mospheric  sciences  —  the  committee 
put  much  greater  emphasis  on  research 
and  the  relationship  of  communica¬ 
tions  to  other  disciplines  than  on  pro¬ 
fessional  training. 

It  said  the  continued  presence  of  the 
SOC  in  the  College  of  Arts  and  Sci¬ 
ences  “offers  a  way  to  guarantee  that  it 
will  continue  to  emphasize  the  human¬ 
ities  and  social  sciences  and  not  be¬ 
come  dominated  by  training  in  the 
skills  needed  in  the  media  business.” 

This  brought  graduate  student  Jill 
Schmid  to  the  microphone  to  tell  the 
panel:  “We  do  not  apologize  for  coming 
here  to  take  skills  classes.  We  want 
more  of  those  classes  to  help  us  get  a 
job.  I’m  appalled  that  the  professional 
side  of  the  school  is  being  downplayed. 
I  came  from  a  small,  liberal  arts  college 
that  had  no  journalism  at  all.  That’s 
why  I’m  here.  There  is  no  need  to  be 
ashamed  of  professional  courses  since 
we  are  still  getting  plenty  of  liberal  arts 
education.” 

As  an  accredited  journalism  pro¬ 
gram  —  the  only  one  in  the  state  — 
the  SOC  must  require  majors  to  take 
more  than  two-thirds  of  their  credit 
units  in  nonjournalism  courses. 

Another  speaker,  SOC  alumnus  Jim 
King,  former  executive  editor  and  vice 
president  of  the  Seattle  Times,  said  the 
school  has  a  long  history  of  preparing 
students  for  hands-on  newspaper  work 
and  called  it  a  “major  part  of  the  uni¬ 
versity.” 

Senior  public  relations  major  Erica 
Stone  said  loss  of  the  school  “would  be 
unfortunate  for  the  university,  stu¬ 
dents,  the  state  and  the  city  of  Seattle.” 

Jack  Arends,  editor  of  the  Queen 
Anne  News,  a  Seattle  district  weekly, 
told  the  committee  he  depends  on  the 
SOC  for  interns  and  graduates, 
adding:  “They’re  well  trained,  and 
they’re  not  all  fresh-faced  kids.  Some 
are  in  career  changes.  But  they’re  all 
idealistic  and  want  to  work  in  the  pro¬ 
fession.” 

The  SOC  issued  a  statement  that 
described  the  committee  report  as  a 
“strong  endorsement”  to  keep  it  alive. 
It  noted  that  the  school  has  500  under¬ 
graduate  majors  training  for  careers  in 
printing  and  broadcast  journalism,  ad¬ 


vertising  and  public  relations,  and 
about  70  graduate  students,  most  of 
whom  will  go  into  college-level  teach¬ 
ing. 

Latino  programs 

TWO  PROGRAMS,  ONE  a  six-week 
journalism  mentor  project  for  Hispanic 
high  school  students  and  the  other  a 
week-long  journalism  program  for  His¬ 
panic  college  students  —  will  be  sup¬ 
ported  by  a  $100,000  grant  from  the 
Freedom  Forum  to  the  National  Associ¬ 
ation  of  Hispanic  Journalists. 

The  high-school  mentor  program  is  a 
test  project  designed  to  bring  12  Latino 
high  school  students  together  with  His¬ 
panic  print  and  broadcast  journalists, 
who  will  teach  classes  on  journalism 
basics  and  help  the  students  prepare  a 
news  story  for  publication  or  broadcast. 

The  Summer  Journalism  Campus, 
held  in  June  during  NAHJ’s  annual 
convention,  will  include  150  Hispanic 
students  from  the  United  States  and 
Mexico  who  will  participate  in  work¬ 
shops,  panels,  news  assignments  and 
newsroom  visits. 

WSJ  student 
edition  supported 

CIT  GROUP  INC.,  a  financial  services 
and  advisory  company,  has  doubled  its 
sponsorship  of  the  Wall  Street  Journal’s 
student  edition,  citing  the  importance 
of  economics  education  in  secondary 
schools. 

The  company  will  provide  the 
monthly  paper  to  101  U.S.  high  schools 
this  academic  year. 

School  board 
circumvents 
open  meetings  law 

THE  ELY  (NEV.)  Daily  Times  and  the 
Nevada  Press  Association  (NPA)  are 
frustrated  but  helpless  to  bring  action 
against  a  school  board  that  has  found  a 
tricky  but  legal  way  to  circumvent  the 
state’s  Open  Meetings  Law. 

The  'X^ite  Pine  County  School  Dis¬ 
trict,  according  to  Times  editor  Kent 
Harper,  has  been  conducting  meetings 
on  its  financial  crisis  with  just  under  a 
quorum  present  since  Jan.  31. 

A  quorum  is  four  members. 

The  law  says  that  it  is  not  a  public 


meeting  unless  a  quorum  is  present. 

Three  members  have  been  meeting 
privately  with  a  CPA  firm  in  connec¬ 
tion  with  a  $2.2-million  budget  deficit. 
Even  Schools  Superintendent  Jan 
Cahill  is  not  admitted.  Harper  said. 

“By  not  having  a  quorum,  they  are 
not  violating  the  letter  of  the  law  but 
certainly  its  spirit,”  Harper  said. 

Moreover,  both  he  and  NPA  execu¬ 
tive  director  Ande  Engleman  said  that 
the  state  Attorney  General’s  office 
counsels  the  White  Pine  and  other  lo¬ 
cal  agencies  on  how  to  conduct  secret 
meetings  without  breaking  the  law. 

“The  little  red  Open  Meeting  Law 
manual  published  by  the  AG’s  office 
serves  as  a  primer  on  how  to  conduct 
the  public’s  business  away  from  public 
view,”  Harper  said. 

Engleman  added  that  representatives 
from  the  AG  regularly  also  visit  school 
boards  and  other  public  bodies  with  ad¬ 
vice  on  conducting  meetings. 

In  the  White  Pine  case,  Engleman 
noted,  “Our  phones  and  others  have 
been  ringing  off  the  hook  from  out¬ 
raged  citizens.  I  tell  them  to  contact 
their  legislators.  They  need  to  hear 
from  somebody  besides  us  how  bad  the 
situation  is,  and  how  well  the  AG  has 
trained  people  to  avoid  open  meetings.” 

Harper  had  one  weapon,  however:  a 
column  headed  “Nevada’s  Closed  Meet¬ 
ing  Law  in  Action.” 

“A  $2. 2-million  shortfall  in  the 
school’s  budget  certainly  should  qualify 
for  the  the  public’s  business,”  he  wrote. 
“But  16  days  after  the  initial  disclosure 
was  made,  anything  and  everything  be¬ 
ing  done  is  behind  closed  doors.” 

But  apparently  there  are  leaks.  In  an 
editorial,  the  Times  reported  that  some¬ 
body  at  a  meeting  blamed  Cahill  for  the 
financial  crisis  and  said  perhaps  he 
should  be  fired. 


Name  change 

MILLER  FREEMAN  INC.,  the  West 
Coast  business  publisher  and  trade 
show  operator,  is  taking  under  its  wing 
the  220  business  publications  and  150 
trade  shows  owned  by  its  parent  compa¬ 
ny,  United  Newspapers  PLC. 

Beginning  June  1,  these  United 
Newspapers  units  will  operate  under 
Miller  Freeman:  the  European  business 
publisher  and  expo  firm  Morgan 
Grampian,  trade  show  operations  in 
Hong  Kong,  and  Asian  Business  Press 
in  Singapore. 
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Turkey’s  Cutthroat 
Newspaper 
Competition 

To  survive  in  the  market  means  offering  high-tech  reproduction, 
highly  paid  star  columnists  and  incredible  gifts  to  readers 


by  Mark  Fitzgerald 

IN  NOVEMBER  1992,  the  Turkish  na¬ 
tional  daily  Sabah  came  up  with  a 
modest  circulation  promotion. 

If  readers  collected  coupons  from 
the  newspaper  every  day  for  a  month, 
they  would  get  the  two-volume  Turkish 
edition  of  the  Larousse  encyclopedia. 

Sabah’s  two  daily  national  mass-cir¬ 
culation  competitors,  Hurriyet  and 
Milliyet,  immediately  countered  with 
offers  of  their  own. 

Milliyet  offered  the  Turkish  version 
of  Grolier’s  encyclopedia.  Hurriyet  of¬ 
fered  the  32-volume  Turkish  version  of 
the  Encyclopedia  Britannica.  In  a  series 
of  house  ads,  each  paper  boasted  of  the 
superiority  of  its  particular  encyclope¬ 
dia  brand. 

And  each  paper  began  to  sweeten  its 
offer  —  stuffing  the  paper  with  a  sam¬ 
ple  of  a  cookie,  or  toothpaste,  instant 
pudding,  detergent,  soap  bars. 

As  a  result  of  what  came  to  be 
known  as  the  “encyclopedia  war,”  every 
fourth  household  in  Turkey  now  has  a 
complete  set  of  at  least  one  encyclope¬ 
dia,  according  to  one  newspaper  exec¬ 
utive. 

But  for  the  three  Istanbul-headquar¬ 
tered  newspapers,  the  promotion  war 
did  not  stop  at  encyclopedias.  Soon 
the  papers  were  giving  out  radios  for 
collecting  coupons.  Then,  color  televi¬ 
sion  sets.  Then,  automobiles. 

In  one  particularly  over-the-top  pro¬ 
motion,  Hurriyet  offered  the  chance  to 
win  a  villa  —  and  a  car  —  for  collect¬ 
ing  just  five  days’  coupons. 

Welcome  to  newspaper  competition 
in  Turkey. 

In  their  effort  to  carve  out  a  piece  of 
what  is  essentially  a  stagnant  newspa- 
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Sabah,  which  means  “morning,”  was 
established  only  10  years  ago  but  leads 
the  country  with  a  circulation  of  about 
650,000. 


per  pie,  Turkey’s  three  national  papers 
pull  out  all  the  stops. 

Their  promotions  are  among  the 
most  expensive  in  the  world.  Their 
quality  color  would  be  the  envy  of 
many  a  North  American  or  European 
newspaper.  And  their  columnists  are 
stars  in  a  way  no  American  journalist 
has  been  since  the  days  before  World 
War  II. 

A  top  executive  at  one  of  the  pa¬ 
pers,  the  circulation  leader  Sabah,  gave 
his  perspective  on  competing  in  Turkey 
at  the  recent  international  newspaper 
operations  conference  sponsored  by 
the  Newspaper  Association  of  Ameri¬ 


ca  (NAA)  and  the  International  Fed¬ 
eration  of  Newspaper  Publishers  Re¬ 
search  Association  (IFRA). 

If  Turkish  newspaper  competition  is 
brutal,  the  executive,  Garbis  Kesisoglu 
suggested,  it  is  because  the  market  it¬ 
self  is  a  daunting  one. 

“The  average  Turkish  reader,  almost 
allergic  to  the  idea  of  reading,  would 
rather  watch  television,”  said  Kesisoglu, 
whose  title  is  external  relations  manag¬ 
er  for  Sabah. 

In  a  country  of  60  million,  which 
grows  at  an  annual  rate  of  2.5%,  com¬ 
bined  newspaper  circulation  nation¬ 
wide  has  been  stuck  at  about  3.5  mil¬ 
lion  for  the  past  decade. 

And  newspapers  are  an  expensive 
proposition  for  the  average  Turk. 

“The  Turkish  paper  costs  a  lot  more 
than  its  Western  counterpart,  when 
one  considers  the  Turkish  purchasing 
power,”  Kesisoglu  said.  “For  an  average 
reader,  buying  a  daily  newspaper  at  380 
a  copy  could  take  as  much  as  7%  of  his 
or  her  income.” 

Every  year,  too,  inflation  that  runs 
at  a  rate  of  85%  further  undercuts  that 
buying  power. 

“On  the  advertising  side,  today’s  ad¬ 
vertiser  generally  is  demanding  more 
cooperation,  more  data  from  the  news¬ 
papers,”  Kesisoglu  said.  “The  cutthroat 
battle  is  growing  among  the  13  private 
satellite  TV  channels,  hundreds  of  pri¬ 
vate  radio  stations  and  direct  market¬ 
ing  companies.” 

Sabah,  which  means  “morning,”  was 
established  only  10  years  ago  but  leads 
the  country  with  a  circulation  of  about 
650,000.  As  is  true  of  every  other  Is¬ 
tanbul-based  daily,  virtually  all  sales 
are  single-copy. 

Of  the  paper’s  48  pages,  16  are  full- 
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color  —  which  in  the  Turkish  market 
means  supersaturated,  almost  garish, 
color. 

Editorially,  Sabah  emphasizes  poli¬ 
tics,  gossip  and  sports. 

A  recent  front  page  was  typical;  a 
story  about  the  breakup  of  Hollywood 
fixtures  Richard  Gere  and  Cindy 
Crawford  was  illustrated  by  graphic 
pictures  of  the  actor’s  alleged  other 
woman,  who’s  chest  appeared  to  be 
falling  out  of  her  blouse. 

Sabah  has  helped  bid  up  the  salaries 
of  star  columnists  by  paying  them  as 
much  as  $300,000  annually. 

These  columnists,  too,  are  recruited 
from  across  the  range  of  political  spec¬ 
trum. 

“Columnists  from  the  same  paper 
sometimes  verbally  fight  one  another 
in  their  columns,”  Kesisoglu  said. 
“Imagine  a  Turkish  version  of  ‘Cross¬ 
fire’  on  CNN.  Among  the  top  three 
dailies,  there  is  an  air  of ‘anything 
goes’  in  the  battle  for  readers.” 

The  three  papers  even  compete  in 
terms  of  the  decor  of  their  headquar¬ 
ters.  All  three  recently  moved  to  state- 
of-the-art  plants  in  the  Istanbul  sub¬ 
urbs. 

“Sabah  decorated  its  headquarters 
with  furniture  from  Italy.  Hurriyet's  fa¬ 
cilities  are  furnished  with  German  fur- 


ANOTHER  MINORITY  journalists 
association  is  pulling  its  convention 
from  California  to  protest  Proposition 
187,  the  law  passed  in  a  referendum 
last  November  that  limits  access  to 
schools  and  hospitals  by  illegal  immi¬ 
grants. 

In  a  vote  by  its  national  board  an¬ 
nounced  March  17,  the  Asian  Ameri¬ 
can  Journalists  Association  (AAJA) 
decided  to  “cease  planning”  for  its 
1998  annual  national  convention  that 
was  to  be  held  in  California.  The  boy¬ 
cott  decision  will  be  reviewed  by  the 
board  again  in  1997,  the  association 
said.  “AAJA  does  not  take  editorial  po¬ 
sitions  on  issues  that  we  cover  in  the 
news,  but  we  want  to  be  supportive  of 
our  colleagues  who  are  boycotting  Cal¬ 
ifornia,”  said  AAJA  president  Dinah 
Eng,  a  columnist  with  Gannett  News 


niture.  This  was  important  for  image¬ 
polishing  and  prestige,”  Kesisoglu  said. 

“The  high  degree  of  competition 
among  the  Turkish  newspapers  is  push¬ 
ing  them  to  be  innovative  in  technolo¬ 
gy,”  he  added. 

In  addition  to  its  Italian  furniture, 
the  new  Sabah  plant  has  two  13-unit 
Goss  Headliner  HT-70s.  It  also  has  five 
remote  printing  sites,  each  equipped 
with  20  press  units  and  two  folders. 
The  newspaper  also  publishes  six  other 
dailies  and  a  dozen  magazines,  includ¬ 
ing  Turkish  versions  of  Cosmopolitan, 
Penthouse,  Playboy  and  PC  Magazine. 

“The  huge  printing  capacity  [en¬ 
ables]  Sabah's  distributors  to  wait  until 
after  midnight  to  print,  making  it  pos¬ 
sible  to  cover  an  important  soccer 
game  or  late-night  parliament  session,” 
Kesisoglu  said. 

There  may  even  be  some  relief  com¬ 
ing  from  the  expensive  promotion 
wars,  Kesisoglu  said. 

“Sabah’s  publisher,  Mr.  Dine  Bilgin, 
is  now  proposing  that  all  newspapers 
should  unite  in  a  gentlemen’s  agree¬ 
ment  not  to  carry  on  such  promotion 
campaigns,  and  do  journalistic  work 
only,”  Kesisoglu  said.  “We  have,”  he 
added,  “a  little  more  flexibility  in 
Turkey  when  it  comes  to  gentle-person 
agreements.” 


Service. 

After  the  passage  of  Proposition  187, 
the  board  of  the  National  Association 
of  Hispanic  Journalists  voted  to  boy¬ 
cott  California  as  a  convention  site. 
San  Diego  was  eliminated  as  a  possible 
site  for  its  1998  national  meeting.  For 
the  Hispanic  journalists,  the  boycott 
was  deja  vu:  Two  years  earlier  the 
group  moved  its  convention  from  Den¬ 
ver  in  support  of  a  boycott  protesting  a 
state  law  that  prohibited  municipalities 
from  adopting  gay  rights  measures. 

Soon  after  the  NAHJ  took  its  ac¬ 
tion,  the  National  Association  of  Les¬ 
bian  and  Gay  Journalists  voted  to  pull 
its  1995  convention  from  Los  Angeles. 
The  meeting,  which  was  to  be  held  in 
Los  Angeles  in  September,  will  instead 
be  held  Oct.  19-23  at  the  Omni  Shore- 
ham  Hotel  in  Washington,  D.C. 


Sunshine  law 
broadened  in 
two  Calif,  counties 

IN  THE  WAKE  of  heavy  media  lobby¬ 
ing,  the  Contra  Costa  County  Board 
of  Supervisors  in  Northern  California 
passed  a  sunshine  ordinance  that  goes 
beyond  the  state’s  open  meetings  laws. 

The  measure  expands  access  to 
county  boards,  commissions  and  com¬ 
mittees,  provides  access  to  written  re¬ 
ports  four  days  before  they  are  to  be 
discussed  at  a  meeting,  prohibits  secret 
lawsuit  settlements,  guarantees  acqui¬ 
sition  of  computerized  records  and  or¬ 
ders  access  to  individuals  whose  iden¬ 
tities  are  kept  secret  at  the  request  of 
county  authorities. 

Clayton  Haswell,  executive  editor  of 
Lesher  Communications  Inc.,  said  the 
passage  makes  Contra  Costa  and  San 
Francisco  the  only  counties  in  Califor¬ 
nia  that  exceed  minimum  disclosure 
requirements  mandated  by  state  law. 

The  “Better  Government  Ordi¬ 
nance”  was  urged  by  Haswell;  Contra 
Costa  Times  publisher  George  Riggs; 
political  editor  Daniel  Borenstein;  the 
California  First  Amendment  Coalition 
(CFAC)  and  various  other  journalists. 

Haswell  said  the  main  beneficiary  of 
the  measure  will  be  the  public,  which 
will  have  access  to  staff  reports  96 
hours  before  votes  by  policy  makers.  In 
addition,  he  said,  taxpayers  will  get  a 
broader  look  at  how  the  county  spends 
their  money  through  such  provisions  as 
the  requirement  that  top  managers’ 
salaries  be  discussed  in  public. 

The  ordinance  was  opposed  by  Dis¬ 
trict  Attorney  Gary  Yancey  and  Sheriff 
Warren  Rupf,  who  claimed  it  would 
undermine  law  enforcement.  Rupf  lat¬ 
er  withdrew  his  objections. 

“We  need  to  be  able  to  reassure  peo¬ 
ple  they  can  come  and  talk  to  us  .  .  . 
and  be  sure  their  identifies  will  remain 
confidential,”  Yancey  told  supervisors. 

Riggs,  who  also  was  present  at  the 
board  meeting,  replied:  “We’re  fortu¬ 
nate  that  our  illustrious  district  attor¬ 
ney  wasn’t  around  when  the  Founding 
Fathers  drafted  the  Constitution.  I  can 
just  hear  him  arguing  that  government 
could  never  function  if  such  a  restric¬ 
tive  piece  of  legislation  ever  passed.” 

CFAC  executive  director  Terry 
Francke  said  he  will  launch  a  campaign 
to  encourage  newspaper  editors 
statewide  to  push  for  similar  ordi¬ 
nances. 


Asian  journalists  to 
boycott  California 
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Gingrich  says 
newspaper  editorial 
boards  are  in 
‘fantasy  land^ 


by  Debra  Qersh  Hernandez 

SOME  NEWSPAPER  EDITORIAL  boards  are  so  out  of 
touch,  sitting  in  “their  ivory-tower  fantasy  land,”  that  every 
day  they  are  misinforming  the  people,  according  to  Rep. 
Newt  Gingrich  (R-Ga.). 

The  House  of  Representatives  Speaker  stood  behind  ear¬ 
lier  comments  urging  advertisers  to  rethink  buying  space  in 
newspapers  that  present  misinformation  about  the  free  mar¬ 
ket,  although  he  noted  that  advertisers  should  not  just  com¬ 
plain  about  coverage  of  their  businesses. 

“It  is  legitimate  to  sit  down  with  a  publisher  and  say  .  .  . 
you  do  not  want  to  subsidize  a  reporter  who  is  misinforming 
the  public,”  Gingrich  told  those  at  the  National  Newspaper 
Association’s  (NNA)  annual  Government  Affairs  Confer¬ 
ence. 

“Why  can’t  we  get  accurate  coverage  of  how  the  free  mar¬ 
ket  works?”  he  asked.  “You  can’t  be  as  powerful  as  the  news 
media  are  and  not  expect  to  be  criticized.” 

A  few  days  earlier,  Gingrich  reportedly  told  business  ex¬ 
ecutives  that  there  were  socialists  on  many  newspaper  edi¬ 
torial  boards  and  that  the  business  people  should  rethink 
advertising  in  those  papers. 

Gingrich  declined  to  name  the  socialists,  according  to 
published  reports. 

House  Minority  Leader  Richard  Gephardt  (D-Mo.)  later 
took  his  own  informal  poll  of  the  group,  asking,  “Are  any  of 
you  now  or  have  you  ever  been  a  member  of  the  Socialist 
party?” 

From  the  balcony,  no  raised  hands  were  visible. 

Also  speaking  were  Sen.  Robert  Dole  (R-Kan.),  Sen. 
Arlen  Specter  (R-Pa.),  Sen.  Phil  Gramm  (R-Texas),  and 
Sen.  Richard  Lugar  (R-Ind.),  who  outlined  their  take  on 
current  policy.  Some  of  them  also  discussed  their  presiden¬ 
tial  candidacies. 

The  NNA  asked  attendees  twice  —  the  day  before  the 
declared,  potential  noncandidates  spoke  and  then  after  their 
presentations  —  about  who  would  be  their  choice  for  the 
Republican  presidential  nominee. 

Dole  came  in  first,  increasing  bis  standing  to  33%  from 
31%  the  day  before. 

Next  was  Gramm,  whose  support  rose  to  17%  from  6%  in 
the  prior  poll.  Third  was  Lugar,  who  better  than  doubled  his 
first-day  5%  to  reach  14%  of  the  vote. 

Specter  showed  an  impressive  gain,  reaching  a  fourth- 
place  13%,  up  from  only  2%  in  the  first  vote. 

With  no  /otes,  0%,  in  the  first  round  of  polling,  Gin¬ 
grich’s  commentary  garnered  him  6%  of  the  vote  for  a  fifth- 
place  finish.  Others  in  the  poll,  ranked  by  their  second-day 
percentages  with  first-day  numbers  in  parenthesis,  were;  (6) 
Colin  Powell,  5%  (14%);  (7)  Lamar  Alexander,  4%  (15%); 


Editor  &  Publisher 
U.S.  Media  Stock  Values 
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Stock  3/22/95 

3/15/95 

3/22/94 

A.H.  BeloCorp.  (NY) 

57.25 

57.00 

53.375 

American  Media  Inc.  (NY)  * 

6.375 

6.375 

9.75 

American  Publishing  Ck).  (NDQ)  # 

10.00 

10.75 

Capital  Cities/ABC  Inc.  (NY) 

90.00 

89.125 

71.50 

Central  Newspapers  Inc.  (NY) 

25.875 

25.625 

27.875 

Dow  Jones  &  Co.  Inc.  (NY) 

37.875 

36.50 

40.75 

Gannett  Co.  Inc.  (NY) 

54.00 

53.00 

56.75 

Harte-Hanks  Comm.  (NY) 

19.00 

19.00 

20.25 

Knight-Ridder  Inc.  (NY) 

55.50 

55.125 

60.00 

Lee  Enterprises  Inc.  (NY) 

36.625 

36.25 

36.25 

McClatchy  Newspapers  Inc.  (NY) 

23.50 

23.75 

23.625 

Media  General  Inc.  (AM) 

32.125 

32.00 

24.50 

Multimedia  Inc.  (NDQ) 

38.00 

38.00 

29.25 

New  York  Times  Co.  (AM) 

22.25 

21.75 

28.00 

Park  Communications  Inc.  (NDQ) 

29.50 

29.125 

19.00 

Pulitzer  Publishing  Co.  (NY)  ## 

36.375 

34.375 

28.406 

E.W.ScrippsCo.  (NY) 

32.375 

28.25 

27.625 

Times  Mirror  Co.  (NY)  *** 

19.00 

18.25 

23.875 

Tribune  Co.  (NY) 

55.125 

55.125 

60.125 

Washington  Post  Co.  (NY) 

251.00 

250.50 

240.00 

*  Name  changed  from  Enquirer/Star  Group;  adjusted  for  $7  special  dividend 
payable  1/3/95 

*  Initial  public  offering  as  of  5/5/94  at  $13 
**  Adjusted  for  25%  stock  split  as  of  1/25/95 

Adjusted  for  distribution  of  Cox  Communications  shares  on  2/1/95 
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Stock 

3/22/95 

3/15/95 

3/22/94 

Hollinger  Inc.  (a) 

12.125 

12.125 

16.875 

News  Corp.  Ltd.  (c)  (d) 

19.125 

18.50 

18.00 

Pearson  Ltd.  (b) 

5.83 

5.52 

6.28 

Quebecor  Inc.  Class  A  (a) 

19.25 

18.25 

21.25 

Reuters  Holdings,  ADR  (c) 

45.8125 

43.3125 

46.3125 

Southam  Inc.  (a) 

14.50 

12.50 

20.25 

Thomson  Corp.  (a) 

17.75 

18.25 

18.625 

Toronto  Sun  Publishing  Corp.  (a) 

11.625 

012.00 

15.00 

TorStar  Corp.  (a) 

20.625 

20.50 

25.375 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

(d)  2  for  1  stock  split  —  November  18, 1994 

Prepared  for  ESP  by  Wertheim  Schroder  &  Co.  Inc. 


(8)  Jack  Kemp,  3%  (11%);  (9)  Write-in  candidate  Tommy 
Thompson,  2%  (0%);  (10)  Ross  Perot,  1%  (2%);  (11) 
Christine  Todd  Whitman,  less  than  1%  (6%);  (12)  Pete 
Wilson,  less  than  1%  (3%);  (13)  A  tie  between  write-ins 
Strom  Thurmond  and  Dick  Cheney,  both  with  less  than  1% 
(0%);  (14)  William  Weld,  0%  (from  1%  as  a  write-in);  and 
(15)  Patrick  Buchanan,  who  received  0%  of  the  vote  in  both 
polls. 


Expanded  coverage 

The  Daily  Herald  of  Arlington,  Ill.,  is  expanding  its  coverage 
and  circulation  reach  to  the  communities  of  Elgin  and  South 
Elgin. 
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Convention  Issue 
April  22 

Deadlines  —  Space:  4/7  Copy:  4/1 1 

Distributed  at  the  convention,  atten¬ 
dees  refer  to  this  issue  time  and  again 
for  the  calendar  of  events,  daily  pro¬ 
gram  and  the  “Who’s  Staying  Where” 
directory  which  helps  attendees  stay  in 
touch  with  each  other  during  the  con¬ 
vention. 

This  circulation  at  the  convention  is  in 
addition  to  our  regular  readership  of 
more  than  83,000.  Everyone  wants  to 
know  who’s  going  to  be  there  -  atten¬ 
dees  and  speakers  -  and  what  will  be 
the  issues  discussed. 


Post-convention  Issue 
April  29 

Deadlines  —  Space:  4/19  Copy:  4/21 

Our  complete  coverage  of  convention 
speeches,  sessions,  meetings  and  work¬ 
shops  makes  this  a  must-read  issue  for 
everyone  in  the  industry.  Our  writers 
and  editors  will  be  reporting  direct  from 
the  meeting  site.  Attendees  will  be 
looking  for  recaps  and  summaries  of 
meetings  missed.  Publishing,  advertis¬ 
ing  and  business  executives  who  were 
not  at  the  convention  will  want  to  be 
apprised  of  all  that  transpired  to  iind 
out  what  the  future  course  of  the  news¬ 
paper  industry  is  to  be. 


If  you  want  newspaper  publishers 
and  other  industry  decision-makers  to 
recognize  you,  be  sure  to  be  in  the  Pub¬ 
lishers  Convention  issues  of  E&P! 

Contact  your  local  E&P  sales  represen¬ 
tative  or  call  Advertising  Director  Steve 
Townsley  at  (212)  675-4380. 

Sales  Offices  ^ 

New  York  ...  2 1 2-675^380  ^ 

Chicago  . . .  312-641-0041  ^ 

New  Orleans  . . .  504-386-%73 
Los  Angeles  . . .  310-373-3731 
San  Francisco  . . .  415-421-7950 
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Media  History 


The  day  we 
became  dry 

A  look  at  how  the  press  handled 
coverage  of  the  ratification  in  1919 
of  the  controversial  18th  Amendment 


by  Russell  Freiman 

JAN.  16,  1995,  marked  the  75th  an¬ 
niversary  of  one  of  the  most  controver¬ 
sial  amendments  to  the  Constitution 
in  U.S.  history. 

At  10:30  on  the  morning  of  Jan.  16, 
1919,  the  18th  Amendment  was  ratified 
and  became  eventually  the  only  consti¬ 
tutional  amendment  to  ever  be  re¬ 
pealed. 

The  press  in  the  United  States 


seemed  unsure  how  to  editorialize 
about  this  new  law.  By  looking-at  vari¬ 
ous  newspapers  on  the  days  before, 
during,  and  immediately  after  the  ini¬ 
tial  enactment  of  this  new  legislative 
piece,  we  can  gain  a  sense  of  how  our 
nation  felt  during  the  beginning  of  a 
very  turbulent  time. 

Section  1  of  the  amendment  read: 
“After  one  year  from  the  ratification  of 
this  article,  the  manufacture,  sale,  or 
transportation  of  intoxicating  liquors 
within,  the  importation  thereof  into, 
or  the  exportation  thereof  from  the 
United  States  and  all  territory  subject 
to  the  jurisdiction  thereof  for  beverage 
purposes  is  hereby  prohibited.” 


Freiman  is  a  senior  in  the  journalism 
program  at  Temple  University. 


The  actual  teeth  of  this  legislation 
came  in  the  form  of  a  proposal  by 
Congressman  Andrew  Joseph  Volstead 
(R-Minn.).  Known  as  the  Volstead 
Act,  this  provision  enabled  Congress 
to  set  the  penalties  and  fines  needed  to 
enforce  the  new  law.  Although  the  act 
was  originally  vetoed  by  then-President 
Woodrow  Wilson,  Congress  overrode 
him,  and  the  new  law  was  to  take  ef¬ 
fect  on  12:01  a.m.,  Jan.  17,  1920. 

The  country  geared  up  for  the  funer¬ 


al  of  John  Barleycorn,  a  popular  nick¬ 
name  for  distilled  spirits.  Reports  from 
various  papers  the  day  before  the  law 
was  to  be  adopted  showed  a  nation 
practically  in  mourning  over  the  death 
of  this  longtime  friend.  Newspapers 
from  New  York  and  Philadelphia  ran 
stories  on  both  the  coming  of  the  law 
and  ways  to  cope  once  it  had  gone  into 
effect. 

The  front  page  of  the  Jan.  16  edition 
of  the  New  York  Times  featured  two 
stories  about  the  new  legislation,  with 
the  first  one  relaying  what  was  to  take 
place  on  the  first  day  of  the  “Dry  Law.” 

The  article  told  how  the  govern¬ 
ment  was  gearing  up  to  start  enforce¬ 
ment  at  exactly  12:01  a.m.,  through  the 
use  of  new  inspectors  under  the  rule  of 
the  new  Prohibition  Commissioner, 


John  F.  Kremer. 

The  Times’  actual  reporting  of  the  ^ 
enactment  of  the  18th  Amendment 
proved  to  be  rather  neutral,  with  few 
reports  or  editorials  about  how  people 
were  planning  to  cope  with  the  effects 
of  this  new  law. 

Another  New  York  paper,  the  Daily 
News,  printed,  as  a  service  to  its  read-  i 
ers,  a  list  of  what  people  could  and 
could  not  do  under  the  terms  of  the  I 
new  legislation.  Also,  as  an  added  fea-  ■ 
ture,  it  announced  the  winner  of  its 
weekly  limerick  contest.  The  prize  en¬ 
try,  written  by  one  Fred  Wolfe,  went 
like  this: 

“Whenever  you  go  for  a  trip 
If  you  want  an  occasional  nip 
You’d  best  take  enough 
Of  your  own  private  stuff 

Take  my  tip,  slip  a  sip  in  your  grip.” 

In  Philadelphia,  there  was  a  stark 
contrast  in  the  reporting  as  compared 
to  the  coverage  of  the  New  York  Times. 

One  of  the  major  dailies  not  only  ran 
articles  on  the  new  law  but  also  includ¬ 
ed  a  how-to  “list”  of  the  ways  people 
could  conduct  themselves  when  serv¬ 
ing  spirits  that  were  bought  before  the 
deadline. 

The  Philadelphia  Bulletin  ran,  on  its 
front  page,  two  stories  for  the  public  to 
read.  The  first  included  a  message  from 
William  H.  Anderson,  State  Superin¬ 
tendent  of  the  Anti-Saloon  League  of 
New  York,  who  urged  everybody  to  bid 
John  Barleycorn  a  fond  farewell  and 
“Be  a  good  sport!  Shake  hands  with 
Uncle  Sam  and  board  his  water  wag¬ 
on.”  An  interesting  editorial  decision 
was,  obviously,  made,  because  appear¬ 
ing  next  to  Anderson’s  message  was  an 
article  on  how  to  “hit  one  legally.” 

When  examining  further  the  Bul¬ 
letin’s  coverage,  readers  noted  there 
were  many  humorous  jabs  at  the  new 
law.  In  the  editorial  section,  the  paper 
ran  two  cartoons  announcing  the  “Ar¬ 
rival  of  the  fatal  day  for  John  Barley¬ 
corn.”  Also  appearing  on  the  same 
page  was  an  editorial  proclaiming  “Fa¬ 
natic  Friday”  by  the  president  of  the 
Philadelphia  Law  and  Order  Society, 

D.  Clarence  Gibboney.  The  article 
sharply  criticized  the  Anti-Saloon 
League  and  its  supporters.  Although 
pro-Prohibition,  Gibboney ’s  statement 
tended  to  contradict  his  own  feelings 
on  the  matter. 

Gibboney  stated,  “We  ought  to 


The  country  geared  up  for  the  funeral  of  John 
Barleycorn,  a  popular  nickname  for  distilled 
spirits.  Reports  from  various  papers  the  day  before 
the  law  was  to  be  adopted  showed  a 
nation  practically  in  mourning  over  the  death  of 
this  longtime  friend. 
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abandon  all  that  shallow  pretense  now, 
throw  aside  the  cloak  and  show  the 
sham  under  which  we’ve  masqueraded. 
The  time  has  arrived  to  establish  a  new 
date  on  the  national  calendar  —  Jan. 
16  —  to  commemorate  the  day  when 
personal  prerogatives  passed  away  in 
this  country,  when  freedom  became  a 
myth  ....  We  have  given  way  to  a  sub¬ 
sidized  oligarchy,  a  self-directed  dicta¬ 
torship  known  as  the  Anti-Saloon 
League.” 

In  another  editorial,  the  Bulletin 
chose  to  list  22  literary  quotes  about  li¬ 
bations  next  to  the  Gibboney  article. 
On  one  page  were  two  strong  messages 
opposing  the  demise  of  Mr.  Barleycorn 
and  one  weak  contradicting  article  ral¬ 
lying  in  support. 

In  the  comics  section,  the  Bulletin 
ran  three  comics  in  memory  of  John. 

Another  major  local  daily,  the 
Philadelphia  Inquirer,  remained  rather 
passive  in  its  approach  to  the  story. 
Presenting  little  information  of  the 
coming  Barleycorn  funeral,  it  took  an 
editorial  approach  similar  to  that  of 
the  New  York  Times. 

Even  abroad,  the  Times  of  London 
was  reporting  on  the  misfortunes  of 


the  Americans,  who  had  to  “suffer”  un¬ 
der  the  new  law.  The  Times  quoted 
various  papers  that  opposed  the  dry 
laws.  Quoting  the  New  York  World, 
the  Times  reported  that  “after  12 
o’clock  tonight,  the  Government  of 
the  United  States  .  . .  will  cease  to  ex¬ 
ist.” 

The  article  played  up  all  the  nega¬ 
tive  aspects  of  the  new  Prohibition 
“regime”  and  predicted,  in  dire  terms, 
later  in  the  article,  the  likelihood  of 
England  becoming  dry  within  the  next 
five  years. 

While  London  was  awakening  to  the 
news  of  America’s  last  drink,  many  of 
our  citizens  were  probably  enjoying 
their  last  hangover  from  the  revelries 
of  the  night  before.  The  press  reported 
widely  on  all  the  goings-on  of  the  final 
evening  of  freely  flowing  spirits.  Many 
clubs  and  saloons  had  hosted  funerals 
for  John  Barleycorn  and  some  papers 
had  printed  his  obituary. 

The  Philadelphia  Inquirer  stood  by 
its  safe  editorial  policy  by  reporting 
two  stories  on  the  front  page  about  the 
enactment  of  the  Volstead  Act.  The 
first  story  dealt  with  reports  of  how 
government  agents  started  their  crack¬ 


down  by  sending  out  1,500  “sleuths” 
across  the  country,  at  12:01  a.m.,  to 
make  sure  of  strict  compliance  with  the 
new  law. 

Other  articles  in  the  paper  included 
reports  from  around  the  nation  on  how 
well  the  law  was  being  enforced.  Men¬ 
tion  was  made  of  the  new  “dry”  parties 
that  were  taking  place,  while  the 
“wets,”  or  those  who  opposed  Prohibi¬ 
tion,  mourned.  And  other  stories 
touched  on  the  beginning  of  a  crime 
wave  in  Chicago,  where  railroad  yards 
were  being  held  up  by  masked  gunmen 
in  search  of  shipments  of  the  new  con¬ 
traband. 

Meanwhile,  the  Bulletin  stood  its 
ground  in  its  original  opposition  to  the 
Volstead  Act.  Many  of  its  articles  cen¬ 
tered  on  the  parties  and  wakes  held 
the  night  before  its  enactment.  A 
front-page  article,  headlined  “Little 
White  Way  Sings  Rum  Requiem,”  told 
about  “the  wildest  night  Philadelphia 
.  . .  has  ever  seen.” 

Reports  told  of  the  popping  of  corks 
and  the  free  flowing  of  hard  liquor,  and 
made  much  of  the  fact  that  the  funeral 
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'Newspeople  in  the  News 


Randy  Charles 


Amy  Selwyn 


Jyll  Holzman 


Todd  Scliur^ 


Randy  Charles,  director  of  market' 
ing  and  new  business  development  at 
Netusday  and  New  York  Newsday,  has 
been  promoted  to  vice  president  of 
marketing  and  new  business  develop¬ 
ment. 

LohIs  Site,  general  manager  of 
Distribution  Systems  of  America,  a 
wholly  owned  subsidiary  of  Newsday, 
was  named  vice  president  of  distribu¬ 
tion. 

Amy  Salwyn,  deputy  director  of 
strategic  planning  at  the  Associated 
Press,  has  been  appointed  director  of 
marketing  and  new  business. 

Jyll  Holsman,  associate  publisher  for 
Walt  Disney  Co.’s  FamilyFun  maga¬ 
zine,  now  is  vice  president  of  advertis¬ 
ing  sales  at  the  New  York  Times. 

Todd  F.  Schurx,  president  and  pub¬ 
lisher  of  Associated  Desert  Shoppers,  a 
Palm  Desert,  Calif.,  subsidiary  of 
Schurz  Communications  Inc.  (SCI), 


has  been  named  publisher  and  editor 
at  the  South  Bend  (Ind.)  Tribune. 

Schurz’s  father,  Jim,  is  the  senior 
vice  president  of  print  for  SCI.  His  un¬ 
cle,  Scott,  is  the  publisher  of  the 
Bloomington,  Ind.,  Herald'Times  and 
Bedford,  Ind.,  TimeS'Mail.  His  aunt, 
Mary,  is  the  publisher  of  the  Danville, 
Ky.,  Advocate-Messenger.  Another  un¬ 
cle,  Frank,  is  SCI’s  president. 

Stuart  Chorals,  account  manager 
and  sales  representative  at  the  Seattle 
Times  Co.,  has  been  appointed  east 
suburban  sales  manager. 

Mark  Coopor,  28,  assistant  editor  at 
the  Murray  (Ky.)  Ledger  &  Times,  has 
been  named  general  manager  and  edi¬ 
tor  at  the  Spencer  Magnet,  Taylorsville, 
Ky. 

Doan  S.  Millor,  34,  former  Idaho 
Press  Club  president  and  Idaho  State- 
house  reporter  at  the  Spokane,  Wash., 
Spokesman'Review ,  has  been  named 


city  editor  at  the  Idaho  Falls  Post  Reg¬ 
ister. 

Lotlio  Hinton,  executive  vice  presi¬ 
dent  of  Fox  TV,  has  been  appointed 
chief  executive  of  News  America  Pub¬ 
lishing,  overseeing  News  Corp.’s  U.S. 
magazines,  newspapers  and  newspaper- 
coupon  company. 

Crano  H.  Konnoy,  a  corporate  attor¬ 
ney  at  the  Tribune  Co.,  Chicago,  has 
been  named  senior  counsel. 

Jim  Sanlori,  publisher  at  the  Ot- 
tumwa  (Iowa)  Courier,  has  been 
named  publisher  at  the  La  Crosse 
(Wis.)  Tribune.  He  succeeds  Sandors 
Hook,  who  retires. 

Dirk  Smillio,  special  assistant  to  the 
executive  director  at  the  Freedom  Fo¬ 
rum  Media  Studies  Center  at  Colum¬ 
bia  University,  has  been  appointed 
manager  of  communications. 

Bruco  Moyor,  former  news  editor  at 
the  Gallon  (Ohio)  Inquirer,  has  been 
named  managing  editor  of  Rubber  & 
Plastics  News. 

RIva  "Bunny"  M.  Fonstorholm, 

group  associate  publisher  of  the  Par¬ 
enting  Group,  has  been  appointed  vice 
president  of  advertising  for  react,  the 
new  weekly  interactive  news  magazine 
for  young  people  set  to  debut  in  Sep¬ 
tember. 

Graham  Kimbrough,  circulation  di¬ 
rector  at  the  Gadsden  (Ala.)  Times, 
has  been  named  circulation  promotion 
manager  at  the  Birmingham  News/Bir- 
mingham  Post-Herald. 
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Dow  Jones 
Stands  By 
Exiled  Salinas 

Company  spokesman  denies  report  that  chairman  Peter  Kann 
wants  the  former  Mexican  president  to  resign  from  the  board 


by  Qeorge  Qarneau 

DOW  JONES  &  CO.  is  standing  by 
Carlos  Salinas  de  Gortari,  who  joined 
its  board  in  January,  even  though  the 
former  Mexican  president  has  apparent¬ 
ly  fled  into  U.S.  exile  to  avoid  turmoil 
at  home. 

The  Mexican  press  reported  that  his 
handpicked  successor,  President 
Ernesto  Zedillo,  asked  him  to  leave. 
Since  Salinas  stepped  down  last  No¬ 
vember  after  six  years  on  the  job,  the 
nation  has  plunged  into  a  financial  cri¬ 
sis,  and  his  brother  has  been  charged  by 
the  government  with  orchestrating  a 
political  assassination. 

“At  the  moment,  he’s  on  our  board. 
It’s  where  we  stand,”  said  Roger  May, 
spokesman  for  Dow  Jones  and  its  flag¬ 
ship  Wall  Street  Journal. 

Salinas,  46,  attended  board  meetings 
in  January  and  February.  A  Harvard-ed¬ 
ucated  economist  who  spent  23  years  in 
government,  he  was  highly  regarded  for 
winning  passage  of  the  North  Ameri¬ 
can  Free  Trade  agreement  and  for  priva¬ 
tizing  state  industries. 

He  was  nominated  to  head  the  World 
Trade  Organization,  an  appointment 
that  now  appears  doomed.  He  has  been 
blamed  for  the  currency  crisis  that 
forced  the  nation  to  raise  prices  drasti¬ 
cally  in  order  to  repay  debt.  He  con¬ 
ducted  a  hunger  strike  in  an  effort  to 
salvage  his  flagging  reputation. 

Complicating  the  drama,  Salinas’ 
brother,  Raul,  was  arrested  several 
weeks  ago  on  charges  he  organized  the 
murder  of  Francisco  Ruiz  Massieu,  a  re¬ 
form  politician  and  former  Salinas 
brother-in-law. 

The  Journal  quoted  the  former  pres¬ 
ident’s  friends  as  saying  he  was  con¬ 


cerned  about  death  threats  and  “might 
have  felt  safer  outside  the  country.” 

May  said  there  has  been  no  discus¬ 
sion  of  removing  Salinas  from  the  post, 
which  pays  $25,000  a  year,  plus  $1,000 
per  meeting,  as  well  as  perks.  The  next 
board  meeting  is  April  19. 

But  the  New  York  Post,  attributing 
Journal  “insiders,”  reported  March  14 
that  “an  inner-circle  power  struggle  may 
be  developing,”  with  Dow  Jones  chair¬ 
man  Peter  Kann  opposing  Salinas’  con¬ 
tinued  directorship,  while  Karen  Elliott 
House,  Kann’s  wife  and  international 
vice  president  of  the  company,  supports 
Salinas. 

“As  the  plot  thickens,”  the  Post  said, 
“ethics  observers  doubted  Salinas  has  a 


future  with  Dow  Jones.” 

May  called  the  Post  account  by  busi¬ 
ness  reporter  Paul  Tharp  “way  off  base, 
inaccurate.”  He  said  the  story  misquot¬ 
ed  him,  for  one  thing. 

Asked  about  disagreement  between 
Kann  and  House,  he  said,  “I  have  no 
idea.  The  only  place  I’ve  seen  it  is  in 
the  Post,  which  1  don’t  think  is  particu¬ 
larly  well  sourced  at  Dow  Jones.” 

May  said  neither  Kann  nor  House 
would  comment,  because  “this  isn’t 
even  worth  commenting  on.” 

May  said  he  had  taken  a  lot  of  calls 
from  Mexican  reporters,  who  raised 
questions  about  Salinas’  directorship, 
but  only  a  handful  from  readers  or 
shareholders.  BE^P 
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Postal 

Continued  from  page  12 

Save  Second  Class.  They  are  rearrang¬ 
ing  the  entire  Postal  Service  to  serve 
the  needs  of  large  mailers  ....  All 
they  are  doing  is  taking  from  the  poor 
to  give  to  the  rich.” 

Rush  said  NNA  was  not  surprised  by 
the  reclassification  proposal  itself,  but 
it  was  taken  aback  by  the  severity  of 
the  increase. 

“They’re  trying  to  take  the  mail  that 
has  the  lowest  cost  to  handle  and 
group  it  in  one  set  of  rates.  Everything 
else  is  going  to  be  a  leftover,  and  their 
rates  will  go  up,”  she  said. 

“We’ve  been  completely  opposed  to 
it,”  she  said,  adding  that  the  NNA 
planned  to  file  comments  against  the 
action  with  the  Postal  Rate  Commis¬ 
sion  and  has  hired  King  &  Ballow  to 
represent  its  interests. 

“We  hope  the  rate  commission  re¬ 
jects  the  entire  thing  on  principal,”  she 
said. 

“No  one  could  fault  the  Postal  Ser¬ 
vice  for  encouraging  efficiency,  partic¬ 
ularly  when  it  has  had  such  difficulty 
finding  efficiency  within  its  own 
ranks,”  commented  NNA  chairman 
Michael  Parta,  publisher  of  the  New 
York  Mills  (Minn.)  Herald. 

“But  that  is  not  what  this  proposal  is 
about.  This  proposal  is  not  to  favor  ef¬ 
ficient  so  much  as  to  favor  large,”  he 
added. 

“It  skews  the  entire  mail  system  to¬ 
ward  large  volume  mailers,  in  order  to 
feed  the  Postal  Service’s  ravenous  ap¬ 
petite  for  volume. 


“No  community  newspaper  and  very 
few  other  mailers  of  publications  can 
qualify  for  the  new  Publications  Ser¬ 
vice,”  Parta  noted. 

Rush  said  she  believes  this  eventual¬ 
ly  will  “wind  up  in  the  lap  of  Con¬ 
gress.” 

As  she  commented,  “The  public  and 
small  businesses  will  not  tolerate  this 
behavior  for  long.  If  USPS  is  going  to 
cater  primarily  to  large  volume,  big 
business  mailers  and  leave  the  rest  of 
us  to  pick  up  the  bill  for  its  high  over¬ 
head  costs,  why  should  we  fight  to  pre¬ 
serve  the  mail  monopoly?” 

“NNA  fears,”  Rush  added,  that  the 
Postal  Service  “has  been  seduced  by  its 
internal  illusion  that  it  is  already  a  pri¬ 
vate  business. 

“It  increasingly  seeks  the  freedom  of 
private  business  without  the  obliga¬ 
tions,  and  still  argues  for  hanging  on  to 
a  protected  monopoly.  USPS  can’t 
have  it  both  ways.” 

Newspaper  Association  of  America 
senior  vice  president/public  policy  and 
general  counsel  John  Sturm  added, 
“We’re  very  skeptical  about  this  whole 
exercise.  We  are  very  concerned  when 
the  Postal  Service  makes  a  proposal 
that  seemingly  will  result  in  saturation 
mailers  getting  a  discount.  That’s  of 
great  concern  to  us  in  any  context.” 

The  reclassification  proposal  “is  an¬ 
other  example  of  putting  rates  ahead  of 
service,  volume  ahead  of  people,”  he 
added. 

Sturm  also  expressed  concern 
“about  how  these  kinds  of  changes  in 
classification,  subclasses,  etc.,  that  may 
look  benign  in  the  present  context. 


may  be  paving  the  way  for  further  mis¬ 
chief  in  future  rate  cases.  The  structur¬ 
al  changes  might  have  ramifications  for 
a  rate  case  at  a  future  date.” 

In  the  third-class  category,  as  pro¬ 
posed,  “newspaper  TMCs  would  be  in 
the  same  rate  class  as  the  enhanced 
carrier  route  subclass  along  with  the 
saturation  mailers  and  others,”  he  ex¬ 
plained. 

“We  have  always  pursued  a  better 
system  so  that  newspaper  TMCs  would 
get  closer  to  the  lowest  rates  in  that 
category,”  Sturm  said.  “We’d  like  to  see 
[with]  newspaper  TMC  products,  there 
shouldn’t  be  such  a  difference  between 
the  saturation  rate  and  newspaper 
TMCs.” 

Sturm  said  the  teclassification  pro¬ 
posal  “is  going  to  be  a  long,  hard, 
tough  process.  There’s  no  question  the 
Postal  Service  has  thrown  in  with  the 
big  volume  mailers.  What  that  means 
for  universal  service,  which  is  of  con¬ 
cern  to  everybody,  in  the  long  haul  is 
up  in  the  air.” 

As  it  has  in  the  past,  NAA  will  em¬ 
ploy  the  Washington  firm  of  Wiley 
Rein  &  Fielding  and  independent 
economists  for  the  case. 

Claritas  deal 

CLARITAS  HAS  ANNOUNCED  a 
corporate  license  deal  with  Gannett 
Co.  Inc.’s  Newspaper  Division  to  pro¬ 
vide  PRIZM  lifestyle  segmentation  data 
for  targeted  marketing  in  circulation 
and  sales  at  the  company’s  81  news¬ 
papers. 


THE  BEST  NAME 


IN  REMANUFACTURING 


"VALLEY" 

The  Alternative  Source  For: 
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Avenor 


OUR  NEWSPRINT  QUALITY  HAS 

IMPROVED  FROM  'B'  TO  'A' 

Avenor  has  joined  USA  Today's  A’ group,  as 
a  certified  newsprint  supplier  that  meets 
all  of  Gannett  Supply  Corporation 's  quality 
specifications.  This  comes  after  years  of 
supplying  significant  tonnage  as  a  non- 
certified  'B  ’  group  supplier. 

Avenor  —  Today’s  Newsprint  for  Tomorrow’s  Newspaper 


Avenor  —  Today’s  Newsprint  for  Tomorrow’s  Newspaper 


t:USA 

TODAY 


Even  better  print  quality 


Recycled-content  newsprint. 


USA  Today  actually  tightened  its 
tight  newsprint  specs  in  late  1993,  in 
order  to  improve  four-color  repro¬ 
duction.  The  objective?  To  improve 
printability,  with  an  eye  to  increas¬ 
ing  color  advertising. 


Avenor  is  the  worid’s  leading  supplier  of 
post-consumer  recycled-content  news¬ 
print  Our  Thunder  Bay  and  Gatineau 
mills  recycle  over.  335,000  tonnes  of 
old  newspapers/magazines  evoy  year 
-  equivalent  to  the  waste  pt^r  pro¬ 
duced  by  a  city  of  9  million  -  produc¬ 
ing  nearly  one  million  tonnes  of  post¬ 
consumer  recycled-content  newsprint. 


'A'  list  certification 

To  win  ‘A’  list  certification,  news¬ 
print  suppliers  must  perform  across 
the  board,  as  USA  Today  makes  its 
evaluations  on  many  fronts:  50% 
quality,  10%  service,  10%  delivery 
and  30%  general  (e.g.  recycled  con¬ 
tent).  An  annual  ranking  of  all  news¬ 
print  suppliers  lets  everyone  know 
exactly  where  they  stand. 


The  newspaper  industry’s  benchmark 

FOR  PRINT  QUALITY 


From  Boston  to  San  Bernardino 

Printed  at  32  locations  from  Boston  to  San  Bernardino, 
USA  Today  provides  the  print  quality,  and  coast-to- 
coast  consistency,  that  national  advertisers  demand.  ★ 
All  USA  Today  pressrooms  must  meet  strict  stan¬ 
dards.  And  Gannett  Supply  Corporation  expects  the 
same  of  newsprint  suppliers  like  Avenor.  ★  No 
surprise  that  many  other  newspapers  and  newspaper 
chains  have  based  their  newsprint  specifications  on 
those  established  by  USA  Today. 


A  V  E  N  O  R 


Today’s  Newsprint  for  Tomorrow’s  Newspaper 


Avenor  s  Customer  Teams 

Now,  the  whole  company  is  teaming  up 
on  customer  accounts 

To  close  the  gap  between  our  newsprint  mills  and  the  pressrooms  of  our 
major  customers,  Avenor  has  formed  multidisciplinary  Customer  Teams. 
★  Each  Team  includes  people  from  the  field  and  from  the  mill.  Internal 
communications,  the  lifeblood  of  creative  solutions,  flow  easily  back  and 
forth.  Above  all.  Teams  involve  the  whole  Company  with  customers  - 
who  benefit  from  the  depth  and  breadth  of  our  expertise.  ★  For 
instance,  our  Customer  Team  for  the  USA  Today  press  trial 
at  the  St.  Cloud  Times  included  a  Technical  Service 
Representative  who  is  based  at  the  mill  and  has  years 
of  newsprint  production  experience.  In  addition,  he 
is  a  Chemical  Engineer.  This  background  makes 
him  the  ideal  go-between;  he  makes  sure  our 
production  crews  understand  exactly  what 
newspaper  pressrooms  need.  ★  One  of  our 
papermakers  was  also  on  the  Team.  When  press¬ 
men  at  the  St.  Cloud  Times,  who  have  been  printing  USA  Today  for 
12  years,  said  they  felt  that  printability  would  be  even  better  if  our  sheet 
were  a  little  smoother,  he  was  able  to  say,  “Yes,  we  see  what  you  mean... 
We  should  be  able  to  do  that  for  you.”  ★  As  a  papermaker,  he  was  ideally 
placed  to  tell  our  crews  exactly  what  was  wanted.  As  co¬ 
workers,  they  understood  precisely  what  he  was  talking 
about.  Result;  better  newsprint  for  USA  Today. 


Avenor  Customer  Service 

East  ©  (800)  669-2737 
Mid-West  ©  (800)  669-2029 


Avenor 


TODAY  S  NEWs'’"'“T - 1 

I - Em - 1 

' - TOMORROjV'S 


Avenor  Newsprint 
USA 

New  York 
(914)  761-5454 
Chicago 
(312)  554-0661 
Raleigh 
(919)  783-7444 
Seattle 

(206)  224-7060 


Sales  Offices 
CANADA 

Montreal 

(514)846-4811 

OVERSEAS 

London 
44  71  245-9421 
Tokyo 

(813)  3234-7177 


Seeing  our  newsprint  as  a  pressman  does  -  By 
working  closely  with  the  pressmen  at  the  St.  Cloud 
Times,  our  Customer  Team  found  out  exactly  how  we 
could  enhance  newsprint  quality. 


A  national  approach  for 
a  national  newspaper 

To  serve  USA  Today  and  Gannett  Newspaper 
print  sites  across  the  United  States,  Avenor  is 
taking  a  multidisciplinary 
Customer  Team  approach. 
Each  print  site  is  served  by 
Avenor  people  with  expertise 
in  Account  Service,  Customer 
Service,  Technical  Service 
and  Papermaking.  ★  The  Team  Leader,  Jiggs 
Fey,  schedules  a  monthly  conference  call 
which  brings  all  our  Team  members  together. 
This  keeps  everyone  up  to  speed  on  the  overall 
USA  Today  account  -  and  ensures  USA  Today 
of  high-quality  service,  nationwide. 


In  Brief 


Nude  uncensored 

THE  PRIZE-WINNING  photo  from 
last  summer’s  Woodstock,  that  featured 
a  naked  man  will  be  included,  uncen¬ 
sored,  in  the  White  House  Press  Pho¬ 
tographers  Association’s  (WHPPA) 
published  compilation  of  prize  winners. 

Ken  Lambert,  the  Washington  Times 
photographer  who  took  the  picture 
{E&P,  Feb.  II,  p.  9),  said  he  was  “ecsta¬ 
tic”  over  the  association  president’s  de¬ 
cision  to  include  the  photo  in  the  book 
unaltered  and  uncropped. 

The  president  originally  said  he 
thought  it  would  be  inappropriate  to  in¬ 
clude  the  photo. 

“He  always  just  wanted  what  was  best 
for  the  organization,”  Lambert  said  of 
the  president,  Ken  Blaylock  of  ABC 
News.  Blaylock  changed  his  mind  after 
an  association  meeting  in  which  mem¬ 
bers  voiced  the  opinion  that  the  shot 
be  included  in  the  book. 

“I  entered  it  [in  the  competition, 
which  includes  unpublished  photos]  be¬ 
cause  I  knew  it  couldn’t  be  published  in 
the  newspaper,  but  I  wanted  it  to  be 
seen,”  Lambert  said.  “Now  I  consider  it 
a  winner.” 

The  Library  of  Congress  had  not  an¬ 
nounced  yet  whether  it  would  include 
the  photo  in  its  exhibit  of  WHPPA 
winners.  Lambert  himself  decided  not 
to  bring  the  photo  to  an  Oval  Office  re¬ 
ception  for  the  winners  since  he  had 
other  prize-winning  photos  that  were 
less  controversial. 

—  Debra  Gersh  Hernandez 

Clinton  dominated 
the  TV  newscasts 

FOLLOWING  THE  MIDTERM  elec¬ 
tions,  evening  TV  newscasts  were  dom¬ 
inated  by  President  Bill  Clinton,  who 
enjoyed  some  of  the  best  press  of  his 
tenure,  while  House  Speaker  Newt 
Gingrich  (R-Ga.)  was  criticized  for  his 
stands  on  school  prayer  and  welfare  re¬ 
form  and  on  his  book  deal. 

The  Center  for  Media  and  Public  Af¬ 
fairs  found  that  after  the  elections,  the 
president  was  featured  in  three  times  as 
many  evening  newscasts  on  ABC,  CBS 
and  NBC  as  was  Gingrich,  although  the 
speaker’s  visibility  increased  thirtyfold 
after  the  Republican  sweep. 


In  November,  CMPA  found  Gin¬ 
grich’s  coverage  more  favorable  than 
Clinton’s  (45%  to  34%  positive),  but 
that  was  reversed  by  December,  when 
Clinton’s  positive  press  reached  42%  to 
Gingrich’s  33%.  The  president  got  the 
best  press  from  ABC  and  the  worst 
from  NBC,  while  the  Speaker  of  the 
House  did  best  on  NBC  and  worst  on 
CBS. 

Be  nice 
to  the  press 

WHITE  HOUSE  PRESS  aides  have 

_ ell  told  by  their  boss,  press  secretary 

Michael  McCurry,  that  they  should 
start  being  nicer  to  the  press. 

According  to  the  Washington  Post, 
McCurry  told  staffers  that  they  have  to 
do  something  nice  for  the  press  each 
day  and  then  report  to  him  what  they 
have  done.  Those  who  do  not  are  ex¬ 
pected  to  ante  up  $1  for  the  office  pizza 
fund. 

Among  the  notes  rejected  by  McCur¬ 
ry,  the  Post  reported,  were  a  staffer  who 
returned  a  press  call  the  same  day,  one 
who  sought  credit  for  purchasing  Girl 
Scout  cookies  from  the  daughter  of  a 
correspondent,  and  another  who  agreed 
to  go  to  the  annual  correspondents’ 
dinner  with  someone  who  was  not  a 
first  choice. 

AIDS  remarks 
may  be  libelous 

CRIMINAL  INVESTIGATORS  ARE 
studying  a  rarely  used  libel  law  to  deter¬ 
mine  whether  it  applies  to  a  television 
talk  show  host  who  broadcast  an  AIDS 
victim’s  obituary,  Scripps  Howard  re¬ 
ported. 

The  investigation  weighs  Bob  En- 
yart’s  free  speech  rights  against  the  right 
of  James  Bybee  to  not  have  his  memory 
“blackened,”  Arapahoe  County  (Colo.) 
District  Attorney  Bob  Gallagher  said. 

Enyart,  36,  is  a  conservative  host  on 
Christian-run  KWHD  in  Greenwood 
Village,  near  Denver. 

Investigators  are  reviewing  an  Enyart 
show  from  January  in  which  he  read  By¬ 
bee’s  obit  and  showed  the  deceased’s 
photo,  which  was  labeled  “ex¬ 
sodomite.” 


The  host  said  he  used  the  obituary  in 
an  attempt  to  show  that  homosexuals 
die  young.  He  told  his  viewers,  “Don’t 
be  a  homo.” 

KWHD  manager  Mark  Winslow  said 
he  would  fire  Enyart  if  he  did  that 
again. 

The  show  prompted  Gallagher’s  of¬ 
fice  to  evaluate  a  criminal  libel  law  pro¬ 
hibiting  people  from  “knowingly  dis¬ 
seminating”  statements  “tending  to 
blacken  the  memory  of  the  dead.” 

Carrier  exemption 
veto  overridden 

THE  ARKANSAS  LEGISLATURE 
has  overridden  Gov.  Jim  Guy  Tucker’s 
veto  of  a  bill  that  would  exempt  all 
newspaper  carriers  from  unemployment 
compensation,  the  Arkansas  Democrat 
Gazette  reported. 

Currently,  only  carriers  under  the  age 
of  18  are  exempted. 

Tucker  maintained  that  the  bill, 
which  was  supported  by  the  Arkansas 
Press  Association,  conflicted  with  rec¬ 
ommendations  made  by  the  Arkansas 
Employment  Security  Advisory  Coun¬ 
cil. 

The  paper  quoted  Rep.  Jim  von 
Gremp  as  saying  it’s  the  Legislature’s  re¬ 
sponsibility  to  enact  laws,  “not  the  ad¬ 
visory  council’s.” 

Rep.  Donald  Ray  contended  smaller 
papers  need  tax  relief. 

“They’re  struggling  for  survival,”  he 
said. 

Rhode  Island 
gets  new  paper 

PUBLISHERS  OF  THE  Providence 
Business  News  said  they  will  begin 
putting  out  a  weekly  community  news¬ 
paper  in  Newport,  R.L,  in  May,  to  be 
called  the  Newport  Observer. 

The  publisher  will  be  Robert  C. 
Bergenheim,  a  former  editor  and  exec¬ 
utive  with  the  Christian  Science  Moni¬ 
tor  and  McClatchy  newspaper  chain  in 
California  and  founder  of  the  Boston 
Business  Journal  and  Boston  Business 
magazine. 

His  son,  Roger,  who  founded  the 
Providence  business  paper,  continues  as 
its  publisher. 
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Legal 


New  trial  for 
accomplice  in 
murder  of  media 
heir  is  opposed 


by  Mark  Fitzgerald 

ILLINOIS  ATTORNEY  GENERAL 
Jim  Ryan  opposes  a  new  trial  for  the 
woman  convicted  of  helping  kidnap 
and  murder  Kankakee  media  heir 
Stephen  Small. 

Nancy  Rish,  33,  is  appealing  her 
conviction  in  the  case,  largely  as  a  re¬ 
sult  of  a  1993  investigation  by  the 
Chicago  Tribune. 

In  documents  filed  in  Kankakee  Cir¬ 
cuit  Court  earlier  this  month,  Ryan 
suggested  that  even  if,  as  the  Tribune 


reported,  some  evidence  was  falsified, 
there  was  still  sufficient  proof  of  Rish’s 
guilt. 

“Even  if  this  court  could  find  that 
the  prosecution  used  false  evidence 
...  it  is  not  reasonably  likely  that  the 
use  of  this  evidence  affected  the  out¬ 
come  of  the  trial,”  the  prosecutor  said 
in  court  papers. 

Rish  and  her  live-in  boyfriend, 
Daniel  Edwards,  were  convicted  in  sep¬ 
arate  trials  for  the  1987  kidnapping  and 
death  of  Stephen  Small,  a  broadcast¬ 
ing  executive.  His  aunt,  Jean  Alice 
Small,  is  chairman  of  Small  News¬ 
papers  Inc.,  which  publishes  the  Daily 
Journal  in  Kankakee,  as  well  as  six  dai¬ 
ly  newspapers  and  eight  weeklies  in  the 
Midwest  and  California. 

Stephen  Small  was  kidnapped  from 


his  Kankakee  home,  placed  in  a  box 
equipped  with  a  malfunctioning  air 
pipe,  and  buried  under  three  feet  of 
sand  in  a  remote,  wooded  area. 
Though  the  kidnappers  intended  to 
hold  him  for  ransom,  authorities  con¬ 
cluded  Small  suffocated  within  a  few 
hours  of  his  burial.  He  was  40. 

Edwards  was  sentenced  to  death  in 
the  case. 

Rish,  who  denied  involvement  in 
the  crime,  was  convicted  and  sen¬ 
tenced  to  life  without  the  possibility  of 
parole. 


In  October  1993,  a  two-part  series  by 
Tribune  reporters  William  Gaines  and 
Paul  Weingarten  suggested  that  Rish 
was  railroaded  by  overly  eager  prosecu¬ 
tors,  emotional  community  revulsion 
over  the  gruesome  crime,  and  “the 
vast,  subtle  influence  of  [Kankakee’s] 
most  powerful  family,”  the  Smalls 
(E&P,  Oct.  30, 1993,  p.9). 

Detroit  News 
allowed  tax  tapes 

THE  DETROIT  NEWS  is  entitled  to 
computer  tapes  of  the  city’s  property  tax 
payers,  the  Michigan  Court  of  Appeals 
has  ruled. 

The  court,  in  a  3-0  ruling  released 
last  month,  reversed  a  Wayne  County 


Circuit  Court  ruling  that  said  the  city 
could  furnish  the  records  on  paper  in¬ 
stead  of  tape. 

The  News  asked  for  the  tapes  under 
the  Michigan  Freedom  of  Information 
Act  in  July  1990,  arguing  the  tapes 
themselves  were  public  records. 

The  appeals  court  said  the  newspaper 
was  entitled  to  have  the  information  in 
the  form  requested  and  agreed  the 
tapes  were  public. 

Providing  the  tapes  doesn’t  require 
creation  of  a  new  record  since  the  data 
already  exists  and  can  simply  be  copied 
from  disk  to  tape,  according  to  the 
court.  —  AP 

Former  DA  sues 
paper,  TV  station 

A  FORMER  DISTRICT  attorney  in 
Oregon  and  her  husband  have  sued  two 
newspapers  and  a  television  station  for 
more  than  $62  million. 

Julie  Leonhardt,  who  was  the  DA  of 
Clatsop  County,  was  convicted  last  year 
of  forgery,  tampering  with  public 
records  and  official  misconduct. 

In  the  suits,  filed  in  U.S.  District 
Court  in  Portland,  she  accused  the 
Oregonian  and  KPTV,  both  in  Portland, 
of  defaming  her.  Leonhardt  seeks  more 
than  $50  million  in  damages  from  the 
paper  and  more  than  $2  million  from 
the  TV  station. 

In  a  separate  suit,  Leonhardt’s  hus¬ 
band,  Andrew  Overby,  asked  for  more 
than  $10  million  in  damages  from  the 
Daily  Astorian. 

Oregonian  managing  editor  Peter 
Bhatia  said  the  lawsuit  had  been  re¬ 
ferred  to  the  paper’s  attorneys. 

“I  don’t  want  to  characterize  our  han¬ 
dling  of  it  in  any  way,  really,”  he  said. 
“But  I  don’t  believe  there  was  anything 
inaccurate  in  our  coverage.” 

Daily  Astorian  editor  Steve  Forrester 
and  KPTV  general  manager  Martin 
Brantley  declined  comment. 

Leonhardt,  38,  was  accused  of  lead¬ 
ing  a  grand  jury  to  indict  two  officers 
on  drug  charges  after  her  husband  was 
given  a  traffic  ticket.  The  drug  charges 
were  dismissed. 

Voters  recalled  her  from  office,  and 
an  Oregon  State  Bar  disciplinary  panel 
recommended  she  be  disbarred.  Leon¬ 
hardt  also  faces  lawsuits  filed  by  two 
Astoria  police  officers.  —  AP 


Nancy  Rish,  33,  is  appealing  her  conviction  in  the 
case,  largely  as  a  result  of  a  1993  investigation  hy 
the  Chicago  Tribune. 
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Seattle  Times  gets 
semifavorable  ruling 
in  open  meetings  case 

Court  says  University  of  Washington  Board 
of  Regents  can  sometimes  meet  in  closed 
session,  but  not  in  all  instances 


by  MX.  Stein 

A  JUDGE  HAS  denied  a  Seattle  Times 
request  for  an  open  meeting  on  the  ex¬ 
amination  of  candidates  for  the  presi¬ 
dency  of  the  University  of  Washington 
(UW). 

A  Times  lawsuit  accused  the  univer¬ 
sity’s  Board  of  Regents  of  holding  ille¬ 
gal  secret  meetings  in  selecting  a  suc¬ 
cessor  for  retiring  president  William 
Gerberding.  The  newspaper  contended 
that  interviews  of  candidates  in  execu¬ 
tive  session  violated  the  state’s  open 
meetings  and  open  records  laws. 

King  County  Superior  Court  Judge 
Robert  Lasnik  ruled  that  the  regents 
committed  no  intentional  or  major  vi¬ 
olations  of  state  law  in  its  interviewing 
procedures.  Lasnik  also  allowed  regents 
to  meet  in  closed  session  to  rank  their 
candidates  in  order  of  preference  and 
possible  salary  levels. 

The  judge  did  permit  the  paper  to 
instruct  the  regents  to  hold  public  ses¬ 
sions  when  discussing  the  selection 
process,  including  setting  up  a 
timetable  for  interviews  and  campus 
visits  of  candidates. 

He  rejected  the  regents’  contention 
that  they  were  entitled  to  meet  secretly 
on  virtually  all  aspects  of  the  selection 
process.  Lasnik  said  it  would  “defy  all 
logic”  to  imagine  that  none  of  the  pro¬ 
cedural  aspects  of  candidate  selection 
came  up  in  the  secret  meetings. 

But  the  judge  said  he  was  confident 
the  regents  had  acted  in  good  faith  on 
the  advice  of  counsel.  He  also  refused 
a  Times  request  that  future  meetings 
on  selection  be  tape-recorded. 

Times  attorney  Mike  Killeen  ex¬ 
pressed  disappointment  at  the  ruling 
but  said  the  regents  should  view  it  as  a 
“warning  ticket”  to  adhere  to  the  law. 
The  regents  have  contended  that 
opening  meetings  on  the  subject  would 
scare  off  strong  candidates. 


In  a  column  preceding  the  court’s 
decision,  Times  executive  editor 
Michael  Fancher  wrote:  “No  public  in¬ 
stitution  is  more  resistant  to  the  state’s 
open  meetings  and  open  records  act 
than  the  University  of  Washington.” 

Fancher  noted  that  the  newspaper 
did  not  ask  the  regents  to  reveal  the 
names  of  candidates.  “We  are  asking 
that  meaningful  portions  of  the  selec¬ 
tion  process  beyond  specific  candidates 
be  conducted  in  public,”  he  said. 

UW  faculty  members  also  have 
protested  being  shut  out  of  the  review 
process,  even  though  six  members  are 
on  the  search  committee. 

The  matter,  according  to  the  Times, 
came  up  during  a  Faculty  Senate  exec¬ 
utive  committee  meeting,  in  which 
professor  Vivian  Wolf-Wilets  said,  “We 
see  this  as  a  very  important  decision  . . . 
in  which  we  would  like  to  see  some  of 


“No  public  institution  is  more  resistant 
to  the  state's  open  meetings  and  open 
records  act  than  the  University  of 
Washington.” 

—  Michael  Fancher,  Seattle  Times 
executive  editor 

the  semifinalist  candidates  get  some 
exposure  to  the  university  and  have 
some  opportunity  for  us  to  hear  from 
them.” 

“The  last  chapter  has  not  been  writ¬ 
ten  on  this  issue,”  Fancher  told  E&P. 
“We  will  be  watching  them  [the  re¬ 
gents]  very  closely.”  BECT 


I  believe  if  we  make  our  decisions 
based  on  what  is  in  the  best  interest  of 
our  clients,  it  wiil  prove  to  be  in  our 
best  interest  in  the  iong  am. 

Dario  D.  D.  DiMare,  AIA 
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Forytfur  newspaper’s 
listings  services,  you 
need  to  find  a  partner 
you  can  trust 

A  partner  that  demands 
the  same  superior 
content  as  your 
readers. 

A  partner  that  ensures 
the  same  accuracy  as 
your  writers. 

A  partner  that 
understands  that 
financial,  TV  and 
weather  listings  play 
a  critical  role  in 
ensuringyour 
newspaper’s  franchise 
as  the  community’s 
source  for  information. 


We’re  the  leader  in  innovative  finan¬ 
cial  market  information.  We  deliver 
data  tables  within  minutes  of  the 
exchanges’  closing  and  provide  custom 
features  from  industry  experts  like 
Momingstar,  S&P  Comstock  and  Wall 
Street  by  Fax. 


To  LEARN  MORE  ABOUT  OUR  INNOVATIVE  DATABASE  SERVICES,  (XmCT  TOM  BEATTV, 

National  Sales  Manai^  at  800-245-6536. 


Tribune  Media  Services 


A  TRIBUNE  PUBLISHING  COMPANY 

435  Noera  ]Mb(mAN  Avenue  •  Gmci^ 


Inbune  Media  IServices  provides  lead¬ 
ing  newspapers  with  superior  content 
and  affordable  service.  Accurate  pro¬ 
gramming  information,  flexible  format¬ 
ting,  zoned  editions  and  pagination 
make  us  the  #1  choice  among  the  top 
100  newspapers. 


For  weather,  no  other  source  offers  the 
accuracy  and  reliability  of  TMS’s 
Weather  Page.  And  no  one  offers  more 
complete  customization  of  weather 
information.  Newspapers  can  tailor 
regional  maps  geographically  and  with 
25  enhancement  features. 


^Briefe 


Paper  wants  rival’s 
lawsuit  dismissed 

THE  MESABI  (MINN.)  Daily  News 
has  filed  a  motion  seeking  dismissal  of  a 
lawsuit  filed  against  it  by  the  Duluth 
News-Tribune. 

In  a  suit,  filed  in  December  in  U.S. 
District  Court,  the  Duluth  paper  sued 
the  Mesabi  Publishing  Co.  and  the  Dai¬ 
ly  News,  claiming  trademark  infringe¬ 
ment  and  consumer  confusion  between 
the  two  papers  because  of  the  new  Sat¬ 
urday  Daily  News  &  Tribune. 

The  Saturday  edition  is  a  joint  publi¬ 
cation  of  the  Daily  News  and  Hibbing 
Daily  Tribune,  which  are  owned  by 
Murphy  Newspapers  of  Superior,  Wis. 

In  a  motion  for  summary  judgement 
last  month,  the  Daily  News  said  the  pa¬ 
pers’  names  were  not  likely  to  cause 
confusion.  It  noted  the  terms  “news” 
and  “tribune”  are  widespread  in  the 
newspaper  industry.  —  AP 

American  Express 
turns  over 
private  records 

PHILLIP  MORRIS  COS.,  as  part  of  its 
record  $10  billion  libel  suit  against 
ABC,  subpoenaed  credit  card  records  of 
ABC  producers  in  an  effort  to  uncover 
the  source  of  a  “Day  One”  report  alleg¬ 
ing  that  the  cigarette  maker  enhanced 
nicotine  content. 

ABC  resisted.  But  as  soon  as  a  state 
judge  in  Richmond,  Va.,  Theodore 
Markow,  issued  a  Jan.  26  ruling  that 
Phillip  Morris  was  entitled  to  receipts 
of  producers  Keith  Summa  and  Walt 
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Send  check  or  call  for  fax  brochure  and  sample  reports: 
Mclnnis  &  Associates,  34  Cedar  Valley  Lane,  Huntington, 
NY  11743  (516)  421-5364 


Bogdanich,  a  former  Wall  Street  Journal 
reporter,  the  tobacco  giant’s  lawyers  im¬ 
mediately  pressed  American  Express  for 
the  records. 

According  to  a  Journal  account  by 
Laurie  P.  Cohen  and  Alix  M.  Freed¬ 
man,  even  though  ABC  won  a  delay  in 
court,  Amex  turned  over  the  records  — 
and  then  some. 

The  search  only  covered  January 
1994,  but  Amex  handed  over  seven 
years  of  records,  including  corporate- 
card  receipts  of  at  least  six  journalists 
unconnected  to  the  case,  among  them 
current  Journal  reporters. 

“We  deeply  regret  these  errors,” 
Amex  spokesman  Michael  O’Neill  told 
the  Journal. 

He  called  the  privacy  of  customers 
“a  top  priority  and  said  the  company 
was  conducting  “an  internal  review  of 
procedures  to  help  ensure  that  such  er¬ 
rors  don’t  happen  again.” 

Journal  spokesman  Roger  May  re¬ 
ferred  to  Amex’s  apology  and  offered  no 
further  comment. 

Fla.  daily  sues 
school  board 

THE  JACKSONVILLE  FLORIDA 
Times-Union  is  suing  the  Duval  County 
School  Board  and  superintendent  Larry 
Zenke  for  refusing  to  release  records  of 
secret  meetings  on  school  desegrega¬ 
tion. 

School  board  members  have  met  be¬ 
hind  closed  doors  four  times  since  Jan. 
30  to  develop  a  desegregation  proposal. 

The  newspaper  requested,  but  was 
denied,  records  of  private  sessions  on 
three  occasions.  School  board  attorneys 
said  the  records  were  not  public  be¬ 
cause  they  were  prepared  for  a  pending 
civil  suit  by  the  National  Association 
for  the  Advancement  of  Colored  Peo¬ 
ple. 

“These  records  contain  and  reflect 
mental  impressions,  conclusions,  litiga¬ 
tion  and  settlement  strategy  and  legal 
theories  of  the  Duval  County  School 
Board  and  this  office,”  Steven  E.  Ro¬ 
han,  deputy  general  counsel  for  the  city 
of  Jacksonville,  wrote  in  a  letter  deny¬ 
ing  the  records. 

Attorneys  for  the  Times-Union  dis¬ 
agreed.  They  claim  the  desegregation 
proposals  go  to  the  “very  heart  of  the 
policy-making  powers  of  the  school 
board.”  —  AP 


Ga.  official 
sides  with  paper 

A  GEORGIA  STATE  official  has  sided 
with  a  newspaper  in  court  over  open 
access  to  hospital  records,  saying  public 
hospitals  run  by  private  companies 
should  conduct  their  business  in  public. 

Senior  Assistant  Attorney  General 
Stephanie  Manis  testified  on  behalf  of 
Times-Journal  Inc.,  which  publishes  the 
Marietta  Daily  Journal. 

The  company  is  suing  over  access  to 
records  of  Promina  Health  System  Inc., 
the  state’s  largest  nonprofit  hospital  al¬ 
liance,  with  a  network  of  10  metro  At¬ 
lanta  hospitals. 

Attorneys  for  Promina  argued  that 
the  agencies  leasing  the  hospitals  are 
not  public  and  therefore  not  subject  to 
state  sunshine  laws.  Opening  their 
records  could  damage  business  relations 
with  private  companies,  they  said. 

But  the  importance  of  maintaining 
public  trust  is  more  important  than 
worrying  about  competitiveness,  Manis 
testified.  Without  access  to  the  records, 
taxpayers  who  spent  millions  on  the 
hospitals  before  Promina  took  over 
might  never  know  how  much  the  hospi¬ 
tals  spend  on  equipment  and  staff 
salaries. 

Promina  has  already  said  it  would 
keep  its  records  and  meetings  open,  but 
maintains  the  policy  is  voluntary. 

Other  Georgia  news  organizations  — 
including  the  Atlanta  Journal  and  Con¬ 
stitution,  Albany  Herald,  Conyers  Rock¬ 
dale  Citizen  and  WALB-TV  in  Albany 
—  as  well  as  the  Georgia  First  Amend¬ 
ment  Foundation  have  filed  friend-of- 
the-court  briefs  supporting  the  newspa¬ 
per.  —  AP 

TV  newsman  can 
be  sued  for 
telling  youngsters 
about  a  murder 

THE  FIRST  AMENDMENT  does  not 
protect  a  reporter  from  “shameless  ex¬ 
ploitation  of  defenseless  children,”  a 
California  appeals  court  stated  in  decid¬ 
ing  that  a  TV  newsman  can  be  sued  for 
telling  three  youngsters  their  playmates 
had  been  killed  in  a  murder-suicide. 

Sacramento  station  KOVR-TV  and 
reporter  Mark  Saxenmeyer  face  trial  in 
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a  civil  suit  for  emotional  distress 
brought  by  the  parents  of  the  three 
kids. 

The  Third  District  Court  of  Appeal 
upheld  a  lower  court  ruling  against  a 
dismissal  of  the  suit  as  sought  by  the  de¬ 
fendants. 

The  plaintiffs  allege  that  Saxenmey- 
er  and  a  camera  crew  knocked  on  the 
door  of  a  house  next  to  the  one  where  a 
mother  had  murdered  her  two  children 
and  then  killed  herself. 

No  adults  were  in  the  house  when 
three  children,  ages  5,  7  and  11,  an¬ 
swered  the  knock. 

According  to  the  complaint,  bright 
photo  lights  were  directed  at  their  faces 
and  Saxenmeyer,  microphone  in  hand, 
began  interviewing  them. 

The  reporter,  the  suit  states,  asked 
the  youngsters  if  they  knew  about  the 
deaths  of  their  little  friends.  When  they 
said  no,  Saxenmeyer  reportedly  said: 
“Well,  the  mom  has  killed  the  two  little 
kids  and  herself.” 

One  of  the  children  exclaimed,  “Oh 
my  God!” 

The  three-judge  appeals  panel  said  a 
review  of  the  tape,  which  was  never 
aired,  confirmed  the  defendants’  claim 
that  Saxenmeyer  spoke  to  the  minors  in 
a  “non-threatening  voice”  and  did  not 
reveal  any  details  of  the  killings. 

Still,  the  court  contended,  the  inter¬ 
view  represented  an  “intrusive,  uninvit¬ 
ed  encounter  by  adult  strangers  with 
children  of  tender  years  not  in  a  public 
place.” 

As  such,  the  opinion  went  on,  Sax- 
enmeyer’s  remarks  had  an  “emotionally 
devastating  potential.” 

The  court  knocked  down  the  defense 
of  freedom  of  speech  and  press,  saying 
the  episode  is  “not  to  be  confounded 
with  legitimate  news  gathering  or  the 
truthful  dissemination  of  information, 
nor  is  the  defendant’s  status  as  a  jour¬ 
nalist  inconsistent  with  such  an  infer¬ 
ence.” 

Publication  of 
child  suspect^s 
name  allowed 

THE  NORTH  CAROLINA  Supreme 
Court  has  overturned  a  judge’s  order 
prohibiting  the  Fayetteville  Observer- 
Times  from  printing  the  name  of  a  13- 
year-old  murder  suspect. 

“It’s  an  important  decision  because  it 
recognizes  that  the  First  Amendment 
guarantees  that  editors  —  not  judges  or 


some  other  branch  of  government  — 
have  the  final  say  about  what  they  pub¬ 
lish,”  said  the  paper’s  attorney,  Jonathan 
Buchan. 

The  13-year-old  is  accused  of  killing 
18-year-old  honor  student  Misty  Cos- 
grave,  who  died  Feb.  15  after  a  fire  at 
her  family’s  mobile  home.  The  boy,  ac¬ 
cused  of  setting  the  fatal  fire,  is  charged 
with  first-degree  arson  and  first-degree 
murder. 

State  law  forbids  authorities  to  name 
juveniles  charged  with  crimes,  but 
sources  identified  the  youth  to  the  Ob¬ 
server-Times. 

The  paper  printed  the  suspect’s  name 
in  an  article  last  month.  The  story  in¬ 
cluded  a  photo  of  the  suspect  taken  at 
Cosgrave’s  funeral. 

Two  days  later.  Judge  Andrew  Demp¬ 
ster  issued  an  order  prohibiting  the 
news  media  from  further  disclosing  the 
boy’s  identity.  —  AP 

Bank  stops  sale 
of  Va.  newspaper; 
seeks  new  bids 

A  VIRGINIA  BANK  has  stopped  the 
sale  of  the  Danville  Register  &  Bee  to 
the  newspaper’s  employees  and  a  pub¬ 
lisher  of  weeklies,  and  is  accepting  new 
bids. 

American  National  Bank  &.  Trust 
Co.  of  Danville  is  the  executor  of  the 
estate  of  the  paper’s  former  publisher. 


the  late  E.  Stuart  James  Grant,  who  left 
the  property  to  nine  charities  and 
schools  when  she  died  in  August  1990. 

Last  August,  the  bank  agreed  to  sell  a 
majority  of  the  Register  &  Bee  to  an 
employee  stock  ownership  plan  and  the 
rest  to  Charles  Womack  Jr.,  who  pub¬ 
lishes  weekly  papers  in  Virginia  and 
North  Carolina.  Womack  agreed  to  pay 
$19  million  for  his  share. 

Womack  and  his  investors  had  ex¬ 
pected  to  close  on  the  deal  in  January, 
but  state  Attorney  General  James 
Gilmore  111  delayed  the  sale.  Gilmore’s 
office  questioned  whether  American 
National  was  acting  in  the  best  inter¬ 
ests  of  the  beneficiaries  of  the  estate, 
which  include  the  state-supported  Vir¬ 
ginia  Military  Institute  and  University 
of  Virginia. 

Bank  president  Charlie  Majors  de¬ 
clined  to  comment  on  whether  the  at¬ 
torney  general’s  investigation  influ¬ 
enced  the  bank’s  decision  to  reopen 
bids. 

Majors  said  the  bank  reopened  the 
bidding  because  the  Register  &  Bee  has 
operated  better  than  projected  and  be¬ 
cause  newspapers  in  general  have  be¬ 
come  more  valuable. 

The  bank  has  made  no  offer  of  resti¬ 
tution  to  Womack  because  of  the  termi¬ 
nation. 

Womack  maintained  the  bank  should 
at  least  pay  his  expenses  in  setting  up 
the  purchase.  He  added  he’s  unlikely  to 
bid  again  for  the  paper.  —  AP 
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Scarborough  to 
measure  section 
readership 

Data  will  be  part  of  1 996  syndicated  study 


by  Dorothy  Qiobbe 

SECTION  READERSHIP  measure¬ 
ment  —  a  thorny  topic  for  most  news¬ 
papers  —  is  about  to  go  mainstream. 

Scarborough  Research  Corp.,  the 
newspaper  industry’s  primary  research 
vendor,  announced  recently  that  it  will 
measure  and  include  section  reader- 
ship  as  part  of  its  1996  syndicated 
study. 

The  data  will  be  available  to  all 
newspaper  competitors,  including  tele¬ 
vision  and  radio,  in  the  58  markets 
that  Scarborough  serves  across  the 
country. 


Bob  Cohen,  president  of  Scarbor¬ 
ough,  said  the  decision  to  measure  sec¬ 
tion  readership  was  made  in  accor¬ 
dance  with  the  company’s  effort  to  re¬ 
main  “media-neutral.” 

“In  addition  to  serving  the  needs  of 
newspapers,  Scarborough  also  works 
with  clients  in  the  agency,  advertising 
and  broadcast  community,”  Cohen 
said. 

“As  such,  we  have  a  particular  oblig¬ 
ation  to  maintain  a  posture  of  media 
neutrality  —  that  is,  to  remain  as  fair 
and  objective  as  we  can  in  both  our 
consumer  and  media  measures  to  avoid 
biases  for  or  against  any  individual 
medium.” 

Cohen,  who  spoke  at  the  Newspaper 
Association  of  America’s  (NAA)  Re- 
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search  Conference  in  Orlando,  Fla., 
said  there  is  “significant  established 
precedent”  for  the  decision. 

The  executive  noted  that  many 
newspapers  measure  section  readership 
on  a  proprietary  basis,  and  that  a  few 
—  most  notably,  the  Neu>  York  Times 
and  the  Raleigh  News  &  Observer  — 
have  begun  to  share  the  information 
with  advertisers. 

He  also  said  that  the  NAA  uses  sec¬ 
tion  readership  numbers  publicly. 

Scarborough  has  “tentatively”  decid¬ 
ed  to  add  a  “generic-type  measure¬ 
ment”  to  the  1996  study,  Cohen  said. 

He  stressed  that  it  would  not  be 


newspaper-specific. 

Newspapers  use  Scarborough’s  data 
to  sell  advertisers  on  the  benefits  of 
newspapers. 

But  traditionally,  competitors  have 
used  section  readership  data  to  deval¬ 
ue  the  total  readership  of  a  newspaper, 
because  not  all  readers  look  at  all  sec¬ 
tions. 

At  the  conference,  Cohen  acknowl¬ 
edged  newspapers’  discomfort  with 
measuring  section  readership. 

“This  is  obviously  a  complex  and 
sensitive  issue,  and  we  understand  and 
respect  the  right  that  some  of  you  may 
feel  differently,”  Cohen  said.  “At  the 
same  time,  we  hope  that  you  recognize 
the  obligation  that  we  have  as  a  syndi¬ 
cated  and  multimedia  study.” 


Virginia  Dodge  Fielder,  vice  presi¬ 
dent  of  research  for  Knight-Ridder  and 
president  of  the  NAA  Research  Feder¬ 
ation,  said  that  the  federation  has  not 
taken  a  position  on  Scarborough’s  de¬ 
cision. 

While  newspapers  traditionally  have 
been  reluctant  to  divulge  section  read¬ 
ership  data,  attitudes  may  be  changing. 
The  New  York  Times  currently  mea¬ 
sures  section  readership  and  makes  the 
data  available  to  its  advertisers. 

In  the  past,  Scarborough  has  mea¬ 
sured  section  readership  for  competi¬ 
tors  in  other  media.  Last  August,  the 
company  apologized  to  newspapers  af¬ 
ter  conducting  a  section  readership 
study  for  a  broadcast  client  in  five  ma¬ 
jor  markets.  At  the  time,  Cohen  said 
the  study  was  initiated  by  “previous  ad¬ 
ministrations”  (E&P,  Aug.  13,  1994,  p. 
27). 

In  announcing  its  new  direction, 
Cohen  said  that  Scarborough’s  past 
policies  on  section  readership  were 
“inconsistent,  unclear  and  sometimes 
secretive.” 

At  the  convention,  Cohen  also  an¬ 
nounced  that  Scarborough  will  form  a 
Newspaper  Advisory  Council.  The 
council  will  be  comprised  of  an  8-  to 
12-member  volunteer  group,  represen¬ 
tative  of  a  cross  section  of  newspapers 
in  various  markets  and  regions  across 
the  country. 

“The  objective  of  the  council  is  to 
provide  us  with  an  ongoing  mecha- 
nisim  to  obtain  feedback,  input  and 
guidance  on  technical  and  other  is¬ 
sues,”  Cohen  said. 

The  company  also  plans  to  incorpo¬ 
rate  a  variety  of  “technical  refine¬ 
ments”  for  the  1995  and  1996  study, 
Cohen  added.  The  refinements  in¬ 
clude  a  “more  rigorous  approach”  to 
sampling,  differential  survey  treatment 
for  African  Americans  and  Hispanics, 
and  a  reworking  of  ascription  proce¬ 
dures.  Scarborough  also  will  invest 
more  in  research  and  development, 
Cohen  said. 

Additionally,  Scarborough  will  mea¬ 
sure  mode  of  acquisition,  to  determine 
home  delivery  vs.  single  copy  sales. 

“We  are  committed  to  the  highest 
quality,”  Cohen  said.  “I’m  not  just  say¬ 
ing  that  because  it’s  a  nice  thing  to  say. 
It’s  really  because  the  marketplace  has 
demanded  that,  and  that’s  just  sound 
business.” 
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The  data  will  be  available  to  all  newspaper 
competitors,  including  television  and  radio,  in  the 
58  markets  that  Scarborough  serves. 


Calif,  one  order/ 
one  bill  network 
expands  categories 

THE  CALIFORNIA  NEWSPAPER 
Network  (CNN),  a  one  order/one  bill 
ad  operation,  is  planning  to  expand  to 
include  auto  dealerships. 

CNN,  an  arm  of  the  California 
Newspaper  Publishers  Association 
(CNPA),  has  formed  a  steering  commit¬ 
tee  for  the  project  and  will  be  seeking 
rates  from  newspapers  this  month,  said 
CNPA  advertising  manager  Pat  Dil- 
beck. 

Dental  group 
reevaluates 
advertising  plans 

A  CALIFORNIA  DENTAL  group  is 
reconsidering  its  newspaper  advertising 
plans  after  conducting  research  on  the 
effectiveness  of  its  first  campaign. 

Earlier  this  year,  the  California  Den¬ 
tal  Association  (CDA)  ran  1.8  million 
copies  of  a  magazine  insert  in  nine  Cal¬ 
ifornia  newspapers  (E&P,  March  11,  p. 
11). 

CDA’s  follow-up  research  indicated 
lower-than-expected  recognition  per¬ 
centages  among  a  random  sample  of 
newspaper  readers  in  areas  where  the 
insert  ran. 

The  group  has  put  its  future  newspa¬ 
per  ad  plans  on  hold. 


Magazine  ads  up 

TOTAL  MAGAZINE  AD  revenue 
surged  19.4%  to  $770  million  in  Febru¬ 
ary,  as  volume  gained  10.4%,  compared 
with  year-earlier  figures,  the  subscrip¬ 
tion-based  Publishers  Information  Bu¬ 
reau  said. 

NAA  issues  awards 
in  student 
ad  competition 

THE  NEWSPAPER  ASSOCIATION 
of  America  announced  four  winners  of 
its  annual  Student  Newspaper  Advertis¬ 
ing  Competition. 

From  a  competitive  field  of  over 
3,500  entries,  first  place  honors  went  to 


Kelly  Carroll  and  Kristen  Perkins  of 
Michigan  State  University,  and  faculty 
sponsor  Linda  A.  Carroll;  second  place 
was  awarded  to  Kimberly  A.  Larmer, 
Temple  University,  Philadelphia,  and 
faculty  sponsor  Michael  Mynard;  the 
third  place  winner  was  Cristy  A. 
Cronkhite,  University  of  Arkansas, 
Fayetteville,  and  faculty  sponsor  Jan 
LeBlanc  Wicks. 

The  winning  students  and  sponsors 
receive  an  expense-paid  trip  to  the 
NAA  Marketing  Conference  in  July 
where  their  work  will  be  displayed. 


4As  moves  its 
Western  office 

THE  AMERICAN  ASSOCIATION  of 
Advertising  Agencies  (AAAA)  will 
move  its  Western  office  from  Los  Ange¬ 
les,  to  San  Francisco,  effective  April  1. 

The  new  address  is:  Western  Head¬ 
quarters,  AAAA,  130  Battery  Street, 
suite  330,  San  Francisco,  Calif.,  94111- 
4905. 

The  new  telephone  number  is  (415) 
291-4999,  and  the  fax  is  (415)  291-4995. 


Make  a  more  powerful  connection 
between  your  newspaper  and 
your  customers  with  an 
INFO-CONNECT™  Audiotext  System. 

Benefits: 

•  Update  your  news  stories 
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department  24  hours 
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•  Direct  Connect 
Voice  Mail 

Remote  Programming 
Automatic  Tape  Back-Up 
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We*re  a  newspaper,  have  been  for  110  years. 

We  developed  this  audiotext  system  to  give  our  customers  more 
timely  information,  to  provide  updates  to  late-breaking  stories, 
better  options  than  TV  or  radio  news  and  to  pull  revenue  away  from 
other  advertising  providers.  If  you’re  in  the  market  to  give  your 
newspaper  a  new,  fresh  franchise,  contact  us.  INFO-CONNECT' 
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Phone  717-628-6016  or  Fax  717-621-3308 
E-Mail  Address  INFOCONN  @  aol.com 
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Two  newspapers 
endorse  sharing 
of  section  data 

New  York  Times,  Raleigh  News  &  Observer 
research  execs  recommend  all 
newspapers  consider  following  their  lead 

by  Dorothy  Qiobbe  Bob  Oney,  research  director  for  the 

Raleigh  News  &  Observer. 

NEWSPAPERS  SHOULD  consider  Love  and  Oney  spoke  at  the  News- 
giving  advertisers  section  readership  paper  Association  of  America  Re- 
data,  said  research  executives  from  two  search  Convention  in  Orlando,  Fla. 
major  newspapers.  Newspapers  have  “kind  of  a  com- 

The  information  can  make  for  a  plex,”  Oney  said  —  “like  they’re  afraid 
stronger  relationship  between  news-  to  divulge  the  numbers  ...  [as  if)  the 
papers  and  advertisers,  said  Kathi  media  buyers  would  suddenly  walk 
Love,  director/marketing,  planning  and  away  from  the  paper  if  they  knew 
research  for  the  New  York  Times,  and  about  it  [readership  data].” 


wariness  partly  stemmed  from  the  way 
the  newspaper  traditionally  had  been 
sold.  Love  said.  A  reliance  on  the  old- 
fashioned  “relationship  sell”  made  the 
department  suspicious  of  change. 

“Until  a  few  years  ago,  it  was  much 
more  important  for  a  good  salesperson 
to  know  all  your  clients’  golf  handicaps 
than  it  was  to  know  anything  about 
your  demographic  profile,”  Love  said. 

“The  message  they  gave  to  their  ad¬ 
vertisers  were  every  single  person  reads 
every  single  section,  and  every  single 
word,”  she  added. 

In  some  cases,  the  Times  suffered 
from  an  attitude  of  “What  they  don’t 
know  won’t  hurt  us,”  Love  noted.  The 
feeling  was,  “They’re  happy  with  what 
we  provide  now,  why  provide  any  infor¬ 
mation  that  could  rock  the  boat  in  any 
way?” 

Salespeople  feared  that  when  adver¬ 
tisers  were  given  hard  data  indicating 
that  newspaper  sections  are  read  differ¬ 
ently,  they  were  “really  going  to  play 
hardball”  and  start  demanding  rate 
breaks.  Love  said. 


CLflSSIFieD  & 
DISPLRV  SOFTUUnRe 

We  can  make  your 
advertising  departinent 
more  profitable. 
Integrating  everything 
from  classified  &  display 
order  entry  and  pagination 
to  accounting.  Adtaker 
streamlines  your  business. 
Best  of  all,  with  its  PC 
platform,  our  system 
doesn't  take  a  big  chunk 
out  of  your  budget! 

GRqPHX 

PUBLISHING  SVSTEMS 

444  East  Susquehanna  St. 
Allentown,  PA  18103-5144 
(610)  797-5515  ■  FAX  (610)  797-8740 


Currently,  both  the  Times  and  the 
News  &  Observer  measure  section 
readership  themselves  and  share  the 
information  with  advertisers. 


In  addition,  position  demands  could 
become  “really,  really  extreme”  and  ad¬ 
vertisers  might  expect  rebates  if  their 
ads  were  placed  in  a  section  with  a  dif- 


“The  dictates  of  the  economy  were  such  that  we 
could  no  longer  afford  to  have  the  attitude  that  we 
had,  which  was  ‘We’re  the  New  York  Times.  Use 
us  —  or  tough,’  ”  Love  said. 


Love  said  that,  even  though  sales 
departments  may  try  to  shoot  down 
the  idea,  there  is  a  “compelling  argu¬ 
ment”  that  the  data  can  be  useful  if  it 
is  shared. 

The  Times  tackled  the  issue  last 
summer,  about  the  same  time  that  it 
reorganized  its  advertising  department. 

“The  dictates  of  the  economy  were 
such  that  we  could  no  longer  afford  to 
have  the  attitude  that  we  had,  which 
was  ‘We’re  the  New  York  Times.  Use  us 
—  or  tough,’  ”  Love  said.  “It  was  time 
to  do  something  much  more  active,  we 
couldn’t  be  as  passive  as  we  had  been.” 

Also,  syndicated  research  compa¬ 
nies,  such  as  Simmons  and  Scarbor¬ 
ough,  had  already  begun  experiment¬ 
ing  with  measuring  section  readership. 

At  the  Times,  the  sales  department’s 


ferent  or  lower  readership,  she  said. 

To  smooth  the  transition,  the  Times 
created  a  section  readership  task  force, 
composed  of  volunteers  from  every  de¬ 
partment  in  advertising.  The  group 
spent  six  months  conducting  inter¬ 
views  with  all  the  major  agencies,  and 
the  top  100  Times  advertisers. 

“We  talked  to  them  about  their  per¬ 
ceptions  of  the  New  York  Times,  of 
newspapers,  and  their  perceptions  of 
section  readership,”  Love  said. 

From  the  interviews,  the  task  force 
came  up  with  a  detailed  analysis  of 
what  the  advertisers  saw  as  the  Times’ 
strengths  and  weaknesses. 

“To  no  one’s  surprise  —  except  some 
of  our  sales  force  —  our  agencies  were 
clearly  aware  that  not  everyone  read 
every  word,”  Love  said. 
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The  task  force  organized  a  voluntary 
reader  panel,  made  up  of  11,000  read¬ 
ers. 

After  first  determining  which  sec¬ 
tions  of  the  paper  individual  readers 
preferred,  the  Times  was  then  able  go 
back  and  determine  not  only  what 
they  liked  to  read,  including  favorite 
columns,  articles,  and  features,  but 
how  they  used  the  advertising  in  each 
respective  section. 

“We’re  also  able  to  use  this  panel  to 
do  custom  research  for  our  advertisers 
in  a  way  that’s  very  cost-effective  for 
us,”  Love  said. 

While  advertisers  like  the  panel. 
Love  said  that  “we  have  been  reluctant 
to  push  this  promotionally,  because  our 
own  sales  staff  didn’t  feel  comfortable 
with  it. 

“As  we  change  that,  we’re  going  to 
be  much  more  promotional  with  this, 
and  we’re  going  to  go  in  and  volunteer 
this  information,  rather  than  pull  it 
out  in  response  to  an  advertiser’s  ques¬ 
tion,”  she  said. 

No  ads  to  run 
on  violent  shows 

THE  DEPARTMENT  OF  DEFENSE 
(DOD),  the  U.S.  Postal  Service  and 
Amtrak  have  reiterated  their  standing 
polices  and,  at  the  urging  of  Sen.  Bob 
Graham,  (D-Fla.)  have  pledged  not  to 
purchase  advertising  time  during  exces¬ 
sively  violent  television  programs. 

The  three  groups  spend  more  on 
television  advertising  than  other  feder¬ 
al  agencies  or  federally  related  compa¬ 
nies,  according  to  information  from  the 
senator’s  office. 

Of  its  $109  million  ad  budget,  the 
DOD  spent  $37.3  million  on  television 
last  year.  The  Postal  Service  spent  $22.9 
million  of  its  $70  million  advertising 
budget  on  television;  and  Amtrack 
spent  $8.1  million  of  its  $30  million  ad 
budget. 

“We  define  violence  as  an  act  perpe¬ 
trated  on  another  person  or  persons 
with  the  specific  intent  to  cause  physi¬ 
cal  harm,  injury  and/or  death,”  Graham 
explained.  “And  we  consider  programs 
violent  if  they  contain  violence  which  is 
inappropriate  or  unnecessary  to  the  sto¬ 
ry” 

Graham  added  that,  “This  is  not 
censorship.  This  is  a  voluntary  agree¬ 
ment  among  federal  or  federally  funded 
entities  to  act  in  the  best  interest  of 
Americans.” 


Ground  rules  suggested 
when  sharing  section 
readership  numbers 


by  Dorothy  Qiobbe 

THERE  ARE  A  few  ground  rules  news¬ 
papers  should  adhere  to  when  sharing 
section  readership  numbers  with  their 
advertisers,  said  Bob  Oney,  research 
director  of  the  Raleigh  News  &  Ob¬ 
server. 

Presenting  the  data  isn’t  enough, 
Oney  said.  Newspaper  salespeople 
should  give  advertisers  profiles  of  the 
readers  of  a  particular  section  —  who 
they  are,  and  where  they  shop. 

At  the  News  &  Observer,  the  sales 
staff  matches  the  demographics  of 
sports  section  readers  to  customers 
who  shop  at  a  particular  sports  store  in 
the  market,  Oney  said. 

Knowing  which  sections  their  shop¬ 
pers  read  can  help  advertisers  better- 
market  their  stores,  he  added. 

Sometimes,  readership  studies  show 
that  main  news  is  the  most  widely  read 
section,  with  other  sections  drawing 
fewer  readers. 

That  shouldn’t  alarm  salespeople, 
Oney  said.  It’s  more  valuable  for  an  ad¬ 
vertiser  to  find  out  in  which  sections 
its  customers  expect  to  find  certain 
ads. 

“It  is  up  to  us  to  be  upfront  with  our 
advertisers  and  go  ahead  and  tell  them 
what  the  audience  size  is  so  they  can 
plan  their  ad  programs  more  intelli¬ 
gently,”  Oney  said. 

Also,  Oney  suggested  that  salespeo¬ 
ple  try  to  sell  multiple-section  ads. 
While  he  admitted  that  it’s  “kind  of 
tough  to  do,”  salespeople  should  re¬ 
mind  advertisers  that  successful  adver¬ 
tising  is  built  on  campaigns  and  fre¬ 
quency. 

The  executive  noted,  for  instance, 
that  multiple-section  ads  might  involve 
first  running  a  particular  ad  in  a  sec¬ 
tion  where  readers  would  expect  to 
find  it. 

Then,  if  readers  mention  another 
section  where  they  might  also  expect 
to  the  see  the  ad,  the  advertiser  could 
place  a  second  ad  in  this  section  as 
well.  The  second  ad  could  be  a  short, 
inexpensive  “reference  ad”  directing 


the  reader  to  the  other  section  where 
the  ad  appears. 

For  example,  if  readers  expect  to  see 
a  particular  retailer’s  ad  in  the  main 
news  section,  that’s  where  the  retailer’s 
ad  should  go.  If  however,  readers  also 
say  that  they  expect  to  see  the  retailer’s 
ad  in  the  business  section,  salespeople 
should  make  an  effort  to  sell  the  re¬ 
tailer  a  reference  ad  in  the  business 
section. 

“Whether  or  not  you’re  going  to  di¬ 
vulge  the  figures  is  entirely  up  to  you,” 
Oney  said.  “But  at  our  paper  we  feel 
like  it  creates  a  nice,  trusting  bond  be¬ 
tween  our  advertisers  —  who  are  our 
friends  —  and  we  would  like  to  keep  it 
that  way.”  BEfi?? 
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Newsday  decides  to 
keep  Scarborough  as  ' 
its  research  vendor 


by  Dorothy  Qiobbe 

SCARBOROUGH  Research  Corp. 
has  won  the  first  round  in  the  fight  for 
the  business  of  the  New  York  Research 
Users  Group. 

Newsday  and  New  York  Newsday 
will  keep  Scarborough  as  their  syndi¬ 
cated  research  vendor,  said  Ed  Farrell, 
research  manager  at  the  newspapers. 

The  New  York  Research  Users 
Group  decided  to  hold  a  review  be¬ 
cause  some  members  felt  that  Scarbor¬ 
ough  wasn’t  providing  a  satisfactory 
level  of  client  support  (E&P,  Jan.  28, 

p.  28). 

In  January,  at  the  time  the  review 
was  announced,  Farrell  said  there  was 
a  “decline  in  the  level  of  client  service” 
from  Scarborough. 

But  last  week  he  defended  his  deci¬ 
sion  to  stay  with  the  company,  and  said 
that  Scarborough  presented  the  best 
proposal. 

“There  were  six  competing  vendors, 
and  they  all  gave  presentations,”  Farrell 
said.  “After  reviewing  everything,  we 
felt  there  was  very  little  substantive 
difference  in  the  methodology. 

“Some  had  greater  expectations  in 
response  rates,  but  that  hasn’t  been 
proven,”  he  added. 

The  executive  noted  that  Gallup’s 
proposal,  which  called  for  a  non-as¬ 
cription  approach,  was  an  exception. 
However,  he  said  he  was  uncomfort¬ 
able  with  that  method. 

“We’ve  had  our  problems  with  Scar¬ 
borough,  but  when  we  analyze  the 
types  of  problems,  most  have  been  in 
data  manipulation,  weighting  or  data 
delivery,”  Farrell  said.  “Data  delivery  is 
a  mechanical  process  and  can  be  fixed 
with  the  proper  consideration.” 

Farrell  added  that  Scarborough’s 
study  is  a  “recognized  vehicle. 

“By  using  it,  our  salespeople  don’t 
have  to  spend  the  first  five  minutes  of 
a  presentation  explaining  why  the 
numbers  are  different,”  he  said. 


Also,  Farrell  noted  that  “the  track 
history  of  Scarborough  is  known,  I 
know  where  the  warts  are.” 

Bob  Cohen,  president  of  Scarbor¬ 
ough,  was  a  big  factor  in  the  decision, 
Farrell  said. 

“Bob  was  very  sincere  about  address¬ 
ing  some  of  our  concerns  that  have 
arisen  over  the  last  year,  and  I  take 
him  at  his  word,”  he  said. 

Newsday  and  New  York  Newsday 
are  the  only  ones  in  the  New  York 
metro  market  to  have  announced  their 
decision  so  far.  People  familiar  with  the 
review  said  that  other  members  will 
make  known  their  decisions  over  the 
next  couple  of  weeks. 

Los  Angeles-area 
newspapers  to 
use  Gallup 

SEVERAL  MEMBERS  OF  the  Los  An¬ 
geles  Research  Users  Group  will  use  the 
Gallup  Organization  for  1995  syndicat¬ 
ed  research. 

The  Gallup  Organization  will  pro¬ 
vide  research  for  the  Los  Angeles  Times, 
Daily  News,  Long  Beach  Press- 
Telegram,  San  Bernadino  Sun,  River¬ 
side  Press-Enterprise,  three  newspapers 
from  the  Thompson  Group,  and  three 
newspapers  from  the  Copley  Group. 

—  Dorothy  Giobbe 

Fielder  wins  NAA 
research  award 

VIRGINIA  DODGE  FIELDER  was 
awarded  the  Newspaper  Association  of 
America’s  1995  Research  Award  of  Mer¬ 
it  during  the  Research  Federation’s  an¬ 
nual  conference  . 

Fielder  is  the  vice  president  of  re¬ 
search  for  Knight-Ridder  Inc.,  and  pres¬ 
ident  of  the  NAA  Research  Federation. 


The  Award  of  Merit  is  presented 
every  year  to  an  NAA  member  who  has 
made  significant  contributions  to  news¬ 
paper  research. 

Hargrave  wins  NAA 
co-op  ad  award 

RANDY  HARGRAVE,  co-op  advertis¬ 
ing  sales  manager  of  the  Virginian-Pi- 
lot/Ledger-Sun,  is  the  winner  of  the 
1995  John  Maione  Award. 

The  John  Maione  Award  is  presented 
each  year  by  the  Newspaper  Associa¬ 
tion  of  America  to  recognize  service  in 
carrying  out  the  goals  of  the  Newspaper 
Association  of  America’s  Cooperative 
Marketing  and  Sales  Federation. 

N.J.  repeals 
sales  tax  on 
phone  book  ads 

A  6%  STATE  sales  tax  on  advertising 
in  the  Yellow  Pages  and  other  phone  di¬ 
rectories  in  New  Jersey  was  repealed 
last  month. 

The  state  legislature  voted  to  repeal 
the  tax  that  had  been  in  place  since 
1990.  Governor  Whitman  supported 
the  repeal,  and  in  her  proposed  budget 
the  resulting  revenue  losses  were  esti¬ 
mated 

Akron  newspaper 

launches 

new  sections 

WEEKENDS  START  ON  Thursdays  at 
the  Akron  Beacon  Journal. 

The  Ohio  newspaper  is  moving  its 
“Enjoy!”  weekend  entertainment  guide 
from  Fridays  to  Thursdays  beginning  in 
April.  The  move  gives  readers  an  extra 
day  to  plan  their  weekends,  said  editor 
Dale  Allen. 

In  addition,  the  Beacon  Journal  is 
adding  two  new  weekly  sections. 

“Essentials,”  described  as  a  health 
and  family  guide,  will  be  published 
every  Tuesday  beginning  April  4. 

“Designs”  is  a  new  home  and  garden 
section  that  will  be  published  every  Fri¬ 
day.  It  debuted  March  24. 

The  newspaper  also  redesigned  its 
“Channels”  television  book. 
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Multimedia 
up  for  sale 

MULTIMEDIA  INC.,  MOVING  to 
raise  the  fortunes  of  investors  thwarted 
by  the  company’s  stagnant  stock  price, 
is  seeking  to  sell  itself,  in  whole  or 
parts. 

They  are  among  the  options  being 
explored  by  Goldman  Sachs  &  Co.,  the 
New  York-based  investment  bank  hired 
as  adviser.  Other  possibilities  include 
spinning  off  business  units,  such  as 
Times  Mirror  did  in  selling  its  cable  op¬ 
erations  to  a  unit  of  Cox  Enterprises 
Inc.  earlier  this  year. 

“Our  stock  price  has  been  sort  of  dor¬ 
mant  for  a  while,”  said  Robert  Hamby 
Jr.,  chief  financial  officer.  “We  think  we 
have  the  responsibility  to  increase  val¬ 
ue  to  our  shareholders.” 

No  strategy  had  been  set  and  no  po¬ 
tential  buyers  contacted  when  the  com¬ 
pany  announced  Feb.  22  it  was  seeking 
change. 

Multimedia  has  been  plagued  by 
management  turmoil  and  increased  ca¬ 
ble  regulation.  1994  net  profits  dropped 
9.9%  to  $90  million,  on  revenues  of 
$630.5  million. 

Based  in  Greenville,  S.C.,  where  its 
Greenville  News 'Piedmont  heads  a  sta¬ 
ble  of  11  daily  papers,  it  also  owns  TV 
stations,  cable  systems  and  TV  talk 
shows. 

Last  year,  CEO  Walter  Bartlett 
stepped  down  and  was  replaced  by 
Donald  D.  Sbarra.  In  July,  Douglas  J. 
Greenlaw  was  named  president  and 
CEO. 

Inquirer,  Guild 
end  NLRB  dispute 

TO  SETTLE  AN  unfair  labor  practices 
complaint,  the  Philadelphia  Inquirer  has 
agreed  to  rehire  a  former  suburban  cor¬ 
respondent  and  temporarily  rehire  or 
pay  four  others  about  $2,500  each. 

The  Newspaper  Guild  complained 
that  the  correspondents’  contracts  were 
not  renewed  in  retaliation  because  they 
helped  organize  a  Guild  bargaining 
unit. 

The  paper  also  agreed  to  rehire  for  up 
to  six  months  any  other  correspondents 
whose  two-year  internships  expired 


since  last  year  and  who  have  not  found 
other  jobs,  according  to  an  Inquirer  ac¬ 
count  by  Marc  Duvoisin. 

Non-staff  suburban  correspondents 
voted  in  January  1994  to  join  the  Guild 
unit  that  represents  Inquirer  staff  jour¬ 
nalists.  Later  in  the  year,  nine  corre¬ 
spondents  were  laid  off  when  their  in¬ 
ternships  expired. 

The  Guild  filed  charges  with  the  Na¬ 
tional  Labor  Relations  Board,  which  in¬ 
vestigated  and  was  ready  to  issue  a  com¬ 
plaint  but  urged  a  settlement.  The 
union  and  management  failed  to  agree 
on  terms,  however. 

So  the  NLRB  approved  a  manage¬ 
ment  settlement  offer  that  the  company 
had  begun  to  put  into  effect,  over  the 
union’s  objection,  when  the  final  settle¬ 
ment  was  reached. 

The  company  held  that  the  deal  pre¬ 
served  its  right  to  hire  interns  for  limit¬ 
ed  periods.  The  union  said  it  won  a 
management  pledge  to  post  notices 
promising  not  to  threaten  or  retaliate 
against  correspondents  involved  in 
union  activity. 

The  company  agreed  to  pay  the  dis¬ 
missed  interns  $2,000  to  $3,000  and  to 
rehire  those  who  lost  jobs  through  con¬ 
tract  expiration  for  three  to  six  months. 

Under  the  internship  program  begun 
in  1992,  the  Inquirer  pays  interns  about 
balf  the  $1,030  weekly  top  minimum 
wage  for  experienced  staff  reporters 


Phoenix  buyout 

CENTRAL  NEWSPAPERS  INC.  said 
84  nonunion  workers  over  age  50  had 
accepted  voluntary  job  buyouts  at  its 
Phoenix  Newspapers  Inc. 

The  company  posted  a  pretax  charge 
of  $7  million  in  the  fourth  quarter  to 
fund  the  buyouts,  which  result  from 
“the  consolidation  or  alternate  staffing 
of  selected  job  functions.” 

Lee  buying 
two  Kansas 
TV  stations 

LEE  ENTERPRISES  INC.  said  it  has 
agreed  to  buy  two  Kansas  NBC-affiliat¬ 
ed  TV  stations  from  SJL  of  Kansas 
Corp.  in  a  deal  valued  at  $48.8  million. 

The  stations  ,  KSNW  in  Wichita 
and  KSNT  in  Topeka,  reach  1.5  mil¬ 
lion  people. 

The  deal,  which  would  give  Lee  nine 
network  affiliated  TV  stations  and  sev¬ 
en  satellite  stations,  is  subject  to  FCC 
approval. 

“We  think  this  will  offer  some  excit¬ 
ing  synergies  in  the  future,”  said  Lee 
broadcasting  vice  president  Gary 
Schmedding. 
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Xerox  Verde  film 
at  USA  Today 

Silver^free  film  ready  to  move  from  testing 
in  Arlington  to  live  trials  at  print  sites 


by  Jim  Rosenberg 

INTRODUCED  18  MONTHS  ago  as 
a  dry-processing  silver-free  imaging 
medium  for  the  graphic  arts,  Xerox 
Graphic  Systems’  Verde  film  is  at  last 
finding  a  place  in  newspapers. 

At  its  Arlington,  Va.,  production 
center,  USA  Today  last  year  began 
testing  an  imagesetter  version  of  the 
film,  which  is  also  produced  for  scan¬ 
ning  and  other  applications.  With 
what  production  vice  president  Ken 
Kirkhart  called  “outstanding”  results 
of  recent  tests  on  the  first  commercial 
version  of  VSX-100  Digital  Film,  the 
national  newspaper  has  decided  to 
move  beta  testing  out  to  selected  local 
print  sites. 

Kirkhart  said  those  local  trials  prob¬ 
ably  will  be  conducted  at  Gannett- 
owned  print  sites  rather  than  contract 
printers  for  USA  Today.  Because  the 


paper  is  busy  with  several  of  other  pro¬ 
jects  with  a  spring  deadline,  he  said, 
the  trials  are  not  likely  to  begin  before 
April.  When  they  do,  however,  the 
film  will  be  used  in  live  production  on 
all  pages,  black-and-white  and  color, 
according  to  Kirkhart.  In  Arlington,  he 
said,  “we’ve  actually  produced  [color] 
pages  on  a  production  press”  — 
though  not  for  publication. 

Testing  in  Arlington  was  performed 
on  the  recording  half  of  what  Kirkhart 
described  as  a  magazine  version  of 
“old-technology”  Ricoh  drum  scan¬ 
ners.  The  success  of  tests  on  the  12- 
year-old  equipment,  modified  for 
Verde  by  Xerox,  demonstrated  the  sup¬ 
plier’s  flexibility,  according  to  Kirkhart. 

When  the  film  was  introduced  in 
late  1993,  it  held  the  promise  of  help¬ 
ing  publishers  comply  with  environ¬ 
mental  regulations  by  eliminating  the 
need  to  treat  processor  effluent  laden 


with  silver  and  other  chemicals. 

Since  then,  the  Xerox  Corp.  busi¬ 
ness  unit  improved  Verde  and  signed 
agreements  with  a  raft  of  hardware 
vendors,  who  will  supply  equipment 
capable  of  imaging  and  processing  the 
selenium-based  heat-sensitive  film. 

Though  believed  suitable  for  type, 
there  was  concern  that  the  original 
version  could  not  carry  an  acceptable 
halftone  image.  The  latest  version, 
however,  possesses  a  wider  dynamic 
density  range  and  offers  what  Kirkhart 
said  is  “nearly  the  same  latitude  as  con¬ 
ventional  silver  film.” 

Based  in  Purchase,  N.Y.,  Xerox 
Graphic  Systems  president  Mel  Et- 
tinger  said  Verde  now  has  “a  substan¬ 
tially  increased”  Delta-D  range  of  2.3 
(3.2  D-max,  0.9  D-min)  and  “proofing 
and  plate  exposure  times  . .  .  compara¬ 
ble  to  conventional  silver  film.” 

The  film’s  improved  range  was  only 
part  of  what  USA  Today  needed.  In 
“developing  the  product  and  the  equip¬ 
ment”  since  late  last  summer,  said 
Kirkhart,  “we  had  to  come  up  with  a 
new  charging  head”  and  deal  with  oth¬ 
er  issues,  such  as  grounding  and  a  new 
heating  method. 

Referring  to  early  batches  of  film 
from  the  lab,  Kirkhart  said,  “We  intend 
to  have  the  bugs  worked  out  here  be¬ 
fore  we  take  it  to  [local]  beta  sites.”  To 
run  the  film  live,  he  added,  workflow 
issues  “will  have  to  be  ironed  out.” 

The  production  executive  said  his 
paper  will  continue  working  with  Xe¬ 
rox  to  see  if  the  satisfactory  test  results 
“translate  into  production.” 

USA  Today  has  stripped  Verde  onto 
conventional  film  and  conventional 
film  onto  Verde,  he  said,  and  “we 
haven’t  run  into  the  deal-killer  yet.” 

Though  at  this  point  Kirkhart  could 
provide  no  firm  cost  comparison  with 
silver-halide  films  for  shooting  pages, 
he  said  he  understood  Verde  would  be 
cheaper  than  conventional  film.  Apart 
from  prices  for  the  media  alone,  how¬ 
ever,  the  new  film  may  afford  savings 
by  eliminating  not  only  effluent- treat¬ 
ment  time  and  cost,  but  also  the  time 
and  cost  related  to  photographic  pro¬ 
cessing  chemicals  and  equipment. 

And  although  Xerox  has  been  al¬ 
lowed  to  send  Verde  film  to  landfills, 
said  Kirkhart,  “they’re  going  to  recycle 
it  —  their  intention  is  to  pick  it  up  and 
reuse  it.” 


USA  Today  production  vice  president  Ken  Kirkhart  (left)  and  Xerox  Qraphic 
Systems  president  Mel  Ettinger  with  Verde  film  mounted  on  an  imagesetter  and  a 
sample  page  it  produced. 
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Orders  and  installations 

Uruguay’s  biggest  daily  publishes 
with  1 2'Seat  SCS  training  system 
when  Mergenthalers  give  out 


Xitron  Inc. 

Ann  Arbor,  Mich. 

El  Pais,  Montevideo,  Uruguay’s 
largest'Circulation  daily  (60,000  daily, 
120,000  Sunday)  outputs  from  its  new 
Software  Consulting  Sorvicos 
publishing  system  through  Xitron’s 
Navigator  RIP  software  running  on 
four  90MHz  Pentium-based  machines 
with  128MB  RAM  connected  via 
Xibus  interface  and  Xitron  router  to 
four  film/RC  paper  recorders  —  a  Tar¬ 
tan  Sierra  3850  (triple-1  color  imager), 
two  ECRM  1035-hased  Ketch  108HS 
imagers  and  an  existing  Linotype  L-300 
(now  connected  to  a  Harlequin  RIP). 

SCS  systems  include  Layout'8000, 
Edit'8000  and  Macintosh-based  pagi¬ 
nation  workstations  running  QuarkX¬ 
Press  and  SCS/LinX  Xtensions.  Using 
the  3850,  the  company’s  commercial 
division  accounts  for  at  least  a  quarter 
of  the  color  imaging  work.  Use  of 
Ketch  imagers  “sort  of  simplifies  the  ar¬ 
chitecture  of  the  system,”  said  Cichelli, 


because  at  30  seconds  per  broadsheet 
they  can  eliminate  the  need  for  spool¬ 
ers  and  output  management  software. 

Former  Gannett  Co.  executive 
Joseph  Ungaro  prepared  the  paper’s 
strategic  plan  and  coordinated  its  sys¬ 
tem  selection,  which  was  announced 
in  fall  1993.  A  year  later,  El  Pais  had 
only  a  dozen  editorial  training  work¬ 
stations,  a  Hewlett-Packard  Laserjet 
printer  and  one  suitable  font  when  its 
two  Mergenthaler  202  typesetters  gave 
out  for  good.  Until  October  14,  when 
“the  Mergenthaler  system  never  came 
back  up,”  all  copy  came  off  manual 
typewriters  and  was  rekeyed  to  set 
type,  said  Cichelli. 

The  editorial  front  end  was  to  go  on 
line  in  December,  but  the  few  training 
terminals  went  live  that  night,  when 
staffers  taking  turns  keyboarding  copy 
produced  the  Saturday  edition,  which 
was  shot  from  pages  pasted  from  laser- 
printed  galleys. 

Recalling  typical  weeks-long  cus¬ 


toms  delays  in  shipping  the  needed 
equipment,  Cichelli  said  that  the  full 
complement  of  workstations  is  in  and 
running,  including  almost  30  Macs 
used  to  paginate  24  of  the  newspaper’s 
40-plus  pages.  Now  loaded  with  fonts, 
the  same  Laserjet  is  still  in  service, 
along  with  LaserMaster  plain-paper 
imagers  and,  late  last  month,  a  New- 
Gen  printer  for  pages  with  display  ads, 
which  are  tiled  from  RC  paper  output. 
About  half  the  pages  are  assembled 
that  way,  with  text-and-rules  pagina¬ 
tion,  said  Cichelli. 

All  this,  he  added,  has  been  hap¬ 
pening  in  the  midst  of  a  physical  reno¬ 
vation  of  the  newsroom.  El  Pais  occu¬ 
pies  three  separate  buildings  linked  by 
fiber-optic  cable  within  a  12-block 
area.  “It’s  a  big  installation  for  us,”  said 
Cichelli,  who  had  just  returned  from 
Montevideo.  “There  are  over  300  peo¬ 
ple  using  the  system  down  there.” 

Although  equipment  and  networks 
are  functioning,  Cichelli  said  that  over 
the  next  few  months  he’ll  have  to 
tighten  the  integration  of  the  system 
that  was  hastily  installed  with  the  help 
of  on-site  support  technician  Jose  Ca- 
nario,  who  the  paper  credited  with  la¬ 
boring  straight  through  for  l}/i  days  to 
get  its  system  up  and  running. 

Monotype  Systems  Inc. 

Rolling  Meadows,  111. 

Two-phase  installation  at  the  New 
York  Post  consists  of  three  Sun  RipEx- 
presses  with  Pixelburst  outputting  via 
8x8  LaserPlex  with  LaserPlex  IQ  to  a 
PaperMaster  600  and  two  ExpressMas- 
ter  high-resolution  imagers  followed  by 
two  page  scanners  and  two  Monofax 
transmission  systems. 

Sun  RipExpress-ExpressMaster 
1016HS  systems  went  into  five  Calkins 
newspapers:  Pennsylvania’s  Beaver 
County  Times  (with  ProofExpress, 
MGS3  OPI  server-spooler),  Bucks 
County  Courier  Times  (with  ProofEx¬ 
press),  Uniontotvn  Herald-Standard 
(with  OPI  server  software)  and 
Doylestown  Intelligencer/Record,  and 
Burlington  County  (N.J.)  Times.  An¬ 
other  Rip  Express,  driving  an  Express- 
Master  2000,  went  into  Calkins’  Tapco 
Inc.,  Pemberton,  N.J. 

Also  buying  the  Sun  Sparc-based 
RIP  were:  the  Macon  (Ga.)  Telegraph 
(two  RIPs,  ExpressMaster  1270s); 
Southwest  Times  Record,  Ft.  Smith, 
Ark.,  and  Mesabi  Daily  News,  Vir¬ 
ginia,  Minn,  (both  with  ImageMaster 
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lOOOs);  Cedar  Rapids  (Iowa)  Gazette 
(with  ExpressMaster  25);  Centre  Daily 
Times,  State  College,  Pa.  (two  RIPs, 
4x4  LaserPlex,  ImageMaster  1000,  OPI 
software);  Oklahoma  Publishing  Co., 
Oklahoma  City  (with  ProofExpress); 
New  Haven  (Conn.)  Register  (with 
PaperMasters,  ExpressMasters);  Port¬ 
land  Oregonian  (six  RIPs,  8x8  Laser¬ 
Plex  with  IQ,  various  ExpressMasters, 
two  MGS3  OPI  server-spoolers);  Stat' 
en  Island  (N.Y.)  Advance  (two  RIPs, 
4x4  LaserPlex  with  IQ,  two  Express- 
Masters,  ProofExpress,  two  MGS3s); 
Hagerstown  (Md.)  Herald-Mail  (sec¬ 
ond  RIP);  Chilicothe  (Ohio)  Gazette 
(with  ImageMaster  1000);  Chicago 
Sun-Times  (ExpressMaster  1200, 
MGS3  upgrades);  York  (Pa.)  News¬ 
papers  (two  RIPs,  4x4  LaserPlex  with 
IQ,  ExpressMasters,  server  software); 
Williamsport  (Pa.)  Sun-Gazette  (with 
ExpressMaster  1016);  Syracuse  (N.Y.) 
Newspapers  (two  RIPs  with  PixelBurst, 
Monologic  imagesetter  interface);  New 
York  Times  (two  more  RIPs  with  Pixel- 
Burst);  Journal  Register  Co.’s  Midwest 
Offset,  New  Philadelphia,  Ohio  (with 
LaserPlex,  ExpressMaster);  Australia’s 
John  Fairfax  Group  and  Gold  Coast 
Publications;  France’s  Le  Dauphine 
Libere,  Grenoble,  and  Liberation,  Paris; 
the  United  Kingdom’s  Oxford  and 
County  Newspapers,  Berkshire  Press 
and  Staffordshire  Sentinel  News¬ 
papers;  Malaysia’s  People’s  Mirror, 
Kuching,  and  Sarawak  Tribune  ;  Wat- 
tachak  Newspapers,  Thailand;  Diario 
Yucatan,  Merida,  Mexico. 

The  newer  Windows-based  PC  Rip- 
Express  was  sold  to  the  Herald-Times, 
Bloomington,  Ind.,  and  Daily  Herald, 
Wausau,  Wis.  Like  the  Sun-based  RIP, 
the  486-  or  Pentium-based  RIP  uses 
Adobe  CPSI  technology,  offers  Post¬ 
Script  Level  2  compatibility  and 
Adobe  Accurate  Screens,  supports 
composites  and  TrueType  fonts  and 
Monotype  data  transfer  and  multiplex¬ 
ing  and  drives  all  Monotype  recorders. 

Also,  the  Daytona  Beach  (Fla.) 
News-Journal  bought  an  ExpressMas¬ 
ter  25  and  the  Gallup  (N.M.)  Indepen¬ 
dent  added  a  PaperMaster  to  its  RipEx- 
press  and  ExpressMaster. 

PrePr*ss  Solutions 

East  Hanover,  N.j. 

An  upgrade  from  a  Tegra-Varityper 
Series  6000  to  two  faster  Panther- 
Pro/46  wide-measure  imagesetting  sys¬ 
tems  enabled  the  Tri-City  Herald, 
Kennewick,  Wash,  to  begin  full  pagina¬ 
tion. 
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Eschor-Grod  Tochnologfos  Inc., 

Montreal-based  maker  of  laser  image¬ 
setters  and  platesetters,  the  RIPServer 
and  a  two-sided  proofer,  said  it 
planned  to  assume  full  and  continuing 
support  for  graphic  arts  equipment  cus¬ 
tomers  of  Israel’s  Orboloch  Ltd.  , 
which  is  phasing  out  graphic  arts  oper¬ 
ations  to  focus  on  its  other,  core  mar¬ 
kets. 

Software  Consulting  Sorvicos, 

Nazareth,  Pa.,  is  now  a  Sun  Mi- 

crosystoms  Inc.  value-added  re¬ 
seller.  SCS  said  its  Layout-8000  will 
run  under  Sun’s  Solaris  2.1  or  greater. 
Version  7.0  of  the  ad-dummying  soft¬ 
ware  is  now  live  on  Solaris  2.3  at  the 
Chicago  Tribune. 

The  company  also  is  now  a  VAR  for 

Groat  Plains  Accounting,  with 
four  customers  using  the  developer’s  fi¬ 
nancial  and  management  software 
products. 


N.C.S.  Inc.,  Landing,  N.J.,  appointed 

Graphic  Systoms  Intornatlonal, 

Camberley,  England,  to  handle  all 
N.C.S.  products  throughout  Europe. 

AM  Graphics,  Dayton,  reached 
agreement  with  N.C.S.  Inc.,  Landing, 
N.j.,  for  exclusive  worldwide  sales  of 
the  NCS  PC  Inserter  Controller,  to  be 
marketed  by  AM  as  the  Sheridan 
PCC.  AM  will  initially  offer  the  PC- 
based  system  to  users  of  its  72P, 
NP1372  and  NP1472  inserters,  as  well 
as  those  from  other  manufacturers. 
The  Windows-based  controller  han¬ 
dles  automatic  repair,  zone  control  and 
performance  diagnostics  and  generates 
reports. 

AM  Graphics  also  signed  a  market¬ 
ing  agreement  for  worldwide  distribu¬ 
tion  of  Domino  Control  System  prod¬ 
ucts  from  Domino  Amiol  Inc., 

Gurnee,  Ill.,  on  all  Sheridan  bindery 
equipment.  BECT 
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*Eco-audit^  concept 
haunting  European 
newspaper  publishers 


by  Mark  Fitzgerald 

THE  EXTRAORDINARILY  rigorous 
environmental  standards  imposed  on 
manufacturers  in  many  European 
countries  may  be  extended  to  news¬ 
papers,  European  publishers  fear. 

Publishers  have  watched  nervously 
as  nations  and  the  European  Union 
(EU)  regulated  more  and  more  indus¬ 
tries  with  “integrated  pollution  con¬ 


vironmental  impact”  of  a  particular 
manufacturing  plant. 

These  so-called  “eco-audits”  could 
very  well  be  imposed  on  newspapers, 
several  publishers  said  at  the  recent 
Newspaper  Operations  Around  the 
World  conference  in  Orlando,  jointly 
sponsored  by  the  International  Feder¬ 
ation  of  Newspaper  Publishers’  Re¬ 
search  Association  and  the  Newspaper 
Association  of  America. 


“Newspapers  use  materials  that  are 
subject  to  eco-audit,”  said  Michael 
Gluck,  technical  director  of  the  Darm- 
stadter  Echo  in  Darmstadt,  Germany. 

For  instance,  the  European  Union 
—  which  adopted  the  eco-audit  ap¬ 
proach  to  regulation  in  July  1993  — 
has  issued  a  directive  on  the  use  of 
volatile  organic  compounds  (VOCs). 
Newspaper  inks  meet  the  standard 
now,  but  there  is  a  good  possibility  that 


the  standard’s  compliance  threshold 
will  be  lowered  further. 

Indeed,  that  is  the  modus  operandi 
of  European  regulators. 

Consider  newsprint  recycling. 

Few  newspapers  on  Earth  do  a  better 
job  recycling  than  the  average  Euro¬ 
pean  paper. 

In  France  and  Germany,  for  exam¬ 
ple,  the  recovery  rate  of  post-consumer 
newsprint  is  about  40%.  It  reaches 
nearly  60%  in  the  Netherlands. 


“But  here  we  come  to  the  newspaper  I 

paradox:  The  more  you  collect,  the  ; 

more  [regulators]  want  you  to  collect,”  j 
said  Michael  Vander  Straaten,  director  ^ 

of  the  European  Newspaper  Publishers  | 

Association  (ENPA).  ) 

Indeed,  the  Eurocrats  in  Brussels  re-  I 
cently  proposed  an  objective  of  100%  i 

recovery  rate  for  newspapers  and  other 
newsprint  users.  The  EU  could  enforce 
such  a  regulation  through  its  authority 
over  customs. 

The  objective,  Vander  Straaten  said, 

“is  economically  and  technically  non¬ 
sense.”  It  could  have  the  effect  of  dou¬ 
bling  the  price  of  newsprint  —  which 
is  soaring  in  Europe  at  least  as  rapidly 
as  in  the  U.S. 

Nevertheless,  the  ENPA  has  been 
urging  member  newspapers  to  acceler¬ 
ate  their  voluntary  recycling  programs. 

More  generally,  Vander  Straaten 
said,  European  publishers  fear  the 
“possibility  that  the  so-called  eco-audit 
concept  will  be  extended  to  circula¬ 
tion.” 

Despite  their  wrongheadedness,  EU 
regulators  in  Brussels  in  some  ways  are 
a  godsend  for  newspaper  publishers, 
Vander  Straaten  said. 

“We  publishers  didn’t  want  Euro¬ 
pean  rules  affecting  our  newspapers 
....  We  wanted  local  nations  deciding 
those  things,”  he  said. 

“But  we  discovered  Europe  could 
protect  us  against  the  crazy  guy  with 
funny  ideas,  such  as  the  German  mini¬ 
ster  for  the  environment,”  Vander 
Straaten  said. 

Asbury  trucks 
to  go  propane 

THE  ASBURY  PARK  Press  of  Nep¬ 
tune,  N.j.,  has  begun  converting  six 
newspaper  delivery  trucks  from  diesel 
to  cleaner-burning  propane  fuel. 

The  newspaper  is  the  first  in  the 
state  to  adopt  federal  recommenda¬ 
tions  regarding  clean-fuel  alternatives, 
said  transportation  manager  Ronald 
West. 

One  propane-fueled  van  is  currently 
on  the  road,  and  five  more  will  be  con¬ 
verted  soon. 

The  Federal  Clean  Air  Act  requires 
business  maintaining  centrally  refueled 
fleets  of  10  or  more  to  begin  purchas¬ 
ing  clean-fuel  vehicles  beginning  in 
model  year  1998. 


THE  BEST  INFORMATION  ON  ACQUIRING  .  . 
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“We  publishers  didn^t  want  European  rules  affect¬ 
ing  our  newspapers  ....  We  wanted  local  nations 
deciding  those  things,”  he  said. 


trols”  that  seek  to  assess  the  “total  en¬ 
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Interactive  Briefe _ 

Austin  daily  goes 
online  with  Prodigy 

The  AUSTIN  AMER/CAN-States- 
man  and  Prodigy  Services  Co.  plan  to 
launch  an  online  interactive  service  in 
September. 

Roger  S.  Kintzel,  the  newspaper’s 
publisher,  said  he  hopes  to  forge  a  rela¬ 
tionship  with  other  Texas  newspapers 
in  developing  online  projects. 

The  Houston  Chronicle  recently  an¬ 
nounced  plans  to  develop  an  online 
product  with  Prodigy. 

Kintzel  said:  "...  we  could  work 
with  the  Houston  Chronicle  to  provide 
the  most  timely  and  entertaining  on¬ 
line  interactive  service  available  in  this 
state.  Last  fall,  The  Dallas  Morning 
News  set  the  trend  with  its  interactive 
report  on  the  Dallas  Cowboys  over 
Prodigy.” 

Cox  Newspapers  publishes  the 
Austin  Amer/can-Stateman. 

Access  Austin  will  be  Cox  News¬ 
papers’  second  online  service.  The 
first.  Access  Atlanta  by  The  Atlanta 
Journal-Constitution,  also  with  Prodigy, 
debuted  in  March  1994  and  has  18,000 
subscribers. 

Denver  daily, 

1  US  West  offer 
audiotex  service 

AUDIOTEX  SERVICES  OFFERED 
jointly  by  U  S  West  and  the  Rocky 
Mountain  News  enable  Denver  area 
consumers  to  use  their  touch-tone 
phones  to  shop  for  homes  and  automo¬ 
biles. 

:  Like  printed  classifieds,  the  electron¬ 

ic  ads  of  AutoLocator  and  HomeLoca- 
:  tor  are  paid  for  by  advertisers,  and  the 

service  is  free.  Using  voice  menus, 

1  callers  develop  search  criteria  such  as 
price  range,  home  locations  or  automo- 
i  bile  make  and  model. 

Consumer  guru 
goes  multimedia 

PHIL  LEMPERT,  WHO  writes  a  food 
column  in  the  Chicago  Tribune,  has 
agreed  to  advise  the  paper’s  corporate 
parent.  Tribune  Co.,  which  is  expand¬ 
ing  Lempert’s  media  presence. 

Lempert,  a  San  Francisco-based  au- 

Editor6?Publisher  •  March  25,  1995 


thor,  reporter  and  industry  analyst 
known  as  the  Supermarket  Guru,  is 
scheduled  to  appear  on  Tribune  Co.’s 
local  cable  news  channel,  CLTV,  in  the 
TV  version  of  the  Tribune’s  Wednesday 
Good  Eating  food  section.  He  hosts  a 
weekly  consumer  chat  on  Chicago  On¬ 
line. 

Gainesville  daily, 
j -school  offer 
online  service 

THE  GAINESVILLE  SUN  and  the  In¬ 
teractive  Media  Laboratory  at  the  Uni¬ 
versity  of  Florida  College  of  Journalism 
and  Communications  have  opened  a 
joint  online  news  and  entertainment 
service. 

The  experimental  bulletin  board  ser¬ 
vice  is  accessible  at  (904)  846-2000. 
Both  plain  text  and  graphical  interface 
versions  are  available. 

In  addition  to  the  BBS  access,  a  de¬ 
velopmental  site  is  on  the  World  Wide 
Web  at  http://news.jou.ufl.edu. 

The  service,  dubbed  Sun. ONE, 
serves  as  an  electronic  companion  to 
the  Sun,  part  of  the  New  York  Times 
Regional  Newspaper  Group.  News  con¬ 
tent  is  selected  and  edited  by  journal¬ 
ism  students  from  stories  provided  by 
the  Sun  and  three  wire  services.  In  ad¬ 


dition,  Sun  is  providing  classified  and 
display  advertising  to  the  project. 

The  initial  offering  of  Sun.ONE  is 
available  free  for  up  to  30  minutes  a  day 
to  all  callers.  Memberships  for  more 
time  online  start  at  $5.95  a  month  plus 
tax. 

Dow  Jones  acquires 
major  interest 
in  software  firm 

DOW  JONES  &  CO.  has  acquired  a 
majority  ownership  of  IDD  Enterprises 
L.P.,  a  closely  held  financial  publishing, 
database,  software  and  consulting  com¬ 
pany,  as  reported  by  The  Wall  Street 
Journal. 

New  York-based  IDD  currently  pro¬ 
vides  software  and  information  prod¬ 
ucts  through  a  variety  of  services,  in¬ 
cluding  Dow  Jones  Telerate  and  Dow 
Jones  News/Retrieval. 

IDD,  which  employs  200,  will  contin¬ 
ue  to  operate  independently  under  its 
current  management,  according  to  the 
Wall  Street  Journal.  IDD  has  more  than 
40  reporters  and  editors  and  90  soft¬ 
ware  developers. 

The  company  will  work  with  Dow 
Jones  to  develop  online  ventures  and 
proprietary  content,  as  well  as  software 
for  Dow  Jones’  electronic  services. 


You're  Invited... 


AMERICA  EAST 

Newspaper  Technology 
Conference  &  Exposition 
Hershey  Lodge  &  Conv.  Ctr. 
Hershey,  PA 

MARCH  28-30 

BOOTH  #F10 


SEYBOLD  BOSTON 

Seybold  Seminars  Boston 
Conference  &  Exposition 
Hynes  Convention  Center 
Boston,  MA 

MARCH  29-31 

BOOTH  #329 


For  the  latest  in. ..database  management  systems, 
OPI  management  systems,  digital  library  sytems, 
production  tracking  systems,  VISIT  OUT  EXHIBITS! 
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SYSTEMS  INTERNATIONAL 

ONE  CORPORATE  DRIVE  •  ANDOVER,  MA  01810 
Tel  (508)  794-8000  •  Fax  (508)  794-0005  •  email:  info@cascadeinc.com 
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IFRA,  NAA  leaders 
disagree  over  the 
value  of  cyberspace 

Tribune  Co.’s  Charles  Brumback  is  a 
proponent  of  newspapers  going  online , 
while  Swiss  publisher  Michael  Ringier 
sees  it  as  a  drain  on  profits 


by  Mark  Fitzgerald 

WHEN  THE  NEWSPAPER  Associa¬ 
tion  of  America  (NAA)  and  the  Inter¬ 
national  Federation  of  Newspaper  Pub¬ 
lishers  Research  Association  (IFRA) 
scheduled  their  chairmen  to  speak 
about  the  big  issues  facing  newspapers 


the  Disney-appropriate  billing  the 
NAA  and  IFRA  gave  to  the  opening 
session  of  the  first  annual  internation¬ 
al  newspaper  operations  conference  in 
Orlando. 

“Discover  the  surprising  similarities 
of  issues  —  and  solutions  —  facing 
newspapers  on  both  sides  of  the  At¬ 


"We  often  hear  the  comment,  ‘We  are  not  in  the 
newspaper  business,  we  are  in  the  information 
business/  1  cannot  agree  with  this,”  Ringier  said. 
“How  information  is  delivered  is  essential  — 
change  it,  and  youVe  changed  the  whole 
business.” 


on  both  sides  of  the  Atlantic,  the  idea 
was  that  they  would  agree. 

“It’s  a  Small  World  After  All,”  was 
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lantic,’’  the  conference  program 
promised. 

More  surprising  than  the  similari¬ 
ties,  however,  was  the  sharp  disagree¬ 
ment  over  the  value  of  newspapers  go¬ 
ing  online. 

Representing  North  America  was 
one  of  the  most  vocal  industry  propo¬ 
nents  of  interactive  newspapering, 
Charles  Brumback,  Tribune  Co.  chair¬ 
man  and  CEO,  and  the  current  NAA 
chairman. 

Representing  Europe  was  IFRA  pres¬ 
ident  Michael  Ringier,  chairman  of 
Ringier  AG,  the  Zurich-based  publish¬ 
er  of  numerous  periodicals,  including 
Switzerland’s  largest-circulation  paper, 
Blick. 

NAA’s  Brumback  gave  the  argument 
he  has  made  repeatedly  to  U.S.  pub¬ 
lishers:  As  newspaper  penetration  falls. 


Charles  Brumback 


competitors  cut  into  newspaper  ad 
share,  and  the  culture  itself  moves  from 
“textual  literacy  ...  to  visual  literacy,” 
newspapers  must  seize  the  initiative 
with  online  services  that  will  not  only 
provide  information  but  permit  sales 
transactions. 

Then,  Brumback  sat  back,  looking 
dumbfounded  as  IFRA’s  Ringier  repeat¬ 
edly  minimized  the  potential  of  online 
services  for  newspapers. 

“I  don’t  yet  see  where  a  newspaper 
can  really  make  money,”  Ringier  said. 
“The  problem  for  the  newspaper  pub¬ 
lisher  is,  you  only  have  costs  —  there 
are  no  earnings.” 

Among  the  big  problems  Ringier 
said  he  sees  with  interactive  news¬ 
papers  is  the  fact  that  new  media  is  so 
cheap  to  enter,  many  electronic  com¬ 
petitors  will  emerge  and  margins  are 
almost  guaranteed  to  remain  low. 

Ringier  also  professed  not  to  see  the 
value  of  newspaper  content  in  cyber¬ 
space:  “This  will  be  recycled  informa¬ 
tion,  and  I  don’t  see  how  you  can  make 
money  with  recycled  information.” 

He  even  challenged  perhaps  the 
most  cherished  shibboleth  of  U.S. 
newspaper  industry  thinking. 

“We  often  hear  the  comment,  ‘We 
are  not  in  the  newspaper  business,  we 
are  in  the  information  business.’  I  can¬ 
not  agree  with  this,”  Ringier  said. 
“How  information  is  delivered  is  essen¬ 
tial  —  change  it,  and  you’ve  changed 
the  whole  business.” 
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“In  newspapers,  people  accept  that 
the  package  [offered]  is  identical.  In 
the  electronic  business,  that  will  not 
be  acceptable.  Readers  will  want  a  per¬ 
sonalized  product,”  he  said. 

Further,  readers  are  comfortable 
with  getting  a  newspaper  once  a  day, 
Ringier  said  —  but  they  will  demand 
real-time  information  from  new  media. 

“This  is  not  possible,  or  it  will  be 
unacceptably  expensive,”  Ringier  said. 

The  still  undefined  formats  of  new 
media  mean  that  newspapers  have 
plenty  of  time  before  they  need  worry 
about  online  competition,  Ringier  sug¬ 
gested. 

“Even  the  VCR  took  20  years  for  it 
to  become  ubiquitous  —  and  still  there 
is  no  simple  way  to  work  a  VCR,”  he 
said. 

Brumback  —  who  occasionally 
looked  during  Ringier’s  comments  as  if 
he  couldn’t  believe  what  he  was  hear¬ 
ing  —  said  time  is  a  luxury  newspapers 
do  not  have.  He  offered  his  own  expe¬ 
rience  online  as  one  reason  why. 

“If  you  look  at  the  Internet . . .  there 
are  common  communities  that  come 
together  nightly  or  weekly  or  however 
often  someone  wants  to,  and  it’s  only  a 
matter  of  time  before  an  entrepreneur 
figures  out  how  to  use  that  —  not  only 
for  the  community  to  come  together 
but  also  to  make  transactions,”  Brum¬ 
back  said. 

“If  we  don’t  create  a  service  like 
that,  whether  we  know  it  or  not,  it  is 
being  produced  by  other  people,”  he 
added. 

Newspapers,  Brumback  said,  must 
“brand”  cyberspace  as  their  own. 

“Newspapers  must  understand  how 
to  maintain  seriousness  while  connect¬ 
ing  with  a  culture  that  has  a  shorter  at¬ 
tention  span  and  less  time  and  often 
less  inclination  to  read,”  he  added. 

Tribes  up  &  comers 

TRIBUNE  CO.  HAS  created  a  new 
unit  to  develop  and  run  its  new  media 
investments. 

Called  Tribune  Ventures,  it  is 
charged  with  identifying,  analyzing  and 
structuring  investments  in  emerging  in¬ 
formation  and  entertainment  compa¬ 
nies. 

Donn  M.  Davis,  a  senior  counsel,  was 
named  president.  He  reports  to  David 
D.  Hiller,  senior  vice  president/develop¬ 
ment. 

The  unit  takes  responsibility  for  Tri¬ 
bune  investments  over  the  past  few 
years  in  America  Online,  the  video 


TV-listing  service  StarSight  Telecast, 
the  Peapod  electronic  shopping  service, 
and  the  electronic  bill-payment  service 
CheckFree. 

Journal  acquires 
audiotex  firms 

JOURNAL  COMMUNICATIONS, 
parent  company  of  the  Miliuaukee  Jour- 
nal'Sentinel,  said  its  Add  Inc.  printing 
and  publishing  subsidiary  has  bought 
two  audiotex  businesses.  Car  Mate  and 
Auto  Quest,  and  merged  them  into  the 
Quest  Network,  an  Appleton,  Wis., 
vendor  of  audiotex  classified  systems  for 
newspapers. 

Reuters’  NBC  sale 

REUTERS  AND  NBC  have  signed  a 
10-year  deal  for  NBC  to  buy  worldwide 
use  of  Reuters’  news  wires  and  financial 
data  services.  The  cost  was  not  dis¬ 
closed.  NBC,  already  a  Reuters  client, 
acquired  the  news  and  financial  infor¬ 
mation  it  needs  to  expand  its  business 
news  cable  channel,  CNBC. 


Golf  online 

USERS  OF  TAMPA  Tribune's  Tampa 
Bay  Online  (TBO)  received  online 
coverage  of  Senior  PGA  Tour’s  GTE 
Suncoast  Classic. 

Coverage  included  updates  from  the 
leader  board  and  photos  of  each  hole 
during  the  tournament’s  three-day  run, 
Feb.  17-19. 

In  addition,  stories  from  Tribune  and 
Doppler  radar  views  of  the  local  area 
were  provided  online  to  TBO  users. 

The  promotion  generated  237  new 
subscribers  for  TBO,  which  estimated  it 
has  5,700  subscribers  nationwide. 

More  golf  online 

FOR  MORE  GOLF  coverage  online, 
try  http://www.cris.com/~masters. 
That’s  the  address  for  the  Augusta 
Chronicle’s  World  Wide  Web  site,  cur¬ 
rently  under  construction,  which  will 
feature  continuously  updated  scores 
from  the  1995  Masters  Tournament  as 
well  as  analysis  and  feature  articles  from 
Chronicle  reporters. 

The  site  will  be  available  from  March 
26  through  April  23. 
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and  now,  for  the  newspaper  industry... 


Customer  Focused  Integration^^’ 


One  Unified  Database  •  One  Workstation  •  One  Point  of  Contact 
One  Happy  Customer 
(after  another). 

Software  Consulting  Services  introduces  Customer  Focused  Integration®^. 
The  innovators  in  newspaper  software  design  created  a  centralized 
database  for  all  your  customers'  accounting, 
circulation  and  advertising  needs.  If  we  make  it 
this  easy  for  you  to  answer  all  your  customers' 
questions,  wnat  do  you  think  they'll  do  with 
^  their  free  time?  Place  another  ad? 

Software  Consulting  Services*3162  Bath  Pike 
Nazareth,  PA  18064*Phone:  (800)568-8006 
Fax:  (610)  837-8080*Call  Today! 


See  us  at  AmericaEast 
Booth  F53,  F54,  F67,  F68 
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Intelligent 
agents  on 
the  Internet 

They  started  out  to  look  like 
competition  for  newspapers  but 
may  turn  out  to  mean  extra  business 


by  William  Webb 

THE  INTELLIGENT  AGENTS  on 
the  Internet  know  more  stuff  than 
James  Bond. 

These  programs,  now  becoming 
available  on  the  consumer  level,  act  as 
automated  search  routines  for  finding 
news  and  information. 

Services  for  archived  information 
provide  access  to  the  past  in  the  form 
of  previously  researched,  photographed 
and  published  subjects. 


On  the  other  hand,  intelligent  agent 
programs  offer  access  to  whatever  in¬ 
formation  on  a  subject  becomes  avail¬ 
able  in  the  future. 

Users  develop  a  search  profile  as 
they  would  to  search  archived  informa¬ 
tion.  For  someone  with  a  stock  portfo¬ 
lio,  such  a  profile  might  focus  on  sever¬ 
al  companies  or  on  significant  market 
movements.  A  journalist  might  use 
keywords  to  follow  a  story  as  it  devel¬ 
ops  in  the  news  media. 

Once  a  profile  is  developed  and 
tried,  the  agent  remains  active,  retriev¬ 
ing  items  of  interest  as  they  appear. 

Such  an  approach  provides  many 
advantages  over  the  typical  search  rou¬ 
tine  through  an  archived  database. 

Users  develop  one  search  profile 


that  never  has  to  be  reentered  as  long 
as  it  generates  pertinent  information. 
In  addition,  they  don’t  have  to  wait  for 
a  search.  They  can  leave  the  office, 
come  back  in  three  days,  and  the  infor¬ 
mation  on  whatever  happened  in  that 
time  will  be  waiting  for  them  when 
they  turn  on  the  computer. 

Alternatively,  intelligent  agent  pro¬ 
grams  make  “The  Daily  Me”  a  reality, 
whereby  daily  news  content  comes  per¬ 
sonalized  from  whatever  news  sources 
best  suit  the  user’s  interest  profile. 


In  the  future,  one  might  choose  to 
receive  the  front  page  of  the  New  York 
Times,  a  section  from  a  local  paper  and 
the  USA  Today  sports  page,  all  as  an 
integrated  package. 

Obviously,  when  the  technology  gets 
to  that  level,  it’s  going  to  change  the 
way  newspapers  do  business. 

In  fact,  much  talk  in  the  online  in¬ 
dustry  has  centered  around  intelligent 
agents,  also  called  smart  agents,  elec¬ 
tronic  clipping  services,  infobots  or  in- 
fonauts. 

Electronic  clipping  services  have 
been  available  for  some  time,  but  they 
are  expensive. 

That’s  changing. 

Online  innovators  like  Knight-Rid- 
der  and  Dow  Jones  now  offer  low- 


priced  intelligent  agent  services.  These 
products  have  their  limitations.  Cer¬ 
tainly  they  won’t  compete  with  the 
companies’  own  high-end  services  of¬ 
fered  at  costs  ranging  to  $100  an  hour. 

In  general,  information  agents  are 
bound  to  play  an  increasingly  impor¬ 
tant  role  as  services  become  cheaper 
and  offer  access  to  more  irkformation. 
And  if  a  media  company  doesn’t  have 
an  intelligent  agent  product  already, 
one  is  probably  in  development  right 
now. 

Newshound 

Newshound,  an  online  service 
through  the  San  Jose  Mercury  News’ 
Mercury  Center,  is  billed  as  the  first 
consumer-oriented  intelligent  agent. 

The  service,  covered  in  the  Dec.  17, 
1994,  issue  of  Editor  &  Publisher,  costs 
just  $4.95  a  month  for  five  search  pro¬ 
files,  although  that  price  may  go  up  to 
$9.95  a  month,  according  to  the  com¬ 
pany.  That’s  still  cheap. 

To  a  large  extent,  Newshound  lives 
up  to  its  billing.  The  service  checks 
every  hour  on  the  hour  for  news  and 
information  from  some  3,000  articles 
and  ads  a  day,  whether  you’re  there  or 
not. 

A  test  run  at  the  Mercury  Center 
with  Chris  Jennewein,  newly-appoint¬ 
ed  director  of  Knight-Ridder’s  New 
Media  Center,  showed  both  the 
strengths  and  the  limitations  of  News¬ 
hound. 

A  search  profile  generated  a  number 
of  pertinent  stories  from  Newshound 
databases,  which  include  the  San  Jose 
Mercury  News,  most  Mercury  News 
classifieds,  the  New  York  Times  News 
Service,  the  Knight-Ridder  Tribune 
News  Service  and  Business  Wire,  the 
Associated  Press,  Scripps-Howard 
News  Service,  PR  Newswire,  the  Busi¬ 
ness  Wire,  and  the  Kyodo  News  Ser¬ 
vice  of  Japan. 

Still,  don’t  expect  to  see  any  stories 
from  the  New  York  Times,  Boston 
Globe,  Los  Angeles  Times,  or  Washing- 
ton  Post,  mainly  because  these  news¬ 
papers  and  their  parent  companies  are 
working  on  intelligent  agent  services  of 
their  own,  according  to  Jennewein. 

Those  who  sign  on  Newshound  ex¬ 
pecting  a  fulfillment  of  “The  Daily 
Me”  concept  are  bound  to  be  disap¬ 
pointed. 

That’s  because  there’s  a  problem 
(See  Agents  on  page  56) 
Editor6?Publisher  •  March  25,  1995 


In  the  future,  one  might  choose  to  receive  the 
front  page  of  the  New  York  Times,  a  section  from 
a  local  paper  and  the  USA  Today  sports  page,  all  as 
an  integrated  package. 
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Early  success  for  a 
conservative  comic 

‘Mallard  Fillmore/  which  stars  a  right-wing  duck,  has 
attracted  more  than  275  newspapers  in  less  than  a  year 

by  Chris  Lamb 

THE  TITLE  CHARACTER  in  “Mal¬ 
lard  Fillmore”  is  described  by  his  cre¬ 
ator  as  an  ordinary  guy,  with  average 
tastes  and  needs,  who  is  constantly 
amazed  at  how  much  trouble  he  gets 
into  anyhow. 

But  Fillmore  isn’t  exactly  like  most 
ordinary  guys.  For  one  thing,  he’s  what 
some  people  would  consider  a  contra¬ 
diction  in  terms:  a  conservative  jour¬ 
nalist.  For  another,  he’s  a  duck. 

And  Fillmore’s  comic  has  had  much 
better  than  ordinary  success.  In  fact, 
the  nine-month-old  strip  already  runs 
in  more  than  275  newspapers. 

Cartoonist  Bruce  Tinsley  attributes 
this  to  the  sales  efforts  of  King  Features 
Syndicate  and  word  of  mouth  among 
loyal  readers.  He  said  his  strip  res¬ 
onates  with  the  “forgotten  American 
taxpayer,”  who  feels  the  so-called  liber¬ 
al  media  and  cultural  establishment  are 
ignoring  or  betraying  him. 

“I  think  there  is  a  real  need  for  an 
average-guy,  conservative  point  of 
view,”  Tinsley  remarked.  “Mallard’s 
success  is  that  people  reading  the  strip 
say,  ‘I’ve  had  that  idea.  That’s  me!’  ” 

The  comic’s  targets  include  Presi¬ 
dent  Bill  Clinton,  political  miscon¬ 
duct,  “political  correctness,”  condom 
distribution  in  schools,  and  gun  con¬ 
trol. 

Fillmore  is  a  reluctant  spokesman  for 
the  “forsaken  man.”  He  would  have 
been  happy  as  an  ordinary  duck,  but 
that  changed  forever  when  President 
George  Bush  was  searching  for  a 
Supreme  Court  justice  who  could  sur- 


Chris  Lamb,  a  regular  contributor  to 
E&P,  is  currently  earning  a  Ph.D.  in 
mass  communications  at  Bowling  Green 
State  University  in  Ohio. 


Bruce  Tinsley 


vive  Democratic  scrutiny. 

“He  was  the  perfect  nominee  for  the 
Supreme  Court,”  Tinsley  said.  “No  one 
had  heard  of  him  before.” 

Revolted  by  the  confirmation  hear¬ 
ings,  Fillmore  fled  into  the  streets  of 
Washington,  D.C.,  only  to  find  himself 
caught  in  the  cross-fire  of  an  afternoon 
crack  deal.  The  duck  dove  into  a 
dumpster  to  seek  cover.  When  Fillmore 
emerged,  covered  with  garbage,  he  was 
given  a  National  Endowment  for  the 
Arts  grant  for  his  “brilliant  display  of 
dumpster  performance  art.” 

Fillmore  later  found  a  job  with  a  po¬ 
litical  journal,  but  was  fired  for  sexual 
harassment  after  complimenting  a 
women  colleague  on  her  “nice  shoes.” 
Desperate,  he  applied  for  a  job  with  a 
TV  station,  and  was  hired  because  he 
represented  a  minority:  amphibious 
Americans. 


“I’m  makin’  money  again,”  the  duck 
said  at  the  time.  “I  should  be  happy, 
but  I’m  not.  I  didn’t  get  hired  because 
I’m  a  good  journalist.  I  got  hired  be¬ 
cause  I’m  a  duck.  I  could’ve  been  an 
idiot.  I  got  the  job  based  on  my  genes. 
Who  would’ve  thought  I’d  ever  have 
something  in  common  with  John 
Kennedy  Jr.  ?” 

“Mallard  Fillmore”  is  not  without  its 
critics.  For  instance,  Tinsley  last  year 
received  hostile  mail  after  doing  two 
strips  satirizing  the  25th  anniversary 
Woodstock  concert.  In  one,  the  car¬ 
toonist  drew  an  aging  hippie  with  a 
Jimi  Hendrix  T-shirt  talking  to  a 
teenager  with  a  Kurt  Cobain  T-shirt. 
“You  don’t  know  how  lucky  you  have 
it,”  the  older  man  says  to  the  young 
Nirvana  fan.  “When  I  was  your  age,  I 
had  to  walk  five  miles  in  the  snow  to 
buy  drugs.” 

Tinsley  not  only  received  angry  let¬ 
ters  from  Woodstock  supporters  but 
also  heard  from  other  baby  boomers 
who  were  tired  of  the  stereotype  that 
their  generation  was  comprised  entire¬ 
ly  of  drug  users  and  draft  dodgers. 

“I  was  surprised  by  that,”  he  said.  “I 
was  just  having  fun.” 

Tinsley  noted  that  gun  control  strips 
also  upset  readers.  Fillmore  has  mixed 
feelings  about  the  issue,  said  the  car¬ 
toonist,  “but  the  bottom  line  is,  it 
doesn’t  work.  It  keeps  honest,  law- 
abiding  people  from  owning  guns.” 

Another  “hot  button”  issue  is  abor¬ 
tion,  which  Tinsley  has  avoided  so  far 
at  the  suggestion  of  his  editor  at  King. 
It  was  felt  that  the  cartoonist  should 
have  a  loyal  reader  base  before  enter¬ 
ing  the  fray. 

“I’m  willing  to  wait,  because  the  is¬ 
sue  is  always  with  us,”  he  said. 

Perhaps  Tinsley’s  most  frequent  tar¬ 
get  is  journalism,  a  profession  he’s 
worked  in  throughout  his  adult  life. 
The  “Mallard”  creator  has  been  a  re¬ 
porter,  editorial  writer  and  copy  editor 
for  newspapers  in  Kentucky,  Virginia 
and  Washington,  D.C.  He  said  this 
gave  him  a  good  feel  for  what  goes  on 
in  a  newsroom. 

“It’s  because  I  respect  the  institution 
of  journalism  so  much  that  1  have 
problems  with  the  way  it’s  done,”  Tins¬ 
ley  stated. 

As  a  conservative,  Tinsley  said  he 
has  often  found  himself  a  minority  in 
newsrooms.  While  the  cartoonist  not- 
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ed  that  he  had  liheral  editors  who  en¬ 
couraged  or  at  least  tolerated  his  con¬ 
servatism,  he  said  his  political  views 
were  the  cause  of  his  1990  dismissal  as 
an  editorial  cartoonist  at  the  Char¬ 
lottesville,  Va.,  Daily  Progress. 

Tinsley  created  the  Fillmore  charac¬ 
ter  in  Charlottesville,  where  it  was 
used  as  a  logo  for  the  newspaper’s 
weekend  entertainment  section,  before 
it  was  developed  into  a  strip.  When  the 
Daily  Progress  hired  a  new  publisher 
and  editor,  Tinsley  said  the  newspaper 
wanted  the  comic  to  “stop  being  so 
conservative.” 

The  creator  responded  by  saying 
that  he  had  been  hired  as  an  editorial 
cartoonist  under  an  agreement  stating 
that  the  newspaper  didn’t  have  to  pub¬ 
lish  everything  he  drew,  but  that  he 
didn’t  have  to  draw  anything  he  dis¬ 
agreed  with.  Because  his  comic  was 
done  in  addition  to  his  other  duties  as 
an  editorial  cartoonist  and  illustrator, 
Tinsley  preferred  to  end  the  strip 
rather  than  make  it  less  conservative. 
He  was  let  go  the  next  day. 

“My  biggest  problem  with  being 
fired  was  that  it  meant  one  fewer  con¬ 
servative  journalist  out  there  getting 
his  views  across,”  Tinsley  stated. 

He  subsequently  started  doing  more 
cartoons  and  illustrations  for  the  Na¬ 
tional  Review  and  Washington  Times. 
Then,  the  Times  began  running  “Mal¬ 
lard”  as  well.  After  a  story  on  the  com¬ 
ic  appear  in  a  1992  issue  of  E&P,  Tins¬ 
ley  received  a  call  from  King  that  led 
to  syndication  in  1994. 

Since  then,  the  strip  has  received 
plenty  of  reader  support.  For  instance, 
when  a  Portland  newspaper  columnist 
said  “Mallard”  should  be  dropped,  the 
paper  received  thousands  of  letters  in 
support  of  Tinsley’s  feature. 

Also,  when  a  small  Illinois  paper 
asked  readers  whether  it  should  carry 
“Mallard”  on  a  regular  basis,  almost  all 
of  the  125  callers  voted  in  favor  of  the 
comic. 

“Mallard”  has  been  called  a  conser¬ 


vative  “Doonesbury,”  which  pleases 
Tinsley.  “1  disagree  almost  entirely  with 
‘Doonesbury,’  but  1  have  to  respect  the 
success  that  it  has  had,”  he  said. 

As  is  is  true  of  Garry  Trudeau’s  Uni¬ 
versal  Press  Syndicate  strip,  a  number 
of  papers  run  “Mallard”  on  op-ed 
pages. 

“1  think  it  belongs  on  op-ed  or  edi¬ 
torial  pages,”  said  Tinsley,  “but  I’ll  take 
it  where  1  can  get  it.” 

Now  that  a  wave  of  conservatism 
has  seemingly  swept  the  country,  is  it 
tougher  for  Tinsley  to  find  things  to 
satirize?  Not  necessarily.  He  noted  that 
his  comic  not  only  deals  with  political 
issues  but  social  and  media  ones  as 
well.  The  “Mallard”  creator  believes 
that  as  America  shifts  to  the  right,  the 
media  will  become  more  liberal  —  and 
thus  even  riper  for  satire. 

Tinsley  and  his  wife,  Arlette,  live  in 
Bloomington,  Ind.,  where  the  cartoon¬ 
ist  is  currently  earning  a  master’s  de¬ 
gree  at  Indiana  University’s  graduate 
school  of  journalism.  He  also  found 
time  to  be  a  speaker  at  the  Colorado 
Press  Association’s  annual  convention 
last  month.  In  addition,  Tinsley  is 
weighing  a  cable  network’s  offer  to 
draw  30-second  animated  cartoons  to 
accompany  a  conservative  talk  show. 


MARVIN  WEST  HAS  been  named 
managing  editor  of  Scripps  Howard 
News  Service  (SHNS)  in  Washington, 
D.C. 

West  was  sports  editor  of  SHNS  for 
the  past  10  years  after  working  as  a 
sportswriter,  sports  editor  and  manag¬ 
ing  editor  at  the  Knoxville  NewS'Sen- 
tinel. 

In  addition,  the  award-winning  Ten¬ 
nessee  native  has  served  as  president  of 
the  U.S.  Basketball  Writers  Associa¬ 
tion  and  a  director  of  the  Football 
Writers  Association  of  America. 


West  replaces  Dale  McFeatters,  who 
is  now  a  senior  writer  and  columnist 
for  SHNS  after  seven  years  as  its  man¬ 
aging  editor.  He  will  continue  to  do  his 
weekly  humor  column,  “Just  Dessert,” 
and  will  also  contribute  editorials. 

“Dale  has  long  desired  to  get  back 
into  the  creative  field,  and  certainly 
deserved  to  do  so  after  a  major  contri¬ 
bution  to  the  success  of  SHNS,”  said 
SHNS  editor  Dan  Thomasson. 

McFeatters  joined  the  now-defunct 
Pittsburgh  Press  after  serving  in  the 
Peace  Corps  in  Africa.  He  started  at 
SHNS  as  a  correspondent  for  the 
Birmingham  (Ala.)  Post-Herald. 

Thomas  O’Toole,  an  award-winning 
national  sportswriter  for  SHNS,  suc¬ 
ceeds  West  as  sports  editor.  He  joined 
SHNS  in  1990  from  the  Atlanta  Jour¬ 
nal  and  Constitution.  Before  that, 
O’Toole  worked  under  West  at  the 
NewS'Sentinel. 


WILLIAM  CALLAHAN  HAS  been 
named  assistant  vice  president  of  sales 
at  TV  Data. 

Callahan  was  previously  national 
sales  director  and  regional  sales  direc¬ 
tor  of  the  company.  He  joined  TV 
Data  in  1989  as  PC  sales  manager,  and 
directed  the  launch  of  TransEdit,  an 
electronic  TV  listings  publishing  sys¬ 
tem  for  Macintosh  and  PC  platforms 
now  used  by  more  than  300  news¬ 
papers  in  North  America. 

Before  coming  to  TV  Data,  the 
award-winning  Callahan  was  national 
manager  of  network  sales  and  service 
for  United  Press  International. 

TV  Data  also  appointed  Cameron 
Yung  regional  sales  director  for  the 
Midwest. 

Yung  was  previously  vice  president 
and  Midwest  regional  director  at  TV 
Update,  the  TV  book  firm,  where  she 
was  twice  salesperson  of  the  year. 


THE  ARIZONA  REPUBLIC  and 
Phoenix  Gazette  are  now  New  York 
Times  News  Service  contributors. 

Each  paper  is  filing  spot  news  seven 
days  a  week  as  well  as  graphics,  photos 
and  more  than  30  columns  focusing  on 
sports,  commentary,  health,  business, 
lifestyle,  arts  and  entertainment. 


From  sports  editor 
to  managing  editor 


TV  Data  appoints 
pair  of  sales  execs 


Phoenix  papers  are 
with  a  news  service 
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‘Crabby’  comic  has 
entered  syndication 

A  COMIC  FEATURING  a  popular 
greeting  card  character  has  been 
launched  by  Universal  Press  Syndicate. 

“Crabby  Road”  stars  a  saucy  senior 
named  Maxine,  who  has  appeared  on 
numerous  greeting  cards,  and  in  best¬ 
selling  books  and  calendars,  since  Hall¬ 
mark  started  its  Shoebox  division  in 
1986. 

Maxine’s  creator  is  John  Wagner,  a 
New  Jersey  native  who  studied  com¬ 
mercial  art  at  the  Vesper  George 
School  of  Art  in  Boston  before  joining 
Hallmark  in  1970. 

“Crabby  Road”  clients  include  the 
Atlanta  Journal  and  Constitution,  Dal¬ 
las  Morning  News,  Detroit  Free  Press 
and  Los  Angeles  Times. 

Crain  is  syndicating 
a  real  estate  feature 

A  REAL  ESTATE  column  called  “The 
Home  Front”  is  being  syndicated  by 
Crain  News  Service. 


©  1995  Shoebox  Gteeimgs/Dtsl  by  Umvcrsal  Ptess  Syndicate 


iA//ioeuer  said 
are  -fairer  sex 
rteuer  platted  cards 
me. 


Don  DeBat 


Don  DeBat ’s  weekly  feature  discuss¬ 
es  topics  such  as  mortgages,  down  pay¬ 
ments,  and  home  repair  ripoffs. 

DeBat  was  an  award-winning  real 
estate  editor  for  the  Chicago  Sun- 
Times  from  1978  to  1994. 

New  comic  features 
fairy  tale  characters 

A  STRIP  CALLED  “Happily  Ever  Af¬ 
ter”  has  been  launched  by  the  newly 
formed  Worthy  Press  syndicate. 

Diane  Brooks’  daily  comic  “picks  up 
on  the  frog  prince,  his  princess  and 


“Crabby  Rood” 


other  fairly  tale  regulars  about  15  years 
after  that  fateful  kiss,”  according  to 
Worthy. 

“It’s  a  place  where  Rapunzel  has  bad 
hair  days  and  the  three  little  pigs  fight 
back  with  lawsuits,”  remarked  Brooks, 
a  graphic  designer  for  the  Orange 
County  Register  and  a  cartoonist  for 
more  than  a  decade. 

Brooks,  34,  does  her  comic  using  a 
mixture  of  computer  and  traditional 
techniques. 

Her  husband.  Worthy  president  and 
former  newspaper  editor  and  market¬ 
ing  executive  Greg  Brooks,  said  “Hap¬ 
pily  Ever  After”  is  available  in  GIF, 
PICT  or  EPS  files  that  can  be  included 
in  newspapers’  online  efforts  or  used  in 
pagination  systems. 

He  added  that  the  strip  has  a  World 
Wide  Web  site  that  enables  readers  to 
do  such  things  as  send  e-mail  to  the 
cartoonist,  access  information  about 
her  comic  and  participate  in  discussion 


John  Wagner 


forums.  The  Web  address  is 
http://www.earthlink.net/~heahome/ 

Worthy  is  based  at  15602  Wilson  St., 
Midway  City,  Calif.  92655. 

Dunkel  has  a  bigger 
sports  info  package 

AN  EXPANDED  PACKAGE  of 
Dunkel  sports  ratings,  designed  for 
electronic  information  systems,  is  be¬ 
ing  syndicated  by  the  Daytona  Beach 
(Fla.)  News-Journal. 

In  addition  to  the  longtime  Dick 
Dunkel  College  Football  Index,  the 
package  will  include  such  new  fare  as 
women’s  college  basketball  rankings 
and  National  Hockey  League  game 
pairings. 

The  package  is  assembled  at  the 
News-Journal’s  online  information  net¬ 
work  before  transmission  to  subscriber 
computers. 


Cinderella's  I  don't  want  j 
invited  us  to  to  go.  Tell  her 
.  dinner.  I'fn  5ick.  J 


The  “Happily  Ever  After”  comic  is  a  Worthy  offering. 
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Abe  offers  phone  advice  in  this  cartoon  by  Howard  Sherman. 


‘Pebble’  comic  strip 

A  COMIC  CALLED  “Frolicking  Peb¬ 
ble”  is  being  self-syndicated  by  Howard 
Sherman. 

The  strip  stars  Abe,  a  young-at- 
heart  retiree  who  interacts  with  other 
characters  in  unusual  ways. 

Sherman  began  his  award-winning 
comic  at  the  Daily  Texan,  the  Univer¬ 
sity  of  Texas  newspaper,  in  1992.  It  now 
appears  in  13  papers,  and  on  the  Inter¬ 
net.  The  World  Wide  Web  site  address 
is  http://www.neosoft.com/pebble/de- 
fault.html 

The  cartoonist  is  based  at  P.O.  Box 
711345,  Houston,  Texas  77271. 

Quayle  commentary 

CREATORS  SYNDICATE  WRITER 
Dan  Quayle  recently  wrote  a  column 
explaining  why  he  is  not  seeking  the 
presidency  in  1996. 

The  former  vice  president,  known 
for  his  advocacy  of  “pro-family  values,” 
stated,  “My  children  have  only  a  few 
years  left  at  home  ....  This  time,  my 
family  had  to  come  first.” 

Another  Creators  writer  had  posi¬ 
tive  words  for  the  conservative  Repub¬ 
lican  in  a  recent  column. 

The  liberal  Mark  Shields  praised 
Quayle  for  the  way  he  campaigned  in 
1992,  and  for  speaking  “bluntly  of  the 


causal  link  between  illegitimacy  and 
poverty.” 

Thaves  talks  online 

“FRANK  &  ERNEST”  creator  Bob 
Thaves  of  Newspaper  Enterprise  Asso¬ 
ciation  held  a  chat  session  on  America 
Online  March  16. 

One  thing  discussed  during  the  ses¬ 
sion  was  how  much  Thaves  values  the 
electronic  feedback  he  has  received 
from  readers  since  adding  his  e-mail 
address  to  “Frank  &  Ernest”  last  year. 

Two  are  appointed 

WILLIAM  WATSON  HAS  been 
named  vice  president  of  media  services 
at  News  USA. 

Before  joining  the  Vienna,  Va.- 


based  syndicate,  Watson  was  a  consult¬ 
ing  editor  to  the  Hartford  Courant  and 
an  executive  at  three  other  Connecti¬ 
cut  papers. 

News  USA  also  hired  Earl  Murton 
as  an  account  executive. 

Murton  has  nearly  30  years’  experi¬ 
ence  in  sales,  marketing,  advertising, 
radio,  TV,  software  development  and 
microcomputer  retailing. 

Ross  show  coming 

A  NEW  TV  show  based  on  the 
“Thanks  a  Million”  column  by  Percy 
Ross  is  scheduled  to  debut  this  fall. 

The  syndicated  program  will  star 
Ross  and  Debbye  Turner,  Miss  Ameri¬ 
can  1990. 

Ross  is  a  millionaire  who  gives  away 
money  via  his  Creators  Syndicate  col¬ 
umn. 


ED  INFORMAnON 
m  INSURANCE? 


If  your  question  is  about  insurance  for  space 
shuttles,  oil  refineries,  ships  or  planes, 
we  can't  help. 

But  if  it's  about  personal  insurance,  we  can. 
When  it  comes  to  insuring  automobiles, 
homes,  and  small  boats,  we're  the  largest 
in  the  business.  We're  also  among  the 
biggest  writers  of  individual  life  and  health 
insurance. 

Next  time  you  have  a  question  about  personal 
insurance,  call  one  of  these  numbers. 


State  Farm  Insurance 
Home  Office:  Bloomington,  III. 
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Agents 

Continued  from  page  50 

with  the  concept,  according  to  Barry 
Parr,  product  development  manager  at 
The  Mercury  Center. 

“This  notion  that  a  very  smart  com¬ 
puter  program  will  eliminate  the  need 
for  editors,  1  just  don’t  think  that  idea 
makes  very  much  sense,”  Parr  said. 

Parr  doesn’t  even  like  the  term  “in¬ 
telligent  agent.”  After  all,  intelligence 
is  a  uniquely  human  trait,  he  said.  In¬ 
stead,  he  calls  Newshound  “an  alert 
service.” 

The  response  to  a  query  comes  via 
e-mail,  which  makes  Newshound  ex¬ 
tremely  flexible.  Even  though  the  ser¬ 
vice  is  affiliated  with  America  Online, 
anyone  who  signs  up  to  Newshound 
can  create  a  search  profile  directly  on 
Internet  and  get  e-mail  back  on  a  com¬ 
peting  service  like  Prodigy  or  Com¬ 
puServe. 

The  fuzzy  logic  of  Newshound  goes 
beyond  Boolean  “and/or”  searches  and 
provides  users  with  a  relevancy  quo¬ 
tient  to  refine  their  search  profiles. 

Despite  its  simplicity  and  its  limited 
access  to  national  databases,  New¬ 
shound  qualifies  as  an  intelligent  agent 
program  that  works  today,  and  it’s 
cheap. 

“It  really  is  a  breakthrough  product 
in  terms  of  price  and  in  terms  of  the 
services  it  offers,”  Parr  said. 

He  stressed,  too,  that  the  future  for 
newspapers  is  in  the  online  arena,  not 
audiotex,  and  that  any  large  paper 
should  be  able  to  put  together  the  re¬ 
sources  for  developing  agented  soft¬ 
ware. 

Keep  Me  Posted 

Keep  Me  Posted  is  the  reason  you 
won’t  find  The  Washington  Post  on 
Newshound. 

Digital  Inc.,  a  wholly-owned  sub¬ 
sidiary  of  The  Washington  Post,  has  de¬ 
veloped  their  own  intelligent  agent  ser¬ 
vice  that  will  be  incorporated  into  the 
paper’s  online  service  and  will  premier 
on  AT&T’s  Interchange  in  the  first 
half  of  this  year. 

Jason  Seiken,  director  of  online  ser¬ 
vice  for  Digital  Inc.,  gave  E  &  P  the 
scoop  on  Keep  Me  Posted; 

“It  allows  our  users  to  create  a  cus¬ 
tom  search  for  basically  any  topic  they 
are  interested  in.  It  could  include  news, 
sports,  even  classifieds.” 

The  service  will  come  at  no  addi¬ 
tional  charge  to  the  basic  online  ser¬ 
vice. 


After  a  search  profile  is  created. 
Keep  Me  Posted  will  automatically 
download  new  information  every  time 
the  user  logs  onto  the  service.  But  the 
process  involves  no  waiting,  because  it 
runs  in  the  background  while  you  do 
other  things,  thanks  to  the  multi-task¬ 
ing  ability  of  AT&T’s  Interchange. 

Users  can  also  have  the  system  log¬ 
on  in  the  middle  of  the  night  and  con¬ 
duct  a  search  that  is  automatically 
downloaded  to  a  hard  drive,  a  scheme 
that  allows  for  portability  and  saves  on 
connect  time. 

Seiken  also  has  problems  with  “The 
Daily  Me”  concept: 

“The  problem  with  a  service  that 
just  gives  a  custom  newspaper  is  that 
you  miss  all  the  serendipity.. .If  I  just 
say  I’m  interested  in  O.j.  or  Bosnia, 
there  are  going  to  be  a  lot  of  entertain¬ 
ing,  informative  stories  that  I’m  going 
to  miss.” 

Intelligent  agent  services  can  supple¬ 
ment  but  not  replace  the  value  of  edit¬ 
ed  information,  according  to  Seiken: 

“Our  philosophy  is  to  give  people 
both  options.” 

What  about  all  that  information  on 
Internet? 

“There’s  a  sea  of  information,  but  it’s 
a  sea  of  information  that  you  feel  like 
you’re  drowning  in.” 

As  information  becomes  more  avail¬ 
able,  “It  becomes  more  and  more  cru¬ 
cial  to  have  strong  editors  filter  that 
information,”  Seiken  said. 

Personal  Journal 

The  Personal  Journal  from  Dow 
Jones  &  Co.  represents  a  more  modest 
approach  in  some  ways. 

The  company  describes  its  service  as 
an  electronic,  personalized  version  of 
the  Wall  Street  Journal. 

In  this  case,  “The  Daily  Me”  con¬ 
sists  of  10  clips  from  the  newspaper  on 
subjects  of  a  subscribers’  choice  —  for 
example,  favorite  Journal  columns  or 
news  about  particular  subjects  or  com¬ 
panies. 

The  service  performs  an  active,  in¬ 
telligent  agent-like  role  and  comes 
cheap  for  the  Journal  at  $12.95  a 
month. 

Personal  Journal  targets  the  busy 
professional  who  probably  already  gets 
the  Wall  Street  Journal  but  doesn’t 
have  the  time  to  read  everything  in  it. 

Significantly,  the  service  is  a  stand¬ 
alone  product  that  even  retains  some 
of  the  look  and  feel  of  the  paper. 

Personal  Journal  was  originally  de¬ 
veloped  for  handheld  PDAs  (Personal 


Digital  Assistants),  a  market  that  has 
fizzled,  and  those  roots  show  in  terms 
of  the  product’s  limitations. 

It  is  not  the  more-robust  Interactive 
Edition  of  the  Wall  Street  Journal, 
coming  soon  to  a  neighborhood  near 
you. 

One  of  the  promises  of  intelligent 
agents  is  that,  eventually,  users  can  ac¬ 
cess  news  and  information  indepen¬ 
dent  of  its  source,  which  has  a  scary 
ring  for  newspapers  used  to  selling  a 
complete  news  package. 

So  far,  not  surprisingly,  no  newspa¬ 
per  service  offers  much  access  to  the 
content  of  its  competitors. 

But  if  newspapers  don’t  offer  access, 
someone  else  will. 

InfoSleuth 

A  project  called  InfoSleuth  by  the 
Microelectronics  and  Computer  Tech¬ 
nology  Corporation  (MCC)  may  repre¬ 
sent  the  shape  of  things  to  come.  Fund¬ 
ed  by  Motorola,  Eastman  Chemical 
Company,  Express  Star  Systems  and  the 
Department  of  Defense,  InfoSleuth 
aims  at  organizing  and  utilizing  the 
wealth  of  information  on  Internet  and 
uses  intelligent  agent  technology. 

Eventually,  if  a  newspaper  offers  in¬ 
formation  on  Internet,  products  like  In¬ 
foSleuth  will  be  out  there  downloading 
bits  and  pieces. 

Maybe  that’s  not  such  a  bad  thing. 
No  one  suggests  that  the  Internet  will 
replace  newspapers  anytime  soon,  and 
what  started  out  looking  like  competi¬ 
tion  may  look  more  to  newspapers  like 
extra  business. 

Former  paper 
employee  is 
awarded  $800,000 

A  FORMER  GRAPHIC  designer  with 
the  Washington  Times  has  been  award¬ 
ed  nearly  $800,000  by  a  federal  jury 
that  found  she  was  a  victim  of  sexual 
discrimination  and  retaliation  that 
forced  her  to  leave  her  job. 

But  the  jury  did  not  find  that  Julie 
Berman,  37,  was  a  victim  of  sexual  ha¬ 
rassment. 

Berman,  who  worked  at  the  paper 
from  November  1988  to  February  1992, 
claimed  she  was  sexually  harassed  by 
her  former  art  director. 

After  hearing  three  weeks  of  testimo¬ 
ny,  the  jury  awarded  Berman  $47,185  in 
compensatory  damages  and  $742,000 
for  emotional  distress.  —  AP 
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Subpoenas 
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lenged,  judges  quashed  81.2%. 

Most  successful  challenges  were 
based  on  the  availability  of  the  same 
information  from  other  sources  (27%) 
or  because  the  issuer  did  not  show  suf¬ 
ficient  need  for  a  subpoena  (23.6%). 

Nevertheless,  of  the  53%  of  respon¬ 
dents  who  complied  in  full  with  the 
subpoenas  issued  in  1993,  more  were 
broadcasters  (63.8%)  than  print  (28%). 

Broadcasters,  however,  received 
considerably  more  subpoenas  in  1993 
than  did  nrint  respondents.  Of  all  the 
subpoenas  reported,  69.9%  went  to 
television  news  outlets  and  30.1%  to 
newspapers. 

Another  factor  in  the  compliance 
figures  is  the  fact  that  the  type  of  ma¬ 
terial  each  medium  was  asked  for  was 
very  different. 

Over  a  third  (36.2%)  of  the  subpoe¬ 
nas  to  television  stations  were  for  ma¬ 
terial  that  already  had  been  aired, 
while  only  20.8%  of  newspaper  sub¬ 
poenas  were  for  previously  published 
material,  according  to  the  survey. 

Of  the  subpoenas  issued  to  news¬ 
papers,  26.9%  requested  a  reporter’s 
deposition  or  testimony. 

Newspapers  also  were  more  success¬ 
ful  than  television  stations  in  convinc¬ 
ing  individuals  to  withdraw  their  sub¬ 
poenas  (38.8%  of  cases  vs.  13.3%)  and 
in  having  subpoenas  quashed  (19.5% 
vs.  3.3%). 

In  addition,  21.7%  of  successful  sub¬ 
poena  challenges  by  newspapers  in  the 
survey  were  based  on  shield  laws,  but 
they  were  used  in  only  6.9%  of  suc¬ 
cessful  TV  challenges,  a  considerable 
decline  from  1991,  when  the  broadcast¬ 
ers  based  74.6%  of  their  successful 
challenges  on  such  legislation. 

Shield  laws  appeared  to  have  been 
little  barrier  to  issuance  of  subpoenas, 
as  59%  of  subpoenas  reported  were  in 
the  29  states  and  District  of  Columbia 
with  such  protection. 

There  are  16  states  without  shield 
laws  that  recognize  a  qualified  or  ab¬ 
solute  reporter’s  privilege  under  law  or 
the  state  constitution,  and  36.1%  of 
subpoenas  were  reported  there. 

Subpoenas  have  not  been  without 
impact,  though,  as  21.8%  of  respon¬ 
dents  said  their  newsroom  policies 
have  been  affected. 

Of  900  respondents,  152  changed 
their  policies  on  retention  of  notes  and 
44  changed  policies  regarding  confi¬ 
dential  sources. 


Rollings  bill 
shields  kids 
from  TV  violence 

A  BILL  TO  prohibit  violent  program¬ 
ming  from  being  shown  on  television 
when  children  are  likely  to  be  a  large 
part  of  the  audience  has  been  intro¬ 
duced  by  Sen.  Ernest  Hollings  (D- 
S.C.). 

“We  can’t  and  shouldn’t  regulate 
what  grown-ups  watch  on  television, 
but  because  studies  show  children  are 
harmed  by  violent  television,  we  should 
protect  them,”  Hollings  said  in  a  release 
announcing  the  Children’s  Protection 
from  Violent  Programming  Act  of  1995. 

“If  we  can  shield  innocent  and  trust¬ 
ing  children  from  all  the  violence, 
shootings  and  death  on  television,  we 
should  be  able  to  reduce  the  violent  be¬ 
havior  across  America.  That’s  in  every¬ 
one’s  best  interest,”  the  senator  said. 

Prague  internship 
to  be  established 

THE  ASSOCIATED  COLLEGIATE 
Press  (ACP)  and  European  Journalism 
Network  (EJN)  have  announced  plans 
to  establish  an  internship  at  EJN’s 
headquarters  in  Prague  in  the  Czech 
Republic. 

An  ACP  member  student  journalist 
will  be  selected  this  year  for  a  10-week 
internship. 

While  in  Prague,  the  intern  will  work 
at  offices  of  EJN  —  a  nonprofit  group 
providing  journalism,  technical  and 
business  training  for  student  journalists 
—  and  visit  some  of  its  Eastern  Euro¬ 
pean  member  papers. 

Florida  Times-Union 
renames  Ga.  edition 

THE  JACKSONVILLE  FLORIDA 
TimeS'Union  has  expanded  its  Georgia 
staff  and  changed  the  name  of  the  daily 
edition  it  circulates  in  southern  Geor¬ 
gia. 

The  Georgia  TimeS'Union  began 
publishing  last  month,  containing  more 
Georgia  news  and  advertising  than  the 
previous  edition,  whose  masthead  read 
the  Florida  Times -Union. 

The  paper  has  a  Sunday  circulation 
in  Georgia  of  about  30,000.  The  TimeS' 
Union  is  owned  by  Morris  Communica¬ 
tions  Inc.  of  Augusta,  Ga.  —  AP 
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march  was  often  chosen  as  the  last 
song  of  the  evening  while  patrons  car¬ 
ried  home  souvenir  bottles  swathed  in 
black  ribbons. 

The  Bulletin  also  reported  on  the 
first  arrest  made  in  Philadelphia  for  vi¬ 
olating  the  new  law.  The  story  cen¬ 
tered  on  a  holdup  attempt  at  a  saloon 
where  the  bandits  were  ultimately  ap¬ 
prehended  but  filed  a  countersuit 
against  the  owner  for  serving  liquor 
past  the  deadline. 

Holding  true  to  their  seemingly  op¬ 
positional  stance  to  the  new  policy,  the 
Bulletin  published,  right  next  to  this 
article,  a  poem  in  requiem  of  John  Bar¬ 
leycorn. 

The  New  York  Times,  on  the  day  af¬ 
ter  the  law  went  into  effect,  carried  the 
same  basic  stories  as  had  the  Philadel¬ 
phia  Inquirer. 

One  ad  for  a  New  York  nightclub 
noted  that  its  owners  had  “readjusted 
its  environment  ...  in  an  earnest  en¬ 
deavor  to  counteract  the  Puritan  ideas 
of  those  who  would  destroy  the  liber¬ 
ties  that  are  our  heritage.” 

Not  until  Jan.  19  did  the  Times  re¬ 
veal  that  it  supported  the  new  legisla¬ 
tion. 

An  editorial  mentioned  some  appar¬ 
ent  loopholes  in  the  law,  such  as  the 
fact  that  an  average  housewife  could  be 
considered  a  criminal  if  she  forgot 
about  the  jar  of  marmalade  in  her  clos¬ 
et  and  it  ultimately  turned  to  hard 
cider. 

But,  in  the  same  editorial,  the  Times 
recommended  a  library  in  Springfield, 
Mass.,  which  removed  all  books  that 
gave  information  on  the  manufacture 
of  liquors. 

The  18th  Amendment  of  the  United 
States  Constitution  proved  to  be  a 
very  bad  mistake.  Although  the  press 
may  not  have  been  sure  of  what  posi¬ 
tion  to  take  when  the  law  was  first  en¬ 
acted,  coverage  presented  a  fairly  accu¬ 
rate  account  of  the  events  of  the  times. 

It  was  not  until  a  few  years  later  that 
the  press  started  to  unite  in  opposition 
to  this  law.  And  as  it  began  to  garner 
the  support  of  the  people,  and  this  sup¬ 
port  continued  to  grow,  for  the  first 
and  only  time  in  the  history  of  our 
country,  a  lobby  succeeded  in  getting  a 
constitutional  amendment  repealed. 

On  Dec.  5,  1933,  the  21st  Amend¬ 
ment  was  ratified,  thus  ending  Prohibi¬ 
tion  and  closing  that  particular  chapter 
in  American  life. 
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1 1 9  Washington  Avenue,  Staten  Island, 
NY  10314,  (718)  698-6979. 


Whatever  course  you  have  chosen  for 
yourself,  it  will  not  be  a  chore  but  an 
adventure  if  you  bring  a  sense  of  the 
glory  of  striving.... 

David  Samoff 


EQUITY  INTEREST 


$250,000  Available 
Working  partner,  48,  with  working 
capital  and  experienced  in  all  phases  or 
business,  seeks  weekly  or  small  daily 
situation  leading,  sooner  or  later,  to 
majority  interest.  All  replies  in  strict  con¬ 
fidence.  Robert  Booth  (800)  269-6283. 


NEWSPAPER  APPRAISERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consuhonts  *  Appraisals  *  Brokers 
(407)  368-4352 
123  NW13lh  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
P.O.  Box  1088,  Troy,  AL  36081 
(334)566-7198 
FAX  (334)  566-0170 


KEVIN  BRIAN  KAMEN  &  CO. 
Negotiations/Circulation  Appraisals 
Nationwide  (516)  379-2797 


NEWSPAPER  BROKERS 


625Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton-N.England-(617)  446-071 1 
D.  Claussen-MWest-(816)  561-0596 
Bruce  Lant2-CANADA-(519)  775-2335 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Phone  (800)  292-4308 


SENIOR  HEALTH 


"SENIOR  CLlNIC',sirKe  1981 ,  America's 
ONLY  specialist  written  column  on 
Senior  Health.  Weekly,  600  words, 
samples,  rates.  Frank  Macinnis  M.D., 
104-3283  Casorso  Road,  Kelowna, 
British  Columbia,  Canada  VI W  3L6. 

(604)  868-8603 


SYNDICATED  WEEKLY 
MOTORSPORTS  COLUMN 
Latest  news,  trends  and  behind  the 
scenes  information.  Great  addition  to 
your  sports  pages. 

REASONABLE  RATES 
(21 5)  752-7797  Fox  (21 5)  752-1 51 8 


SYNDICATION  SERVICES 


Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 
NO  CHARGE!  (21 2)  755-4363 


It’s  A  Classified  Secret! 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope  addressed  to  the  E&P  Classified  Advertising 
Department  with  an  attached  note  listing  the  newspapers  or  companies 
you  do  not  want  the  reply  to  reach.  If  the  Box  Number  you're  answering  is 
on  your  list,  We'll  discard  your  reply. 


NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
tor  sale  and  purchase  of  high^t  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSCXIIATES 
Box  579,  Landrum,  SC  29356. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
41 0  Elm  St.,  Troy,  AL  36081 

(334)566-7198 
FAX  (334)  566-0170. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
LetKsx  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fax  (404)  233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  Fox  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


PHILLIPS  MEDIA  SERVICES,  INC. 
Consuhants-lnvestments 
Management- Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  BROKERS 


John  T.  Cribb 
1  Annette  Park  Drive 
Bozeman,  MT  59715 


Appraisal 

Brokerage 

BOLITHO-CRIBB 
&  Associates 
Appraisal  for  estate,  tax, 
E^P,  partners,  bank, 
stock,  assets,  other. 
Established  1923 


Robert  N.  Bolitho 
Box  3008 

Palm  Beach,  FL  33480 

407-820-8530 


NEWSPAPER  BROKERS 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 


NEWSPAPERS  FOR  SALE 


ALL  NEW  equipment,  state  of  the  art. 
Weekly  with  full  color  pix,  ads.  10% 
down,  owner  offers  long  easy  terms. 
Free  list,  others.  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition, 
Austin,  TX  78703.  (512)  476-3950. 


BARGAIN”Texas  weekly,  nets  $35K, 
building  included  $60K.  Modest  down 
payment.  Bill  Berger,  ATN,  1801 
Exposition,  Austin,  TX  78703  (512) 
476-3950. 


THREE  COMMUNITY  NEWSPAPERS 
and  companion  shoppers,  35,000 
circulation  in  contiguous  markets  gross¬ 
ing  $3. 5-million.  Includes  web  press. 

6,000  paid  circulation  weekly  grossing 
$1 -million.  Retiring  publisher  offers 
terms. 

Several  mom  and  pop  weeklies  gross¬ 
ing  from  $100,000  to  $250,000,  all 
seller  financed. 

All  in  Washington,  Oregon,  California. 
Dave  Gauger,  Gauger  Media  Service, 
Inc.,  P.O.  Box  627,  Raymond,  WA 
98577.  (206)  942-3560. _ 

The  man  who  succeeds  ...is  the  one  who 
early  in  life  discerns  his  object  and 
toward  that  object  habituolly  directs  his 
powers.  Even  genius  is  but  fine 
observation  strengthened  by  fixity  of 
purpose. 

Edward  Bulwer-Lytton 


Editor6fPublisher  •  March  25, 1995 


NEWSPAPERS  WANTED 


NEWSPRINT  FOR  SALE 


NEWSPAPERS  FOR  SALE 


GREAT  LAKES  Area  Shopper  and  dis- 
tribuHon  company.  Solid  40  year  his¬ 
tory  with  excalent  growth  opportunities. 
Revenues  of  $1.8  million,  cash  flow 
470K.  $2.8  million.  Contact  Dirks  Van 
Essen  &  Associates  (505)  820-2700 


MOM  AND  POP  are  pooped.  Well 
established  small  NC  weekly  in  emerg¬ 
ing  growth  area  needs  new  enthusiasm 
and  leadership.  $50,000.  $25,000 
down.  Owner  will  finance  balance. 
Includes  some  real  estate,  vehicle.  Box 
0731 4,  Editor  &  Publisher. 


In  an  age  that  is  ulferly  cornipf,  the  best 
policy  is  to  do  as  others  do. 

Marquis  de  Sode 


NEWSPAPERS  FOR  SALE 


TEXAS  V/EEKLY -Est.  1923,  tropical  Rio 
Grande  Valley.  $135K  annual  gross. 
Part  assumable  financing.  Bill  Berger, 
ATN,  Inc.  (512)476-3950. 


NEWSPAPERS  WANTED 


AMERICAN  PUBUSHING  COMPANY  is 
aggressively  seeking  newspaper  acquisi¬ 
tions  with  circulations  of  5,000  or 
greater.  APC  is  owner/operator  of  373 
publications,  including  96  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact; 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  CaHbom 
CKOptical  (310)  372-0372. 


EQUIPMENT  FOR  SALE 


FOR  SALE:  Comp  B.  Perfect  when  last 
used.  Price?  Come  and  get  it. 

The  Femdale  Enterprise 
(707)  786-461 1 


SEVEN-DAY  DAILY  NEWSPAPER  is 
installing  image  setter  and  has  for  sale 
a  3-year-old  Printware  1217  printer 
with  Raster  Imaging  Processor  (RIP), 
1200  DPI  resolution,  tabloid  and  letter 
size  paper  cassettes.  Only  $6,000. 
Ideal  for  high  quality  commercial  print¬ 
ing.  Coll  Rex  Lee  or  Lorry  Bushman  at 
(515)  573-2141  or  Iowa  WATS  (800) 
622-6613. 


MAILROOM 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(404)  428-5817  FAX  (404)  590-7267 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-521 8  or  FAX  (407)273-901 1 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


INDUSTRY  SERVICES 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers  to 
its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


ROLLS  ALL  SIZES  30#-28# 
BEHRENS  INTERNATIONAL,  CAUF. 
(71 4)  644-2661 ,  fax  (71 4)  644-0283 


TRADE  ASSOCIATION 


American  Association  of  Independent 
Newspaper  Distributors  -  an  organiza¬ 
tion  for  the  professional.  For  mem¬ 
bership  or  sponsor  info:  (510)  935- 
2026,  FAX  (510)  906-0922  or  write: 
1 6  Santa  Ana  Place,  Walnut  Creek,  CA 
94598. 


Attention:  Advertisers 

For  quicker  placement,  you  con  Fox  your  Help  Wanted  ad 
along  with  your  Visa/MasterCard  number 
and  expiration  date  to  (212)  929-1 259. 


2  Ferog  single  gripper  conveyors 
200'  long  each 

1 00'  Hall  Belt  Stream  Conveyor 

3  Quipp  Squeeze  Rollers  (New) 

We  have  Hall  and  Idab  stream  aligners 

Signode  MLN-2A 
Signode  MLEE 

Northeast  Industries  1  (800)  82 1  -6257 


PRESSES 


DON'T  SEa  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
V15A  V15D  or  845,  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro,  SOLNA  D30  C96 

Tel(913)  362-8888  Fax  (913)362-8901 


GOSS  COMMUNITY 

New,  complete  press,  Goss  Community 
type.  Four  units,  drive  and  folder, 
1 6,000  per  hour,  one  year  warranty. 
Manufactured  by  The  Printers  House, 
New  Dehli,  India. 

Delivered  and  installed  $192,000. 

Western  Web  Sales 
P.O.  Box  61 1 
Atwood,  CA  92601 
(714)  970-9036  Fax  (714)  970-9388 


PRESS  ROOM 

MAN-Roland  Folders 

160  page  double  out  22  3/4"  with  3 
high  formers  and  angle  bars 

2  Urbanite  Folders.  22  3/4" 

2  Urbanite  Upper  Formers 

1  Custom  built  quarter  folder 

GOSS  R.T.P's  42"  with  Y  columns  and 
wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

Press  drives  for  24  units 
60  HP  G.E.  drives 

4  unit  goss  metro  22  3/4"  cutoff. 
Available  immediately. 

Northeast  Industries  (800)  821-6257 


URBANITE  substructure,  3-arm  reels, 
Y-columns,  wall  brackets,  tensions, 
auto-pasters.  For  8-unit  press. 
C.ALLEAAAN  (505)294-0450 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 


REBUILDING 

Community,  Urbanite,  DEV,  Units  & 
Folders  (Your  plant  or  Ours) 

PRESS 

RELOCATION/RECONFIGURATION 
USED  EQUIPMENT  FOR  SALE 
-21-1/2"  DEVI  Folder  -  2  Web  Ribbon 
Deck 

-Quad  Tech  Motorization  Package 
-DEV  1400  4High  -  can  add  to  Com¬ 
munity  -  22-3/4" 

-DEV  2400  Stacked  units  -  can  add  to 
Urbanite  -  22-3/4" 

-Heat  set  auxiliary  equipment  2-12' 
Horizontal  Dryers, 

-2-3  roll  chills,  2  MEG  splicers,  4  web 
guides,  2  silicone  applicators. 

ALL  PRESS  PARTS  &  EQUIPMENT,  INC. 
(800)  337-2787  FAX  (41 4)  426-1 221 


SCANNING  EQUIPMENT 


ECRM  2045C  Flatbed  scanner  new, 

1 50  scans  performed,  2032  DPI, 
PC/MAC  compatible,  20"  x  27"  input 
area.  Must  sell  $35,000  OBO 
(716)772-2743 


WANTED  TO  BUY 


CAa  us  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-581 7  FAX  (404)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


CIRCULATION  SERVICES 


CIRCULATION  CONSULTANTS 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1(800)  247-2338 


I 


VITAL 

Information 


Networit  versNMis  oi  both  riw  Morket  Guide  end  Ye«  Book 
CD-KOMs  ore  ovodoble,  ploosa  oil  (2121 67M3M  Ext.  333 
for  pridng.  For  todmicoi  infoniiation  col  Ext.  444 

Please  send  me  infonnotion  about  the 
□  Market  Guide  □  Year  Book 


Business  OniOeitabncorr 

f  1.  Newspaper 

2.  Newspaper  Equip.  Monulaclurer 

3.  Syndicate  /  News  Service 

4.  Advertising  Agency 

5.  Public  Relolions  Firm 

6.  Legal  Firm 

7.  Government 

8.  Manufacturer  -  General 

9.  Monufocturer  -  Auto  &  Truck 

10.  Manufacturer  -  Food 

11.  Service  Industry 

12.  University  /  Public  Library 

13.  Financial 

1 4.  Retail 

15.  Public  Transportation 

16.  Individual 

17.  Publishing  Other  Tfxm  Newspaper 

18.  Real  Estate 
i  19.  Other 


1995  Editor  &  Pubushr  Markh  Gude® 

Exclusive  data  on  U.S.  and  Ginadian  newspaper  markets.  (Published  Nov.  1994) 

_ One  to  four  copies:  $100  per  copy. 

•  Bulk  orders  of  5  or  more:  $92  per  copy. 

_ International  orders  (outside  U.S.  or  Gmodo):  $1 25  per  copy. 

_ Market  Guide  and  CD-ROM:  $395. 

1995  Edhor  &  PuBusHER  International  Year  Book® 

Tlie  encyclopedia  of  tlie  newspaper  industry.  (Published  April  1995) 

_  One  to  four  copies:  $100  per  copy. 

_  Bulk  orders  (rf  5  or  more:  $92  per  copy. 

-  International  orders  (outside  U.S.  or  Conodo):  $1 25  per  copy. 

_  Year  Book  and  CD-ROM  without  listing  capabilities:  $495. 

_  Year  Book  and  CD-ROM  wjlh  listing  capabilities:  $895. 

Total  for  this  order  $ _  Payment  required  with  order. 


Street  Address 

City _ 

State _ 

VISA/MC  account  # 
Exp.  date 


Payeent  nust  be  in  U.S.  IiihIs  oid  gcim|»ny  all  orilets.  U,  DisM  of  Coloeliio,  LA  anil  IT  lasiileits  plcose  wiiioyplkalila  sol«  Ini.CnnnUa  risidants  plaasa 
odd  GST.  Please  proride  (onplete  street  address  nitk  zip  code  lor  UPS  delivary.  FOI  CIEDIl  CAID  OIDEIS:  Fax  order  to  (212)  Hl  -it3f.  AU  sdn  find. 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


BUSINESS  REPLY  MAIL 

FIRST  CLASS  MAIL  PERMIT  NO.20  NEM/  YORK,  NY 


POSTAGE  V/ia  BE  PAID  BY  ADDRESSEE; 


CIRCULATION  DEPARTMENT 
EDITOR  &  PUBLISHER 
11  W19THST 
NEW  YORK  NY  10114-0111 


lllllllllllll 


llllllllllllllllll 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkam  (61 6)  458-661 1 


LEM  MARKETING 
Crews.. .Turn-Key  &  Seminars 
(609)  822-3701 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEMARKETING 
1  (800)929-1845 
Our  27tli  Year 


GRAND  OPENING 
NEW  TELEA4ARKETING  CENTER 
Conversions 
New  Starts 
Slop  Savers 
Verification 

SOUTHERN  TELEMARKETING,  INC 
NATIONWIDE  (904)  886-4370 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
1  (800)  776-6397 


SPEQRUM  MARKETING  SERVICES 
-QUALITY- 

CREW  AELEPHONE  PROGRAMS 
CALL  DOUG  REESE  (800)  972-6778 


CONSULTANTS 


Advertising,  Circulation  &  FinarKial 
Systems  our  Specialty.  We  provide 
experts  to  develop  enhancements  or 
new  applications.  GreenRose  Systems 
(813)  969-3388 


American  Newspaper  Consultants,  Ltd., 
including  Gretchen  Beming 
(800)554-3091. 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  YOUR  NEWSPAPER 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  1  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTERS 
Models  100/102/200  (only). 
Reconditioned  systems  &  accessories. 
Free  catalog.  Fax:  (510)  937-5039, 
Internet:  richard.hansonOocld.com 


ONUNE  SYSTEAAS 


PUT  YOUR  NEWSPAPER  ONUNE! 
Increase  revenue.  Add  Value.  Turn-key 
Online  Information  Service  for  News¬ 
papers:  E-mail,  Advertiser  &  Discussion 
Forums,  Internet,  File  Transfer. 

Call  Wayne,  NR  Systems 
(805)  947-0505,  Fox  (805)-949-6788 


Classifled  Advertisers:  Rim  your  advertisement  12,  26  or  52 
times  to  enjoy  greater  exposure  while  benefitting  from  our 
low  contract  rates.  Please  Call  us  at  (212)  675-4380  or 
FAX  (212)  929-1259. 


WHITE  HOUSE  news  photagrapher 
offers  line  of  White  House  logo  clothing 
and  accessories  for  his  colleagues  - 
available  nationally  by  mail-arder  for 
the  first  time.  Shirts,  hats,  jackets,  bogs 
and  more.  Send  self-addressed 
stamped  envelope  for  free  color  catalog 
to:  Wilking  Mountain,  1 1 605  Kimberly 
Street,  Manassas,  VA  221 1 1-3199. 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
AU  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experierKe! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1  (800)  657-21 1 0 


HARDER  THAN  CHROME 
SUPPERIER  THAN  TEFLON 
WILL  NOT  WEAR  OFF 

FLY-WINGS  •  ANGLE  BARS 
TUCKER  BLADES  •  ETC. 

CALL  U.M.I.  TODAY 
(800)531-9719 


Every  creator  painfully  experiences  the 
chasm  between  his  inner  vision  and  its 
ultimate  expression.  The  chasm  is  never 
completely  bridaed.  We  all  have  the 
conviction,  perhaps  illusory,  that  we 
have  much  more  to  say  than  appears 
on  the  paper. 

Isaac  Bashevis  Singer 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1  (800)  545-6908  (505)  842-1357 
24-Hour Une  P.O.Box  1952 
Albuquerque,  NM  87103 


SALES  TRAINING 


ADVERTISING  SALES  TRAINING 
30,  40,  50%  increase 
Effect  positive  change! 
CHISHOLM  ASSOCIATES 
Phone  (412)  547-1892 


PROMOTION 


HOT  NEW  Promotional 
PC  SCREEN  SAVER 

displays 

HISTORIC  HEADUNES 

Customized  software  presents  a 
series  of  your  front  page  mastheads 
with  historic  headlines  from  your 
archives.  Great  for  subscription  and 
reader  promotions,  clients  and  con¬ 
ventions.  Many  applications.  Your 
newspaper  is  promoted  whenever 
screen  saver  is  activated.  Any  quan¬ 
tity.  Fast  service.  For  free  samples 
and  information,  contact: 

AMERICAN 

PUBUSHING  ALLIANCES,  INC. 
Phone:  (612)  426-1208 
FAX:  (612)  426-7230 


ACADEMIC 


ACADEMIC 


ACADEMIC 


THE  SAN  FRANCISCO  STATE  Univer¬ 
sity  Foundation  and  the  Journalism 
Dejxirtment  seeks  a  director  for  its  Cen¬ 
ter  for  Integration  and  Improvement  of 
Journalism.  The  center  addresses 
diversity  issues  in  the  news  media.  Its 
goals  are  to  recruit  and  graduate  aspir¬ 
ing  journalists  from  diverse  back¬ 
grounds  and  serve  as  a  resource  for 
iournalism  education  and  the  pro¬ 
fession.  Candidates  must  possess 
extensive  professional  experience; 
excellent  contacts,  especially  with  ethnic 
minority  journalists,  and  a  bachelor's 
degree.  Salary  from  $48,000  to 
$60,000.  Job  begins  June  1,  1995. 
Two-year,  renewable  contract.  Applica¬ 
tion  deadline:  April  7.  Submit  letter 
describing  qualifications  and  three 
recommendation  letters  to  Erna  Smith, 
Chair,  Journalism  Department,  SFSU, 
1 600  Holloway  Avenue,  San  Francisco, 
CA  94132-1722.  For  information,  call 
(415)  338-2663.  SFSU  Foundation  is 
an  AA/EOE  employer. 


Know  the  true  value  of  time;  snatch, 
seize,  and  enjoy  every  moment  of  it.  No 
idleness...:  never  put  off  till  tomorrow 
what  you  can  do  today. 

lord  Chesterfield 


VSITLVG  DISTINGUISHED 
LATINO/LATINA  SCHOLAR 


In  support  of  William  Paterson  College’s  strategic  commitment  to  the  goals  of  excellence, 
diversiW,  and  community  and  its  Board  of  Trustee’s  mandate  for  increased  faculty  diversi^,  the 
faculty  of  l^lliam  Paterson  College  seek  to  create  a  welcoming  and  nurturing  campus  climate  for  a  diverse 
faculty,  staff  and  student  body.  In  this  spirit,  the  School  of  4^  and  Communication  at  V^lliam  Paterson 
College  is  pleased  to  announce  a  Visiting  LatinoCa)  Scholar  position  for  the  1995-1996  year.  The  visiting  scholar 
will  te  a  person  of  Latino  descent  who  is  knowle<^able  and  sensitive  to  the  Latino  experience  in  the  United 
States.  Sne/he  should  be  bilingual  (English  and  Spanish)  to  effectively  communicate  with  both  Ei^lish  and 
Spanish-speaking  audiences.  The  ideal  candidate  must  have  a  terminal  degree  in  one  of  the  following  areas: 
Alt,  Communication,  Music,  or  Theater.  (Degree  equivalence  for  exceptional  candidates  not  holding  te-minal 
degrees  in  these  areas  may  be  established.) 

Candidate  (scholars,  and/or  artists)  must  have  a  distinguished  record  of  accomplishments,  nationally/ 
internationally,  in  their  fields  and  successful  teaching  experience  at  the  coUe^  level.  Candidate  must  submit 
evidence  of  scholarly  research  and  publication  and/or  portfolios.  Candidate  wffl  be  willing  to  teach  classes  on 
campus  and  give  guest  lectures  on  and  off  campus.  Candidate  will  have  access  to  art  studios/music  record^ 
stumos/film  and  television  production  facilities,  and  theater  facilities.  Latinas  and  Latinos  of  all  ethnic  origins 
are  encouraged  to  apply.  Salary  is  competitive,  dependent  upon  background  and  experience. 

As  an  accredited  state  college  of  New  Jersey  offering  50  undergraduate  and  graduate  programs,  the  institution 
is  committed  to  educational  excellence,  cultural  diversity  and  community  outreach.  WTC  is  an  Equal 
(^portunity/Affirmative  Action  Employer. 

Please  send  letter  and  vita  to: 

Dr.  Barry  F.  Morganstem,  Chair,  Department  of  Communication  (Drawer  E&P) 

WILLIAM  PATERSON  COLLEGE 

300  Pompton  Road,  Wayne,  NJ  07470 
Review  of  application  begin  on  4/19/95 
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ADVERTISING 


ADVERTISING 

RETAIL  SALES  MANAGER 


HELP  WANTED 

ADVERTISING 


ACADEMIC 


LEARN  THE  SKILLS  NEEDED  FOR  LIFE 
IN  THE  INFORMATION  AGE 
Earn  a  Master's  degree  in  Journalism  at 
Soutfiem  Illinois  University. 

•  Flexible  program  (thesis  or 
non-  thesis) 

•  Computerized  facilities 

•  NatioTKilly  known  faculty 

•  Financial  assistance  available 

Send  letter  of  inquiry  to: 

School  of  Journalism  MA  program 
Southern  Illinois  University 
Carbondale,  IL  62901  -6601 
_ (618)  536-3361 _ 


ADVERTISING  MANAGER  needed  for 
13,800  daily  located  in  N.E.  North 
Carolina,  with  a  TMC,  shopper,  weekly 
newspaper,  real  estate  magazine  and 
various  supplements.  Looking  for  a 
highly  motivated  and  highly  organized, 
charismatic  manager  to  assist  in  raising 
sales  staff  to  next  level.  The  successful 
candidate  will  have  both  Retail  and 
Classified  experience.  Salaried  position 
with  incentive  program  and  excellent 
benefits.  Send  cover  letter  of  applica¬ 
tion  and  resume  to  Box  07294,  Editor 
&  Publisher. 

ADVERTISING  DIREaOR 

Progressive,  fresh,  clean  and  poised  for 
growth,  small  daily  in  Central  Califor¬ 
nia  Valley  looking  for  energetic  advertis¬ 
ing  director  who  can  lead  a  total  staff 
of  10  "  including  creative  services  and 
paste-up  staff.  Energy,  innovation  and 
team  work  are  necessary  functions  of 
the  position.  Good  pay,  great  benefits. 
Location  a  plus  (within  two  hours  of 
Napa,  Yosemite,  San  Francisco,  Sacra¬ 
mento,  Monterey).  Send  resume  and  let¬ 
ter  of  introduction  to  M.  Olaf  Frandsen, 
Publisher,  Turlock  Journal,  1 38  S.  Cen¬ 
ter  St.,  Turlock,  CA  95380.  No  phone 
calls,  please.  A  member  of  Freedom 
Communications  Inc.  An  Equal 
Opportunity  Employer. 

ADVERTISING  DIREaOR 
Montana's  fastest  growing  daily  news¬ 
paper  is  searching  for  an  experienced 
retail  or  classified  ad  manager  looking 
for  an  opportunity  to  motivate  and 
manage  our  diversified  advertising 
department.  The  successful  candidate 
must  possess  outstanding  leadership 
and  training  skills.  Retail  and  classified 
experience  in  a  competitive  market  is  a 
definite  plus.  Dynamic,  energetic  and 
competitive  personalities  need  apply.  If 
you  are  a  'do-er'  looking  for  the 
opportunity  to  advance  in  one  of  the 
Pacific  Northwest's  most  aggressive 
newspaper  chains,  this  could  be  your 
chance.  We  have  a  competitive  com¬ 
pensation  package,  including  full  bene¬ 
fits  and  401 K  plan.  Send  caver  letter, 
resume  and  references  to  Ron  Peterson, 
The  Daily  Inter  Lake,  P.O.  Box  7610, 
Kalispell,MT  59904. 


CLASSIFIED  OUTSIDE 
SALES  MANAGER 

Central  CA's  leading  daily  newspaper 
(circ.  150,000  daily,  190,000  Sunday) 
is  looking  (or  a  proven  leader  to 
develop  an  experienced  Classified  out¬ 
side  sales  team  to  its  maximum  poten¬ 
tial.  Must  have  minimum  five  years 
direct  sales  experience;  sales  manage¬ 
ment  experience  and  college  degree 
preferred.  Presentation  wonr/in-field 
sales  calls  a  priority.  Competitive  salary 
DOE  plus  excellent  benefit  package. 
Please  send  resume  and  cover  letter  oy 
March  31  to;  THE  FRESNO  BEE  Human 
Resources  Department;  1 626  "E"  Street, 
Fresno,  CA  93786.  An  Equal 
Opportunity  Employer. 


Politics  is  the  art  of  controlling  the 
environment. 

Dr.  Hunter  S.  Thompson 


HANDS  ON  RETAIL  AD  MANAGER 
needed  for  50,000  daily.  Must  have 
major  account  background,  plus  strong 
leadership  and  staff  development  skills. 
Ser)d  resume,  sabry  history,  and  cover 
letter  explaining  vdiy  you're  the  one  to: 
Ad  Director,  Times-News,  P.O  Box  479, 
Kingsport,  TN  37662. 

ADVERTISING  SALES  REP  with  a  win¬ 
ning  attitude  for  daily  publication  in 
Elknart,  IN.  Excellent  outside 
opportunity  for  top  ad  producer  cover¬ 
ing  Michiana.  Fax  resume  and  cover  let- 
terloJNW,  (708)  627-1233. _ 

SALES  MANAGER 

Zone  2  -  Weekly  Newspaper  Organi¬ 
zation.  Thirty-five  person  sales  staff. 
Seeking  top  professional.  Sales  Leader. 
Strong,  hands-on,  training,  motivation 
and  development.  Must  hove  own  pro¬ 
ven  personal  advertising  sales  record. 
Record  of  successful  management  of 
advertising  sales  organization.  Goal 
and  achievement  orientated.  Comforta¬ 
ble  working  and  competitive  environ¬ 
ment.  Enjoy  thrill  of  being  number  one. 
Send  resume,  letter  of  desire  and  earn¬ 
ing  history  to  Box  07299,  Editor  &  Pub¬ 
lisher. 

RETAIL  ADVERTISING  DIREaOR 

This  key  position  at  our  growing  group 
of  newspapers  is  not  for  everyone. 

But  we  want  to  talk  with  you  if  you 
have: 

1 .  The  leadership  to  direct  a  staff 
of  two  ad  managers  and  20  sales 
rwresentatives. 

2.  Tne  experience  to  be  responsible 
for  one  daily  and  four  weekly 
newspapers. 

3.  The  creativity  to  build  on  our 
history  of  success. 

4.  The  professionalism  to  thrive  in 
this  highly  competitive  market. 

Exceptional  compensation  package  of 
salary  plus  MBO  will  be  commensurate 
with  experience.  Benefits  include 
medical  and  dental  insurance,  401 K 
plan,  and  more. 

For  a  confidential  interview,  send 
resume,  including  salary  history,  to 
Recruitment  Director  Michael  Kelly  at: 
North  Jersey  Newspapers  Co. 

50  Eisenhower  Drive 
Paramus,  NJ  07652 

_ Fax  (201  >843-2388 _ 

CLASSIFIED  ADVERTISING  MANAGER 
-  30,000  circulation  daily,  only  30 
miles  west  of  Pittsburgh.  Seeks  experi¬ 
enced  Classified  Advertising  Manager 
to  manage  our  high  volume  classified 
department.  Candidate  must:  have 
classified/management  experience  in 
display  and  in-column,  be  an 
innovative  thinker  and  possess  a  willing¬ 
ness  to  do  what  it  takes  to  get  the  j(» 
done.  Must  be  skilled  in  computers  and 
telephone  inside  and  outside  sales. 
Salary,  bonus,  401 K,  benefits  included. 

Send  resume  to: 

HERALD-STAR 
401  Herald  Square 
Steubenville,  OH  43952 
or  fox  to:  (61 4)  282-4261 
Attn;  Harry  Z.  Pappas 
No  phone  calls,  please. 


ADMINISTRATIVE 

GENERAL  MANAGER/ AD  MANAGER 
needed  (or  zone  3  weekly.  Must  be 
able  to  give  as  well  as  take  direction. 
Must  lead  by  example  in  all  depart¬ 
ments.  Position  entails  P&L  responsibil¬ 
ity.  Send  resume,  letter  of  qualification 
and  salary  history  to  Box  07284,  Editor 
&  Publisher. 

PUBUSHER 

We  are  a  dynamic,  growing  community 
newspaper  and  shopper  publishing 
companv,  operating  56  publications  in 
the  Midwest  and  Western  U.S.  We 
hove  an  immediate  opening  for  a  pub¬ 
lisher  in  Yucca  Valley,  CA,  a  high- 
desert  market,  where  we  publish  a 
thrice-weekly  paid  newspaper  and  two 
weeklies.  Our  pbnt  also  provides  press 
and  mailroom  services  for  several  other 
owned  and  non-owned  publications, 
including  extensive  process  color  work. 

If  you  are  an  experienced  hands-on 
publisher  or  general  manager,  with  pro¬ 
ven  sales  and  production  experience, 
this  could  be  an  excellent  career 
opportunity  for  you.  In  complete  con¬ 
fidence,  please  send  a  resume,  includ¬ 
ing  pay  history  and  references,  to  Gen¬ 
eral  Manager,  Brehm  Communications, 
P.O.  Box  28429,  Son  Diego,  CA  921 28. 

GROWING  COMMUNITY  Newspaper 
Co.  seeks  publisher  for  new  acquisition 
in  Zone  4.  Hands-on  manager  with 
strong  odvertising  sales  skills  preferred. 
Send  resume  to:  H.  Dean  Ridings,  Vice 
President,  Republic  Newspapers,  1 1 863 
Kingston  Pike,  Farragut,  IN  37922. 

GENERAL  MANAGER 

We  are  seeking  an  energetic  and 
motivated  individual  that  can  organize, 
train,  motivate  and  supervise  the  sales 
staffs  of  our  multiple  location  shopper 
operations.  You  must  have  a  proven 
track  record  of  revenue  generation  and 
be  able  to  thrive  in  competitive  situa¬ 
tions.  We  don't  need  a  'talker',  we  want 
a  'doer'.  Knowledge  and  ability  to  help 
us  establish  an  aggressive  telemarket¬ 
ing  department  a  plus.  Competitive  com¬ 
pensation  package  including  good 
base,  MBO,  401 K  and  insurance  bene¬ 
fits  with  an  excellent  opportunity  for 
advancement  with  a  growing 
Midwestern  company.  Send  resume 
WITH  SALARY  HISTORY  in  confidence 
to;  President,  P.O.  Box  'O',  Syracuse,  NE 
68446. 


Indianapolis  Newspapers  is  looking  for 
a  Retail  Sales  Manager.  We  want 
someone  who  can  lead  and  manage 
team  of  advertising  sales  represen¬ 
tatives  to  increase  revenues  in  our 
newspaper  and  speciality  publications. 

An  ideal  candidate  would  possess: 
track  record  of  successful  sales  and/or 
management,  excellent  relationship  and 
team  building  skills,  a  minimum  of  two 
years  of  media  advertising  experience, 
ability  to  motivate  others,  college 
degree  or  equivalent  experience. 

Fax  resumes  to  (317)  633-9816  or 
send  to  Employment  Coordinator  -  04, 
Star  and  News,  P.O.  Box  145,  Indi¬ 
anapolis,  IN  46204-0145. 

An  Equal  Opportunity  Employer. 

OUR  WORLDWIDE  NEWSPAPER 
technology  division  is  looking  for  an 
experienced  salesperson  to  help  our 
client  base  sell  multi-media  advertising. 
The  position  requires  excellent  skills  in 
communication,  sales  presentations  and 
problem  solving,  a  high  degree  of 
creativity  and  basic  computer  know¬ 
ledge.  Applicant  must  have  a  strong 
background  in  print  and/or  radio 
sales,  be  selhmotivated,  have  excellent 
organizational  skills  and  have  a  desire 
to  be  part  of  a  fost-poced  and  growing 
industry.  Applicant  must  be  willing  and 
able  to  travel  via  car  and/or  f^ane. 
Send  resume'  with  cover  letter  fo:  S.E. 
Smith,  New  Horizons  Group,  Pottsville 
Republican,  1 1 1  Mahatango  Street,  Pot- 
tsville,  PA  17901. _ 

DISPLAY  AD  MANAGER.  The  Long¬ 
mont  Daily  Times-Call,  a  21,000  Cw- 
orado  daily,  is  looking  for  on  experi¬ 
enced  display  advertising  manager. 
Must  have  excellent  communications 
and  selling  skills  and  be  able  to  train, 
direct,  and  motivate  a  proven  high- 
caliber  sales  team.  The  ideal  candidate 
needs  to  be  an  energetic,  self-directed 
person  who  can  handle  multiple 
priorities  and  thrive  in  a  fost-poced  and 
rewarding  'state  of  the  art'  environ¬ 
ment.  Send  comprehensive  cover  letter, 
resume  and  salary  history  to: 

Personnel  Director 
The  Daily  Times-Call 
P.O.  Box  299 
Longmont,  CO  80502 
FAX:  (303)  772-8339 


E&Fs 

Classified 


The  newspaper 
industry's 
meeting  place. 
(212)  6754380 
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CIRCULATION 

HOME  DELIVERY  MANAGER 


EDITORIAL 

ASSOCIATE  EDITOR 


HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 

Coast  Weekly,  Monterey  County's  grow¬ 
ing,  award-winning,  alternative  news¬ 
paper  is  looking  For  a  sales  manager 
for  our  Display  Advertising  department. 
Your  job  will  be  to  increase  sales  and 
manage  a  staff  of  four  to  five  outside 
sales  representatives. 

The  position  entails  all  aspects  of  sales 
management;  training,  goal-setting, 
performance  reviews,  joint  field  sales 
calls,  conducting  sales  meetings, 
customer  service.  A  strong  track  record 
in  print  advertising  sales  is  required; 
sales  management  experience  is  pre¬ 
ferred. 

Income  is  commensurate  with  experi¬ 
ence.  Benefits  include  profit-sharing. 
Hardworking,  intelligent,  people- 
oriented,  organized,  high-achievers, 
please  send  resume  and  cover  to  Bra¬ 
dley  Zeve,  Coast  Weekly,  668  Williams 
Avenue,  Seaside,  CA  93955  or  fox  to 
(408)  394-2909 

ASSISTANT  ADVERTISING  DIREaOR/ 
SALES  MANAGER 

A  33,000  daily,  36,000  Sunday  on  the 
sunnv  Treasure  Coast  af  Florida  is  look¬ 
ing  lor  a  highly  motivated  and  motivcrt- 
ing,  highly  organized,  charismatic 
manager  to  assist  in  raising  sales  staff 
to  the  next  level.  The  successful  candi¬ 
date  will  have  both  Classified  and 
Retail  experience  in  competitive  markets 
and  be  able  to  lead  by  example.  Com¬ 
petitive  personalities,  fast  movers  and 
'doers'  only  need  apply.  If  you're  not 
one  of  these  ...save  the  paper.  Cover  let¬ 
ter  and  resume  to:  Lon  Matejczyk, 
advertising  director.  Port  St.  Lucie/Fort 
Pierce  Tribune,  600  Edwards  Road, 
Fort  Pierce,  FL  34982,  Fax  (407)  595- 
0106.  A  member  of  Freedom  Commu¬ 
nications,  Inc.  EEO. 


_ ART/EDLTORIAL _ 

THE  CHANGING  Star  Ledger  of 
Newark,  NJ  seeks  an  accomplished 

designer  and  graphics  whiz  with  news 

sense  to  join  art  department  going  for 

the  gold.  Exciting  opportunities,  bright 
future,  excellent  salary  and  benefits. 

Send  resume  to  Arthur  Lenehan, 

Editorial  Department,  Star  Ledger,  1 

Star  Ledger  Plaza,  Nev^rk,  NJ  071 02. 

ART/GRAPHICS 

GRAPHIC  ARTIST 

The  Seattle  Post-Intelligencer,  a 
200,000-t-  AM  daily,  has  an  opening 
for  a  full  time  Graphic  Artist.  Applicant 
must  be:  an  experienced  page 
designer;  skilled  in  informational  graph¬ 
ics  and  illustration;  and  familiar  with 
Adabe  Illustrator  and  PhotoShap. 
Quark  experience  helpful.  Newspaper 
experience  plus  B.A.  or  B.F.A.  educa¬ 
tion  required.  Candidates  should  submit 
a  cover  letter,  resume,  portfolio  and 
return  envelope  for  portfolio,  to  Elana 
Winsberg,  graphics  editor,  Seattle  Pos^ 
Intelligencer,  P.O.  Box  1909,  Seattle, 
WA  98111-1 909.  No  calls,  please. 


_ ART/GRAPHICS _ 

ART  DIREQOR 

Hungary's  largest  English-language 
newspaper  is  seeking  an  experienced 
designer.  At  least  2  years  experience  in 
copy-fitting,  layout  and  design  using 
QuarkXPress  and  Photashop  essentiaL 
Newspaper  experience  a  plus.  Please 
reply  to:  Nancy  Michaels,  Tne  Budapest 
Sun,  1 1 23  Budapest,  Alkotas  Utca  5, 
Hungary.  Fox:  (361)201-3411. 

CIRCULATION 

ASSISTANT  CIRCULATION  MANAGER 
needed  for  one  of  the  fastest  growing 
papers  in  the  U.S.  With  65,000  plus 
circulation,  the  Standard-Examiner  in 
Ogden,  Utah,  seeks  an  experienced 
circulation  professional.  The  ideal  can¬ 
didate  will  be  a  selhstarter  able  to  work 
effectively  in  a  fast-paced  enviranment. 
Knowledae  af  Lotus  1-2-3,  graphics 
and  word  processing  software  desira¬ 
ble.  Minimum  5  years  circulation  expe¬ 
rience,  especially  sales  promotions  and 
TMC.  Strong  analytical  skills  required. 
Located  at  the  base  af  the  Wasatch 
Mountains  in  some  of  the  most  scenic 
country  in  the  world,  a  great  place  to 
live  and  raise  a  family.  Fax  your 
resume  to:  Personnel  at  (801)  625- 
4508,  or  mail  to:  Standard-Examiner, 
455  23rd  Street,  Ogden,  UT  84401 . 


CIRCULATION  DIREQOR 

Midwest  daily  in  grovtfth  mode  toward 
metro  status  seeks  dynamic  circulation 
director  with  winning  track  record. 
Send  resume,  ABC  reports,  and  one 
week  sample  of  your  present  newspa¬ 
per.  Reply  ta  Box  07308,  Editor  &  Pub- 


CIRCUIATION  DIREQOR 

European  Stars  &  Stripes,  a  50,000- 
daily  distributed  from  Darmstadt,  Ger¬ 
many,  ta  U.S.  military  employees  and 
their  families  throughout  Europe,  seeks 
an  experienced  circulation  director.  We 
need  an  innovative,  'hands-on'  person  to 
meet  the  challenge  of  delivering  the 
paper  across  the  continent  from  Iceland 
to  Turkey;  one  with  a  proven  record  of 
success  in  home,  vendor  and  single 
copy  sales.  Compensation  package  in 
the  $70,000  range  includes  salary, 
housing  allowance,  and  other  benefits. 
Round-trip  relocation  expenses  paid. 
Applicants  must  be  U.S.  citizens.  Fax  or 
mail  resume  and  cover  letter  to  (011- 
49)  6155-601-421  or  send  to  Euro¬ 
pean  Stars  &  Stripes,  ATTN:  HRO,  Unit 
29480,  APO  AE  09211.  We  are  an 
equal  opportunity  employer.  Applica¬ 
tions  must  be  received  by  May  1 5, 
1 995.  For  further  information,  please 
call:  (011-49)6155-601-233. 


CIRCULATION  MANAGER  for  30,000 
independently  owned  Southern  daily. 
Solid  market  likely  to  show  strong 
growth  soon.  8  years  monagement 
experience  a  must.  Attractive  benefits, 
campensation  and  incentives.  Send 
resume  to  Clint  Shelton,  P.O.  Box  221 3, 
Decatur,  AL  35609. 


Ya  gotta  do  whafya  gotta  do. 

Sylvester  Stallone 


Califarnia  based  (Zone  9)  mid-sized 
newspaper  needs  high  energv,  results 
oriented,  sales  motivated.  Home 
Delivery  Manager.  Individual  must  hove 
strong  home  delivery  and  sales  back- 
round.  Alternate  delivery  and  TMC 
istribution  experience  a  plus.  This  posi¬ 
tion  is  perfect  for  someone  positioned 
for  additional  challenges  and  the  need 
to  prove  themselves.  Reply  to  Box 
0731 6,  Editor  &  Publisher. 


INDEPENDENT  CONTRAQOR  FOR 
SALES  CREW  OPERATION 

Outstanding  opportunity  exists  in  the 
northern  suburban  market  of  New  York 
City  For  an  independent  sales  crew 
operation.  Unlimited  earning  potential 
for  experienced  entrepreneur  contract¬ 
ing  with  Gannett  Suburban  Newspa¬ 
pers.  References  required.  Fox  inquiries 
to  (914)  578-2453  or  call  (914)  578- 
2311. 

EDITORIAL 

ASSISTANT  CITY  EDITOR 

Assistant  City  Editor  sought  for 
Owensboro  Messenger-Inquirer,  a 
34,000  AM.  We  want  someone  with 
solid  news  judgment  and  strong  edit¬ 
ing  skills  to  coordinate  daily  with  the 
City  Editor  and  reporters  on  assign¬ 
ments  and  editing  of  copy.  Good  com- 
munication  and  leadership  skills 
needed.  Reporting  background  helpful. 
Two  to  five  years  af  daily  newspaper 
experience  and  one  to  two  years  of 
supervisory  experience.  Preferred  col¬ 
let  degree  or  equivalent.  Send  resume 
ta  Linda  Heath,  Human  Resaurce 
Director,  P.O.  Box  1480,  Owensboro, 
KY  42302-1480.  EOE. _ 

ASSISTANT  FEATURES  EDITOR  -  Tl.e 
Florida  Times-Union  is  looking  for  a 
features  copy  editor/designer  vdio  has 
previous  management  experience  or  is 
ready  to  take  the  step  into  manage¬ 
ment.  We  need  a  persan  who  is 
inclined  to  take  a  section  from  inception 
to  completion.  Successful  applicants  will 
have  demonstrated  creative  design 
skills,  will  be  Mac-literate  (previously 
with  Quark  experierKe)  and  will  be  an 
eagle-eyed  content  editor. 

The  Times-Union  is  a  daily  that  serves 
northeast  Florida  and  southeast 
Georgia.  It  has  a  Sunday  circulation  of 
250,000.  Send  resume,  clips  and  other 
supporting  materials  ta  Alison  Lucian, 
deputy  features  editor.  The  Florida 
Times-Unian,  P.O.  Box  1949, 
Jacksonville,  FL  32231 . 

We  are  a  DRUG-FREE  WORKPLACE 

_ EOE _ 

AWARD-WINNING  network  of  busi- 
ness-to-business  publications 
anticipates  growth  and  seeks  experi¬ 
enced  reporters  and  editors  for  Midwest 
and  East  Coast  editions.  Successful 
candidates  will  have  5-7  years  busi¬ 
ness-reporting  experience  and  be  able 
to  work  in  a  progressive,  flexible 
environment.  Send  resumes  and  3  clips 
to: 

Managing  Editor 

P.O.  Box  16302 
Clevebnd,OH44116 


Award-winning,  twice-weekly  com¬ 
munity  newspaper  on  small  Hawaiian 
island  seeks  Associate  Editor  with  report¬ 
ing  and  page  design  skills.  Friendly, 
rural  community  with  multi-ethnic  popu¬ 
lation  of  52,000  in  exotic,  tropical  set¬ 
ting.  Laid-back  lifestyle,  challenging 
job.  Salary  commensurate  with  experi¬ 
ence.  Position  availoble  immediately. 
Send  resume  and  clips  ta:  Susan  Dixon- 
Stang,  managing  editor,  Kauai  Times, 
3133  B  Oihana  St.,  Lihue,  HI  96766. 
Fax:  (808)  246-9195.  Phone:  (808) 
245-8825. 

AWARD-WINNING  Northwest  Ver¬ 
mont  daily  seeks  aggressive,  enterpris¬ 
ing  general  assignment  reporters  to  join 
community  journalism  team.  Sound  writ¬ 
ing  skills  mandatory.  Experience  pre¬ 
ferred.  Send  letter,  resume,  clips  to: 
Emerson  Lynn,  editor,  St.  Albans 
Messenger,  P.O.  Box  1250,  St.  Albans, 
VT  05478.  Fax  (802)  527-1 948. 

BUSINESS  REPORTER 

We're  looking  for  a  business  reporter 
who  can  cultivate  sources  quickly,  and 
untangle  complex  business  issues.  Send 
references  and  clips  to  Sheila  Storm, 
business  editor,  Oshkosh  Northwestern, 
P.O.  Box  2926,  Oshkosh,  W1  54903- 
2926.  Tell  us  when  you  could  arrive  for 
an  interview. 

BUSINESS  REPORTER:  Austin  (Texas) 
Business  Journal  is  looking  for  a  highly 
motivated,  breaking  news  reporter  to 
join  our  staff.  2-3  years  news  reporting 
experience.  Business  reporting  a  plus. 
Clean,  solid  writing  style  a  must. 
Excellent  benefits.  Fax  resume  immedi¬ 
ately  to  Beth  Zacharias,  editor,  (512) 
328-7304.  Follow  with  clips  to  1 301  S. 
Capital  Of  Texas  Fhvy.,  #B224,  Austin, 
TX  78746.  EOE. 


CITY  EDITOR.  9,000  PM  daily  in 
Mississippi  Delta  seeks  seasoned 
journalist  ta  cover  key  city  government 
beat  and  assist  managing  editor  with 
young  staff.  Heavy  copy  editing,  some 
layout  required.  Salary  range: 
$18,000-$20,000.  Minority  applicants 
encouraged.  Send  resume,  work  sam¬ 
ples  to  Steve  Stewart,  Greenwood  Com- 
monwealth,  P.O.  Box  8050, 
Greenwood,  MS  38935-8050.  Fax 
(601)453-2908. 


NOW  ON  SALE 

1995 

Editor  &  Publisher 

Market  Guide 

To  order  your  copy,  contact 
E&P’s  Circulation 
Department  at 
(212)  675-4380. 
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HELP  WANTED 


_ EDITORIAL _ 

CITY  EDITOR 

North  Central  Illinois  doily  seeks  indi¬ 
vidual  who  con  help  a  1  2-person 
newsroom  fulfill  its  potential.  This 
person  will  concentrate  on  recruiting 
and  training  talent,  and  improving  their 
writing  and  reporting  techniques.  This  is 
not  a  turn-around  situation:  we  are 
recognized  already  as  one  of  the  best 
small  dailies  in  the  state.  But  we  need 
someone  who  knows  and  loves  com¬ 
munity  journalism  and  who  can  get 
young  college  graduates  to  do  the 
same.  We  are  part  of  an  Illinois-based, 
family-owned  company,  offering  full 
benefits,  a  competitive  salary  based  on 
experience,  and  plenty  of  opportunity 
to  succeed.  Send  resume,  samples  of 
your  papers,  and  a  letter  explaining 
what  you  have  done  to  improve  them 
to:  James  Russell,  managing  editor.  The 
Times-Press,  1 1 5  Oak  St.,  Streator,  IL 

61364. _ 

COPY  EDITOR:  Pacific  Stars  and  Stripes 
in  Tokyo  seeks  a  pro  for  its  copy  desk. 
U.S.  citizenship  and  at  least  three  years 
dally  U.S.  newspaper  experience 
required.  Knowledge  of  Asia  and  U.S. 
military  an  asset.  Pay  level  depends  on 
experience  but  no  less  than  $27,000  a 
year  plus  variable  tax-free  post  allow¬ 
ance,  currently  $8,040  per  year.  Bene¬ 
fits  include  free  government  housing, 
access  to  military  shopping,  medical 
and  recreational  facilities  and  Depart¬ 
ment  of  Defense  schools.  Apply  by  send¬ 
ing  Department  of  Army  Form  3433, 
available  at  U.S.  Army  installations, 
and  a  narrative  describing  experience. 
If  application  forms  are  unavailable, 
write  to  us  for  one.  If  you  claim 
veteran's  preference,  include  copy  of  dis¬ 
charge  (DD  Form  214).  All  application 
materials  must  be  received  no  later  than 
May  26,  1 995.  Contact  Civilian  Person¬ 
nel  Manager,  Pacific  Stars  and  Stripes, 
Unit  45002,  APO  AP  96337-0110. 
Phone  from  U.S.:  (011)  813-3401- 
8913.  (An  Equal  Opportunity 
Employer).  Qualified  applicants  not 
selected  for  this  position  will  be  con¬ 
sidered  for  similar  vacancies  which 
may  occur  within  the  next  year. 

COPY  EDITORS:  Ever  notice  how  so 
many  of  these  ads  ask  for  a  couple  of 
years'  experience  and  proficiency  in 
Quark?  The  Minot  Daily  News  (a 
26,000  AM  in  north-central  ND)  is  a 
great  place  to  get  that  experience  and 
build  that  proficiency.  We're 
paginated,  progressive,  personable 
and  a  veritable  geyser  of  opportunity 
for  hard-working  applicants  with  talent, 
desire  and  a  firm  grasp  of  the  basics. 
Send  resume  and  page  samples  right 
awoy  to  Bryan  Obenchain,  news 
editor,  Minot  Daily  News,  P.O.  Box 
11 50,  Minot,  ND  58702. 


It  is  not  the  weight  of  the  future  or  the  past 
that  is  pressing  upon  you,  but  ever  that  of 
the  present  alone.  Ev^  this  burden,  too, 
can  be  lessened  if  you  confine  it  strictly  to 
its  own  limits. 

Marcus  Aurelius 


_ EDITORIAL _ 

COPY  EDITORS 

The  Tribune- Star  at  Terre  Haute,  Ind.,  is 
a  37,000  daily  and  45,000  Sunday 
newspaper  in  West  Central  Indiana 
near  the  Illinois  border.  The  city  offers  a 
college  environment  and  typical 
Midwest  lifestyle.  The  fully  paginated, 
AM  newspaper  has  openings  for  two 
copy  editors: 

1 )  News  desk  copy  editor  -  Editing  and 
headlining  copy,  both  local  and  wire, 
designing  section  fronts  and  inside 
pages,  building  graphics  on  Quark 
XPress  and  other  normal  copy  desk 
duties.  Previous  editing  and  design 
experience  is  necessary,  along  with 
strong  command  of  the  English  lan¬ 
guage  with  emphasis  on  spelling  and 
grammar,  and  a  desire  to  put  out  a 
quality  local  newspaper.  On-the-job 
experience  is  important,  but  position 
could  be  good  for  someone  on  the 
move  up. 

2)  Regional  news  editor  -  Same  duties 
and  requirements  as  above.  Job  focus 
will  be  production  of  organization  for 
weekly  zoned  tabloids,  including  some 
content  planning.  Duties  also  will 
include  special-section  production  and 
other  normal  copy  desk  duties.  Again, 
experience  is  important,  but  talent  is  the 
best  requirement. 

Salaries  for  both  positions  com¬ 
mensurate  with  experience,  plus  insur¬ 
ance  and  other  benefits. 

Send  resume  and  short  letter  about  why 
you  think  you  are  suited  for  either  of 
these  positions  to;  Editor,  Tribune-Star, 
P.O.  Box  1 49,  Terre  Haute,  IN  47808. 


COPY  EDITOR 

The  Roanoke  Times  &  World-News,  a 
fully  paginated  1 1 5,000  daily,  is  look¬ 
ing  for  a  strong  content  or  design  editor 
with  at  least  two  years  of  experience. 
Computer  litera<^  is  required.  If  you're 
the  best  copy  editor  at  a  smaller  paper 
or  someone  at  a  larger  paper  seeking  a 
good  place  to  raise  a  family,  send 
resume,  work  samples  and  a  two-page 
autobiography  to:  William  K.  Warren, 
managing  editor,  Roanoke  Times  & 
World-News,  P.O.  Box  2491, 
Roanoke,  VA  24010.  EOE. 


DAILY  IN  BEAUTIFUL  NW  New  Mexico 
is  looking  for  the  right  person  with  at 
least  three  years  daily  experience  as  an 
education/health  reporter.  The  20,000- 
circ.  daily  needs  writer  to  handle  local 
school  district,  research  growing 
medical  community  and  write  features. 
Writer  will  compile  Sunday  youth 
pages  and  be  responsible  for  Monday 
health  page.  Send  resume,  clips  and 
cover  letter  to  Julia  Duin,  city  editor. 
The  Daily  Times,  P.O.  Box  450,  Farm¬ 
ington,  NM  87499. 


ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  792-1313. 


DESIGNERS,  REPORTERS:  Expanding 
New  England  daily  seeks  visual 
journalist.  Innovate  with  Big  Macs  and 
reporters  to  produce  compelling,  col¬ 
orful  section  fronts  and  topic  pages. 
Also  seek  new  journalism  grads  for 
reporting  opportunities.  Mail  resume, 
layouts,  clips  to  Bob  Veillette, 
Waterbury  Republic-American,  389 
Meadow  Street,  Waterbury,  CT  06722. 

EDITOR-The  St.  Ignace  News,  a  6,500- 
circulation  weekly  in  Michigan's  Upper 
Peninsula,  needs  an  experienced  editor 
or  a  mature  reporter  ready  to  move  up 
and  direct  a  news  operatian.  Com¬ 
munity  journalism  and  an  intellectual 
approach  to  writing  are  important  to 
us.  Send  resume,  clips  of  your  writing, 
and  a  letter  stating  your  key  ideas 
about  editing  to;  Wesley  H.  Maurer, 
Jr.,  publisher.  The  St.  Ignace  News, 
P.O.  Box  277,  St.  Ignace,  Ml  49781 . 

EDITOR/FEATURES  -  Hip  risk-taker  with 
the  grace  to  motivate,  not  alienate,  a 
strong  but  stodgy  staff  wanted  to 
manage  some  feature  and  entertain¬ 
ment  sectians  at  a  good-sized  Southern 
beach  town  paper.  The  more  across- 
the-board  skills  you  have,  the  better. 
Write  a  cover  letter  showing  off  your 
chops,  put  in  some  clips  you  really 
wrote,  edited  and  or/designed,  and 
send  them  to  Box  07315,  Editor  &  Pub¬ 
lisher.  We  don't  just  hire  people,  we 
support  and  promote  them. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


EDITOR/WRITER-Seeking  experienced, 
quality-oriented  professional  with  know¬ 
ledge  of  Latin  American  and  Caribbean 
development  issues  and  solid  back¬ 
ground  in  journalism,  editing,  peri¬ 
odicals  production.  Will  produce  peri¬ 
odical  publications  for  multilateral 
organization  based  in  Washington, 
DC.  English  speaker  required  with 
fluency  in  Spanish.  Please  submit 
resume  to  Box  07313,  Editor  &  Pub¬ 
lisher. 


EDITOR 

Award-winning  30,000  circulation 
Pennsylvania  daily  needs  an  aggressive 
take-charge  editor  to  lead  and  motivate 
the  staff  to  produce  a  consistently  com¬ 
pelling  news-oriented  product. 

Successful  candidate  will  possess  10 
years  editorial  management  experience 
with  at  least  5  years  in  the  number  one 
or  two  newsroom  spot,  hove  experience 
managing  in  a  union  environment  and 
be  a  strong  hands-on  leader  who 
knows  how  to  get  the  job  done. 

Great  package  for  the  right  person. 
Send  resume,  cover  letter  with  salary 
requirements,  and  examples  of  your 
work  to  Box  07310,  Editor  &  Publisher. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  P.O.  Box  40550,  51 36 
MacArthur,  Washington,  DC  20016; 
(703)  506-4400. 


Vanity  plays  lurid  tricks  with  our 
memory. 

Joseph  Conrad 


Sunrise  Newspapers  &  Communica¬ 
tions,  Inc.  is  seeking  an  editor  to 
oversee  its  publication  -  Emergency 
Services  News.  The  newspaper  cur¬ 
rently  has  two  editions  -  New  Jersey 
and  Connecticut  -  and  is  expanding 
into  two  additional  states  this  year.  ESN 
covers  fire,  rescue  and  EMS  depart¬ 
ments  in  the  states  it  serves.  Applicants 
should  have  the  ability  to  handle  all 
aspects  of  a  buw  newsroom  including 
coordination  of  news  content,  page 
layout  and  copy  editing.  Experience 
with  a  large  wewly,  small  to  mid-sized 
daily,  or  other  similar  publication 
required.  Knowledge  of  emergency  ser¬ 
vices  helpful,  but  not  necessary.  Hease 
note  any  experience  with  QuarkXPress. 
Send  resume  and  salary  history  to: 
Joseph  P.  Belsito,  President,  at  5  Rock 
Cut  Road,  Newburgh,  NY  1 2550. 

ENERGETIC  Business  reporters  needed 
for  English-language  weeklies  in 
Budapest  and  Warsaw.  Fax  cover  let¬ 
ter,  resume  and  two  current  clips  to: 
Editor,  Budapest  Business  Journal,  (36- 
1)11 8-021 5;  or  to  Editor,  Warsaw  Busi¬ 
ness  Journal,  (48-2)  628-2548. 

EXECUTIVE  EDITOR 

Award-winning  30,000  circ.,  7-day 
morning  paper  in  southern  California, 
is  seeking  an  Executive  Editor  to  lead 
our  30-person  department.  Five  years 
newsroom  management  experience 
and  a  passion  for  local  news  required. 
Tell  us  in  your  cover  letter  why  you 
have  the  leadership,  motivational, 
organizational  and  interpersonal  skills 
and  judgment  to  lead  our  staff  to 
excellence.  Salary  range:  $50-57,000 
+  15%  bonus  opportunity.  Send 
resume  and  letter  to  M.  Brotherton,  Daily 
Press,  P.O.Box  1389,  Victorville,  CA 
92393.  Deadline:  March  29. 

FEaOWSHIPS 

Seeking  applicants  for  national  fellow¬ 
ship  in  education  reporting.  Spend  two 
months  on  a  story  you've  always 
wanted  to  write.  Expert  advice,  stipend, 
opportunity  for  travel.  Deadline  May  5. 
Contact  Education  Writers  Association, 
1331  H  St.,  N.W.  #307,  Washington, 
DC  20005,  (202)  637-9700. _ 

GROWING  DAILY  SEEKS  aggressive 
copy  editor  with  newspaper  experi¬ 
ence,  good  news  judgment  and  lan¬ 
guage  skills.  We  paginate  all  pages 
with  Quark  on  Macintosh.  Send  resume 
with  references  to  Fitz  McAden,  The 
Island  Packet,  P.O.  Box  5727,  Hilton 
Head  Island,  SC  29938.  No  phone 
calls,  please. 
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GENESIS  IS  OCCURRING  in  our 
newsroom.  Become  port  of  on  award 
winning  7,800  doily.  The  Owotonno 
(MN)  People's  Press  is  looking  to  fill 
three  Full  Time  newsroom  positions. 
They  include  a  number  two  person  to 
the  Managing  Editor,  (1)  Regional 
Editor,  (1)  Reporter  and  (1)  Sports 
Reporter/Editor.  We  need  self  starters 
who  possess  a  passion  for  their  creative 
ability,  love  to  learn,  and  want  to  learn 
on  state  of  the  art  equipment  from  the 
ground  up.  All  applicants  should 
possess  the  ability  to  continue  a  tradi¬ 
tion  of  lively  community  journalism. 
QuarkXPress,  Macintosh  and  specifi¬ 
cally  Baseview  experience  will  be  a  plus 
but  not  necessary  (or  reporter  positions. 
Normal  daily  newspaper  pressures 
require  strong  communication,  organi¬ 
zational  and  deadline  skills,  so  will  we. 
Career  opportunities  exist  for  successful 
candidates.  If  you  have  an  enthusiasm 
for  making  a  difference  and  want  to 
make  a  daily  impact  with  your  work, 
let's  arrange  an  interview,  nease  send 
your  resume  to;  Terry  O'Connor, 
Owatonna  People's  Press,  135  W. 
Pearl,  Owatonna,  MN  55060.  Benefits 
include  paid  vacation,  health  benefits 
and  401 K  retirement  program.  ALL 
interviews  REQUIRE  submitted  resume 
prior  to  scheduling.  Write  on!! 


LIVE  AND  WORK  in  one  of  the  wodd's 
most  dynamic  regions.  An  English- 
language  weekly  in  Hungary  seeks  an 
experienced  capy  editor  and  assistant 
production  manager  immediately. 
Please  fax  or  mail  a  cover  letter  and 
resume  to  Alan  Krauss,  The  Budapest 
Sun,  Alkatas  u.  5,  1123  Budapest, 
Hungary.  Fox:  01 1  (36-1 )  201  -341 1 . 


MANAGING  EDITOR  -  Sound  Pub¬ 
lishing,  Inc.  seeks  editorial  leader  for 
1 2  community  newspapers.  The  M.E.  is 
responsible  for  building  quality  and 
assisting  our  editors  in  hiring  and 
teaching.  Our  papers  win  state  and 
national  awards,  carry  hard  news  and 
lead  with  their  editorials.  Credentials 
should  include  solid  reporting,  editing 
and  leadership  experience.  Excellent 
benefits.  Resume,  editing  clips  and 
cover  letter  stating  salary  requirements 
to:  H.R.,  7689  NE  Day  Road, 
Bainbridge  Island,  WA  98110. 


NATIONAL  SPORTS  X)BS  WEEKLY 
Media*Adminislration*Markeling 
(800)  339-4345 


REPORTER,  full-time  who  speaks  sports 
fluently  to  also  cover  government, 
police,  schools  as  well.  35mm  camera 
proficiency  helpful.  Small  weekly  news¬ 
paper  chain  offers  vacation,  benefits, 
$225-275/week.  Mail  resume  and 
clips  to:  Personnel  Dept.,  Johnstonian 
Sun,  P.O.  Box  278,  Selma,  NC  27576. 

NEWS  EDITOR 

Prominent  national  legal  publication 
seeks  an  experienced  editor  for  news 
articles.  Background  in  doily  newspa¬ 
pers  and  law-oriented  publishing 
helpful.  Salary  commensurate  with 
experience.  Send  resume,  letter  with 
salary  history  to  Box  07317,  Editor  & 
Publisher. 


EditorfifPublisher  •  March  25,  1995 


NEWS  PAGE  DESIGNER  sought  for 
Philadelphia  suburban  daily  in  a  highly 
competitive  market.  Applicants  should 
hove  experience  in  graphic  design  and 
news  layout.  Evening  and  weekend 
hours.  Women  and  minorities 
encouraged  to  apply.  Send  resume  and 
sample  of  work  to  Pat  Walker,  night 
editor,  Bucks  County  Courier  Times, 
8400  Route  1 3,  Levittown,  PA  1 9057. 


SPORTS  EDITOR  sought  by  quality- 
minded  community  wewly.  We're  lock¬ 
ing  for  a  thoughtful  reporter  and  lively 
writer.  Good  paying  benefits.  Zone  9, 
in  the  Northv^st.  Replies  to  Box  07318, 
Editor  &  Publisher. 


PICTURE  EDITOR  to  supervise  award¬ 
winning  staff  of  eight,  direct  all  aspects 
of  the  photo  operation  at  1  50K 
midwestem  daily,  and  to  move  us  into 
the  next  century's  technology.  Applicant 
must  understand  all  aspects  of 
electronic  photo  reproduction.  Experi¬ 
enced  editors  only,  please.  Send 
resume  to  Jo  Kerns,  Human  Resources, 
The  Blade,  541  N.  Superior  St.,  Toledo, 
OH  43660. 


SPORTS  COLUMNIST  -  Major  League 
sports  for  165,000  circulation  in  a 
major  league  area.  Need  the  best  for  a 
highly  competitive  region.  Zone  2,  Box 
07309,  Editor  &  Publisher. 


TAKE-CHARGE  SUPERVISOR 
A  small,  midwestem  daily-Sunday  is 
looking  for  an  experienced  newsroom 
supervisor  to  plunge  in,  immerse  seif  in 
community  issues  and  newsroom 
routine;  sound  news  judgment,  excellent 
language,  editing,  page  design  and 
leadership  skills  required.  Send  resume, 
cover  letter  stating  personnel  manage¬ 
ment  and  news  coverage  philosophy, 
and  a  limited  sample  of  tear  sheets  of 
Page  One,  next  most  important  local 
news  page,  and  sports  and  lifestyle  cov¬ 
ers  to  Box  0731 2,  Editor  &  Publisher. 


THE  DAILY  YOMIURI  In  Tokyo,  Japan  is 
seeking  a  career  journalist  with  at  least 
five  years  experience  for  a  position  as 
a  copy  editor.  Annual  salary  is  6.3 
million  yen  ($70,000)  or  more.  Medical 
expenses,  unemployment  insurance 
and  daily  commuting  costs  are  pro¬ 
vided.  The  Daily  Yomiuri  is  an  English- 
language  daily  published  by  The 
Yomiuri  Shimbun,  the  world's  largest 
newspaper  with  a  circulation  of  over  1 0 
million.  The  Daily  Yomiuri  has  the  sec¬ 
ond-largest  newspaper  of  English- 
language  newspapers  in  Japan.  To 
apply  please  send  letter,  resume,  and 
clips  to  The  Yomiuri  Shimbun's  New 
York  Bureau.  Mail  material  to: 

Mr.  Shigeo  Masui 
New  York  Bureau  Chief 
The  Yomiuri  Shimbun 
50  Rockefeller  Plaza,  Room  825 
New  York,  NY  10020 


PHOTO  EDITOR  & 

COPY  EDITOR  NEEDED 

Live  and  work  in  the  splendor  of  the 
Adirondacks.  National  syndicator  is 
seeking  a  photo  editor  with  2-3  years 
newspaper  experience  to  handle  photo 
archiving,  selection  and  production  for 
electronic  and  camera-ready  features. 
Mac  experience  with  Adobe  Photoshop 
and  a  flair  for  writing  cutlines  a  must; 
QuorkXPress  o  plus.  We  are  also 
seeking  a  copy  editor  to  edit  and 
improve  TV  listings  and  features  copy. 
Qualified  candidates  must  have 
excellent  spelling,  grammar  and  writing 
skills,  an  ability  to  turn  a  clever  phrase, 
a  degree  in  Journalism  or  Communica¬ 
tions  plus  two  years  newspaper  copy 
editing  experience.  Knowledge  of  AP 
style  a  plus.  Fluency  in  Spanish/ 
German/French  a  plus  for  either  job. 
Please  send  resume  to:  TV  Data,  Attn: 
Human  Resources,  Northway  Plaza, 
Queensbury,  NY  1 2804. 


E^P  Classified 


It^s  Your  People-tO'People  Meeting  Place 

Find  your  editor,  advertising  manager,  artist,  sales 
representative,  circulation  manager,  public 
relations  or  production  person  with  an  ad  in 
Editor  &  Publisher.  We  reach  the  working 
journalists  you  want  to  reach,  every 
week.. .83, 000  strong. 

Rates  and  order  form  are  at  the  end  of  the 
Classified  section.  Fax  your  ad  to  (212)  929- 
1259,  or  mail  it  to: 

Editor  &  Publisher 
Classified  Department 
11  W.  19th  Street 
New  York,  NY  10011 


European  Stars  and  Stripes,  a  50,000- 
daily  based  in  Darmstadt,  Germany, 
seeks  experienced  reporters  to  cover 
the  U.S.  military  community  in  Europe. 
Must  be  versatile,  willing  to  travel.  Com¬ 
pensation  package  of  at  least  $45,000 
includes  salary  and  tax-free  housing 
allowance.  Round-trip  relocation 
expenses  paid.  Fax  or  mail  resume, 
cover  letter,  clips  to  Editor  at  (01 1  -49) 
6155-601395  or  Box  42,  The  Stars 
and  Stripes,  APO,  AE  0921 1 .  We  are 
an  _qual  opportunity  employer. 
Applications  must  be  received  by  April 
3. 


SPORTS  REPORTER 

Full-time  (or  Midwest  Mondoy-Saturday 
daily.  Strong  reporting  skills.  Layout 
and  headline  experience  helpful.  Will 
consider  recent  college  grad  with  expe¬ 
rience.  Good  storting  salary  plus  bene¬ 
fits.  Send  resume  and  clips  to  Joyce 
McCullough,  NewsTribune,  426  Sec¬ 
ond  Street,  La  Salle,  IL  61 301 .  EOE. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas  and  Houston. 
We  publish  in-depth,  well-crafted 
stories  that  explore  the  issues,  events 
and  personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  notional  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers, 
if  your  copy  is  as  much  a  pleasure  to 
read  as  it  is  well  researched,  we  want 
to  hear  from  you.  New  Times  is  com¬ 
mitted  to  building  a  diverse  workforce 
and  acknowledges  the  needs  of 
employees  with  young  families.  We 
offer  competitive  salaries  and  bene¬ 
fits... and  all  the  space  you  need  to  put 
the  news  in  perspective  and  tell  a  good 
story. 

Send  all  applications  (no  phone  calls, 
please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed 
story  ideas  from  your  town  that  you'd 
pursue  if  you  had  the  time  and  the 
space.  (Be  specific,  outlining  who  will 
talk,  why  the  story  matters,  now  you'll 
it  '  ■ 


THE  SEATTLE  TIMES  is  seeking  Copy 
Editors  to  work  on  the  news  desk  handl¬ 
ing  local,  national  and  foreign  copy. 
Applicants  must  have  strong  word- 
editing  and  headline-writing  skills, 
which  will  be  tested.  Must  be  willing  to 
work  flexible  hours.  Minimum  of  five 
years  of  copy-editing  experience  on  a 
large  or  mid-sized  metropolitan  news¬ 
paper  required.  Candidates  should  sub¬ 
mit  a  cover  letter,  resume  and  brief 
autobiography  to  Millie  Quan,  AME, 
Seattle  Times,  P.O.  Box  70,  Seattle, 
WA  98111.  Deadline  is  3/31/95.  No 
calls,  please. 


:h 


STAFF  WRITER 

Enterprising  reporter  with  experience  in 
hard  news  and  Features  to  cover  the 
business  of  woodworking.  We  are  a 
national  consumer/ trade  publication 
tfiot  covers  most  aspects  of  professional 
and  serious-amateur  woodworking, 
from  furniture  and  cabinet  making,  to 
remodeling  and  building,  to  crafts  and 
galleries.  Should  be  adept  at  hard 
news,  company  profiles  and  in-depth 
issues-oriented  features.  Business  report¬ 
ing  experience,  woodworking  know¬ 
ledge  helpful.  Competitive  salary  and 
benefits.  Some  regional  and  national 
travel.  Please  send  cover  letter,  clips 
and  resume  to:  Ian  C.  Bowen,  editor, 
Woodshop  News,  35  Pratt  St.,  Essex, 
a  06426. 


THE  ORANGE  COUNTY  REGISTER  has 
an  opening  for  a  Food  writer.  We  want 
a  writer  who  can  cover  nutrition, 
trends,  people,  the  food  industry,  and, 
of  course,  cooking.  The  job  will  also 
involve  long-range  pbnning  of  food  cov¬ 
erage.  Send  resumes,  statement  of  phi¬ 
losophy  for  a  food  section,  and  10  clips 
to  Steve  Plesa,  accent  editor.  Orange 
County  Register,  625  N  Grand  Ave., 
Santa  Ana,  CA  92701.  No  phone 
calls,  please. 


THE  HUTCHINSON  NEWS, 
Hutchinson,  Kan.,  has  an  opening  for 
an  entry-level  copy  editor.  Quark 
XPress  experience  helpful  but  not 
required.  Send  resume  and  clips  to 
Steve  Whitmore,  managing  editor.  The 
Hutchinson  News,  P.O.  Box  190, 
Hutchinson,  KS  67504-01 90. 


XXiRNAUST 


QUALITATIVE  MARKET  RESEARCH  is 
key  to  fast-paced,  entrepreneurial  posi¬ 
tion.  Use  your  skill  of  interviewing  execs 
&  identifying  trends  to  develop  targeted 
conference  offerings  for  various  grow¬ 
ing  markets.  Keen  business  sense, 
organizational  skills  and  high  energy 
level  equal  profit  from  your  projects. 
Ideal  position  for  business-minded  pro¬ 
fessional  with  journalism  experience 
and  $$$  mativation.  Generous  profit 
sharing  +  salary  30Ks/Benefits/Travel. 
NYC  location.  Send  letter,  salary  his¬ 
tory  &  resume  to:  ILE,  GBR,  151  W. 
1 9th,  8th  Floor,  New  York,  NY  1 001 1 . 


MARKET  RESEARCH  MANAGER 

Excellent  opportunity  for  a  market 
research  professional  to  join  a  fast- 
paced,  entrepreneurial  environment  in 
Southern  California!  Use  your  skills  to 
create  and  maintain  all  sales  and 
marketing  materials,  and  develop  soles 
strategies  and  presentations  For  a 
43,000  daily  newspaper  in  North  San 
Diego  County.  You'll  also  manage  the 
design  and  analysis  of  all  primary  and 
secondary  research  for  the  newspaper. 
Fox  or  mail  resume  with  salary  require¬ 
ment  to: 

The  North  County  Blade-Citizen 
Director  of  Human  Resources 
P.O.  Box  90 
Oceanside,  CA  92049 
Fox:  (619)  439-8659 


MARKETING 


PROJEa  MANAGER 

Responsible  for  new  product  investiga¬ 
tion  under  direction  of  VP.  Must  have 
demonstrated,  successful  experience  in 
marketing,  sales,  research,  financial 
analysis  and  new  business  planning 
and  possess  superior  writing  skills. 
Experience  in  publishing  and  conven¬ 
tions  desirable.  B.A.  in  marketing,  busi¬ 
ness  or  relevant  area  required.  1 2  year 
old  publishing/conventions  organiza¬ 
tion.  Sabry,  b^efits,  401 K,  profit  shar¬ 
ing.  Send  resume  and  salary  require¬ 
ments  to  VP,  VRN,  15950  Bay  Vista 
Dr.,  Suite  250,  Clearwater,  FL  34620. 
No  phone  calls/visits.  An  EEO 
empbyer. 


PHOTOGRAPHY 


PHOTOGRAPHER  with  supervisory 
ability  for  2  -  3  person  staff.  Mature 
with  appreciation  tor  entire  newspaper, 
not  just  news.  Send  samples,  resume, 
salary  expectations  to  Mike  Rouse, 
Goldsboro  News-Argus,  P.O.  Box 
10629,  Goldsboro,  NC  27532. 


PRESSROOM 


EXPERIENCED  Press  operators.  Non- 
Heat  Harris  Web  Presses.  Multiple 
Color.  Growing  Company.  P  &  P  Press, 
651 3  N.  Galena  Rd.,  Peoria,  IL  61 61 4. 
EOE 


HEAD  PRESSMAN  for  growing  daily  in 
the  Rockies.  Proficiency  in  Goss  Com¬ 
munity,  commercial  work  needed. 
Great  opportunity  to  run  your  show  in 
great  setting.  Dove,  (415)  777-3356. 


PRODUCnON/TECH 


ASSISTANT  PRODUCTION 
MANAGER 

We  are  looking  for  a  person  with 
administrative  experience  in  news¬ 
paper  operations  to  become  Assis¬ 
tant  Production  Manager  for  a  large 
east  coast  newspaper. 

This  top  management  position 
involves  working  with  the  Prod¬ 
uction  Manager  to  maintain 
effective  operation,  coordination 
and  supervision  of  5  departments, 
and  close  contacts  with  all  other 
departments  in  the  Company. 

Person  selected  will  have  excellent 
people  skills,  be  detail  oriented,  and 
be  willing  to  work,  as  needed,  to 
maintain  high  quality  and  smooth 
operations. 

Company  offers  excellent  benefits, 
including  401K,  medical  and 
dental. 

Salary  commensurate  with  experi¬ 
ence  and  overall  ability. 

Please  send  resume  and  salary  his¬ 
tory  to  Box  07296,  Editor  &  Pub¬ 
lisher. 


THE  UNION-TRIBUNE  PUBLISHING 
COMPANY  is  the  publisher  of  the  San 
Diego  Union-Tribune,  the  largest  daily 
metropolitan  newspaper  in  San  Diego 
County  and  the  second  largest  in 
Southern  California.  The  installation  of 
a  new  state-of-the-art  system  in  our 
Packaging  &  Distribution  department 
has  created  the  foibwing  opportunities: 

INSERT  MANAGER 

This  position  involves  managing  all 
aspects  of  insert  planning  including 
preparing  efficient,  accurate  zoning 
plans  for  all  production  runs;  coordinat¬ 
ing  inserting,  pbnning  and  zoning  with 
other  departments.  Responsibilities  will 
also  include  establishing  standards  and 
procedures  to  meet  production 
schedules,  improve  work  now,  improve 
quality  or  implement  cost  reductions. 
Additional  duties  include  supervising 
and  evaluating  employees,  researching 
and  resolving  problems  with  insert 
performance  and  maximizing  resources 
to  achieve  departmental  obje^vcs. 

The  successful  candidate  will  have  at 
least  five  years  production  management 
experience,  and  possess  strong  verbal, 
written  analytical,  interpersonal  and 
advanced  math  skills.  Excellent  organi¬ 
zational  skills  and  ability  to  supervise 
and  develop  employees  are  also 
required. 

MAINTENANCE  MANAGER 

This  position  involves  managing  all 
aspects  of  maintenance  in  our  Packag¬ 
ing  department  including  the  main¬ 
tenance  operations  of  AM  Graphics 
equipment  and  other  related 
machinery.  Responsibilities  will  include 
interpreting  operating  results  as  they 
affect  production  ana  developing  and 
implementing  plans  to  improve  opera¬ 
tional  results.  Additional  duties  include 
supervising,  training,  evaluating  and 
counselling  employees. 

The  successful  candidate  will  have  at 
least  Five  years  production  management 
experience,  strong  verbal,  written,  ana¬ 
lytical,  persuasive  and  interpersonal 
skills.  Strong  organizational  skills, 
ability  to  meet  deadlines  and  flexibility 
in  working  hours  required. 

We  offer  a  competitive  salary  and 
benefits  package.  If  you  meet  the  above 
qualifications  and  are  interested  in 
working  in  a  fast-paced,  dynamic 
enviranment,  please  send  your  resume 
with  salary  history  to: 

The  Union-Tribune  Publishing  Co. 

Human  Resources  Department 
Job#  18-95/CH 
P.O.  Box  191 

San  Diego,  CA  921 12-4106 
AN  EQUAL  OPPORTUNITY  EMPLOYER 


No  one  keeps  up  his  enthusiasm 
automatically.  Enthusiasm  must  be 
nourished  with  new  actions,  new 
aspirations,  new  efforts,  new  vision. 
Compete  with  yourself;  setym/r  teeth  and 
dive  into  the  fob  of  breakitm  your  own 
record.  It  is  one's  own  fault  if  his 
enthusiasm  is  gone;  he  has  failed  to  feed 
it. 

Papyrus 


PRODUaiON  MANAGER  for  North¬ 
west  daily  headed  toward  20,000 
circulation.  Implementing  plan  For 
pagination  to  negatives  by  foil.  Exciting 
times.  Best  equipment  being  installed. 
Solid  staff.  Emphasis  on  quality.  Letter, 
resume,  references  to  Publisher, 
Peninsula  Daily  News,  P.O.  Box  1330, 
Port  Angeles,  WA  98362. 


PUBLIC  RELATIONS 


FIELD  PUBLIC  AFFAIRS  OFFICER 
GG-1 2/1 3  ($44,450  -  $68,71 1 ) 
FULL  PERFORMANCE  LEVEL  GG-1 4 
($57,760  $81,197) 

The  U.S.  Nuclear  Regulatory  Com¬ 
mission  has  an  opening  For  a  Public 
Affairs  Officer  in  Walnut  Creek,  Cali¬ 
fornia.  Applicants  must  hove  significant 
news  experience  in  dealing  effectively 
on  nuclear  or  technical  matters.  Know¬ 
ledge  of  NRC  or  nuclear  field  pre¬ 
ferable.  Excellent  skills  required  in  oral 
and  written  communications,  converting 
technical  information  into  layman's 
terms.  Desire  degree  in  journalism  or 
related  field  with  progressively  responsi¬ 
ble  experience  in  News  or  Public 
Affairs,  not  Public  Relations,  Marketing, 
Advertising,  or  Promotions. 

This  vacancy  closes  on  4/14/95.  Send 
application  using  an  updated  SF-171 
or  Application  for  Government  Empby- 
ment  or  detailed  resume  with  employ¬ 
ment  dates  and  salary  history  to  U.S. 
Nuclear  Regulatory  Commission,  Office 
of  Personnel,  (Dept.  A-95046),  Attn: 
Bella  Carter/Nancy  Hughitt,  MS  0- 
5H5,  Washington,  DC  20555-0001. 
For  additional  information,  call  (301 ) 
415-3925  or  (301)  415-1534.  An 
equal  opportunity  empbyer.  M/F/D/V. 
U.S.  citizenship  required. 


Live  your  life  each  day  as  you  would  climb 
a  mountain.  An  occasional  glance 
toward  the  summit  keeps  the  goal  in  mind, 
but  many  beautiful  scenes  are  to  be 
observed  from  each  new  vantage  point. 
Climb  slowly,  steadily,  enjoying  each 
passing  moment;  and  the  view  from  the 
summit  will  serve  as  a  fitting  clirrtax  for 
the  journey. 

Harold  B.  Mekhart 


The  1995 

Editor  &  Publisher 
International 
Year  Book 

will  be  available 
through  our 
Circulation 
Department  in 
Mid-April. 

Call  (212)  675-4380 
or 

Fax  (212)691-6939 


Editorfi?Publislier  •  March  25,  1995 


POSITIOHS  WANTED 


ADMINISTRATIVE 


BO  SMITH  seeks  new  challenge.  Com- 
muni^,  profit-minded  publisher  has  run 
weeklies,  daily  &  journals.  Ouadrupled 
sales  at  NNA's  Pub  Aux.  Recently  started 
paper.  Are  you  looking  to  slow  down? 
Could  buy  paper.  (708)262-1440. 


LINE  ADS 

1  week-$8.20  per  line 

2  weeks-S7.26  per  line,  per  issue, 

3  weeks-$6.35  per  line,  per  Issue. 

4  weeks-S5.46  per  line,  per  issue. 

Add  $8.50  per  insertion  for  box  service. 
Count  os  on  additional  line  In  copy. 


ADMINISTRATIVE 


PUBLISHER/GM  with  diverse,  multi- 
media  experiefKe.  Very  strong  in  com¬ 
petitive  marketing  and  sales  devel¬ 
opment.  Prefer  large  weekly  or  weekly/ 
shopper  group.  (813)  273-1041 . 


POSITIONS  WANTED 

1  week-$4.10  per  line 

2  weeks-$3.40  per  line,  per  issue. 

3  weeks-$2.85  per  line,  per  issue. 

4  weeks-  $2.65  per  line,  per  Issue. 

Add  $4.50  per  nserlton  for  box  service. 
Count  as  an  additional  line  In  copy. 


ADMINISTRATIVE 


EXPERIENCED  MAGAZINE  PUBUSHER 
seeks  to  develop  custom  magazines/ 
inserts/special  sections.  Freelance  or 
contract.  (505)  281-2575 

CIRCULATION 

PROFESSIONAL  Circulator  New  York 
City  and  suburbs.  Avaibble  for  Market¬ 
ing  Services  on  a  contractual  or  employ¬ 
ment  basis.  (516)  588-2735. 

COLUMNIST 

INTERNET/WORLD  WIDE  VYEB 
Award-winning  TV  columnist  for  10- 
plus  years  at  Pulitzer-winning  San 
Francisco-area  daily  moving  over  to 
cover  most  important  new  beat  to 
emerge  in  many  years.  I'm  launching 
lively,  user-friendly  syndicated  overview 
column  on  Internet,  tne  Web,  CD-ROM, 
etc.  I'm  ideally  situated  near  the  Silicon 
Valley,  5  minutes  from  key  Web 
juncture.  Coverage  exclusive  in  your 
area.  Don't  be  Iot  behind.  Syndicate 
inquiries  also  welcome.  William  A. 
Mann  (707)  887-7795,  or  e-mail 
newsmann@nbn.com 

EDITORIAL 

AMBrnOUS,  graduating  reporter  seeks 
position  covering  news  and  features. 
Cops  and  Quark  are  my  specialty,  and 
evening  hours  are  preferrM.  All  zones 
considered,  as  I  am  anxious  to  relocate 
and  see  the  world.  Contact  Pamela  Wilf- 
inger(305)  446-4789. 

APRIL  GRAD  can't  wait  to  get  out  of 
classroom  and  into  your  newsroom.  Pro¬ 
fessional  writing  experience  for  mid¬ 
sized  daily,  sports  knowledge,  extensive 
quark  skills  are  part  of  package.  Call 
Pot  (801)  371 -2274. 


EDITORIAL  DIRECTOR  of  one  of  the 
nation's  largest  business  magazines 
seeks  new  challenge  after  nine-year 
record  of  industry  leadership,  nigh 
readership,  and  scores  of  awards. 
Experience  also  includes  tap  editorial 
supervisory  role  and  1 2-year  stint  at 
one  of  the  big  three  weekly  consumer 
news  magazines.  Can  inspire  editorial 
teams,  generate  fresh  ideas,  budget 
wisely,  and  boost  editorial  productivity. 
A  real  hands-on,  content-driven  chief 
editor  with  rich  experience  over  many 
beats:  science  and  technology,  busi¬ 
ness,  social  trends.  Box  0731 1,  Editor 
&  Publisher. 


EXPERIENCED  WRITER  {7+  vears  with 
Sunday  Magazine  of  metro  doily)  seeks 
challenge  and  longevity  with  small- 
medium  market  in  rural  setting.  Clips 
on  request.  (910)  722-7585. 

VERSATILE  Connecticut-based  writer/ 
editor  with  1 5  years  of  newspaper 
experience  available  for  freelance 
assignments.  Reply  to  Box  07295, 
Editor  &  Publisher. 

LOS  ANGELES-bosed  reporter  wants 
additional  freelance  work.  Call  (310) 
287-0015. 

SAVVY  SCRIBE 

Full-titne  local  nevvs,  features  correspon¬ 
dent  for  Top  1 0  daily  and  columnist  (or 
city  magazine  seeks  staff  job  on  metro 
daily  or  magazine.  Past  beats  include 
politics,  immigrants,  food,  the  arts.  Will 
move  anywhere.  Reply:  P.O.  Box 
391 1 02,  Cambridge,  MA  021 39. 


EDITORIAL 


SPECIAL  sections  editor  at  30K  daily 
seeks  editing  position,  preferably 
Northwest  or  Southeast  but  open- 
minded.  Five  years  experience  in  edit¬ 
ing,  layout  and  reporting.  Strong  at 
managing  projects  from  start  to  finish 
while  coordinating  with  others.  Kevin, 
(801)375-4604. 

TO  SOLmiERN  PUBUSHERS 
Proven  newsroom  leader,  motivator 
and  manager  with  hard-earned 
national  credentials,  fresh  ideas  and 
much  positive  energy  is  ready  to  come 
home  to  the  South  from  megalopolis 
editorial  position.  I  want  to  again  help 
lead  a  community  daily  news  product  to 
new  heights  of  excellence  and  reader 
satisfaction  as  its  editor.  Box  07305, 
Editor  &  Publisher. 

OUTPLACEMENT 

Due  to  three  recent  acquisitions  of  daily 
newspapers,  GOOD  NEWS  has  been 
asked  to  help  outplace  several  pro¬ 
fessional  managers  who  were  caught 
either  in  the  dov^sizing  or  as  part  of  a 
corporate  duplication  of  duties.  All  of 
these  individuals  are  looking  forward  to 
a  new  opportunity  and  challenge.  They 
are  willing  to  relocate.  IF  YOU  HIRE 
ANY  OF  THESE  CANDIDATES,  THERE 
Wia  BE  NO  FEE. 

CIRCULATION  MANAGER:  20  years  of 
experience  with  dailies  as  small  as 
1 2,000  and  as  large  as  50,000.  For 
the  last  five  years,  he  has  been  Circula¬ 
tion  Manager  of  a  1 2,000  daily  in  a 
highly  competitive  market.  Excellent 
work  ethic. 

SPORTS  EDITOR:  10  years  of  solid 
experience  and  a  manager  (or  over  six. 
Excellent  design  and  copy  skills.  Enjoys 
the  managing  and  training  of  young 
reporters.  Looking  for  another  #1  or 
possibly  a  #2  position  at  a  mid-level 
market. 

PRODUCTION  MANAGER:  Over  20 
years  of  experience  as  a  supervisor  in 
the  press  and  composing  area.  20 
years  with  the  same  company-- 
relocated  to  his  present  position.  He  is 
responsible  for  over  30  employees.  For 
the  bst  several  years  he  has  hod  expe- 
rience  with  a  Goss  Urbanite. 
Midwestern  work  ethic. 

The  client  companies  that  bought  these 
papers  hove  paid  GOOD  NEWS  to  ou^ 
place  each  of  these  individuals.  All  of 
these  employees  have  excellent  work 
records.  They  were  laid  off  through  no 
fault  of  their  own.  As  stated  earlier,  if 
you  hire  any  of  these  candidates,  there 
will  be  no  fee.  If  you  are  interested  in 
learning  more  about  any  of  these  indi¬ 
viduals,  please  call  Rob't  Greene  at  the 
number  below. 

GOOD  NEWS 

Suite  245  North 

Alpine  Center 

Bettendorf,  lA  52722 

(319)359-4877 

FAX  (319)  359-8539 


A  feo/is/i  consistency  is  the  hobgoblin 
of  little  minds,  adored  by  little 
statesmen,  ...  philosophers  and  divines. 

Ralpn  Waldo  Emerson 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  Inch,  per  insertion:  1  time,  $100;  2  to  5  times,  $95 
6  to  13  times,  $90;  14  to  26  times  $85;  27  to  52  times  $80.  8  point  minimum  on 
display  text  set  up  by  E8cP. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 

1 1  West  19th  street,  NY,  NY  1001 1 .  (212)  675-4380,  FAX  (212)  929-1259. 
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CLASSIFIED  ADVERTISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1995 
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Shop  Talk  at  Thirty  by  David  Camay _ 

TRYING  TO  ENSURE  SURVIVAL  OF 
AN  INDEPENDENT  MEDIA 
IN  THE  FORMER  YUGOSLAVIA 


AS  THE  CONFLICT  in  the  former 
Yugoslavia  pushes  into  its  third  year, 
journalists  continue  to  struggle  under 
terrible  conditions  to  supply  the  be¬ 
sieged  area  with  unbiased  information. 

The  United  Nations  Educational, 
Scientific  and  Cultural  Organization 
(UNESCO),  through  its  SOS  Media 
campaign,  has  been  trying  to  ensure 
the  survival  of  an  independent  media 
in  the  former  Yugoslavia  by  providing 
much  needed  materials  and  technical 
support  to  independent  newspapers,  as 
well  as  to  radio  and  television  stations. 

Recently,  UNESCO  delivered  a 
transmitter  and  other  equipment  to 
the  Bosnia-Herzegovina  capital,  Sara¬ 
jevo,  to  help  establish  a  new  indepen¬ 
dent  television  station  there. 

“Setting  up  an  independent  televi¬ 
sion  station  in  Sarajevo  is  one  of  the 
most  important  projects  SOS  Media 
has  undertaken  in  the  former  Yu¬ 
goslavia,”  said  Klaus  Schmitter,  the 

Camay  is  a  freelance  writer.  A  shorter 
version  of  this  article  appeared  in  a 
recent  issue  of  UNESCO  News. 


UNESCO  official  over  the  program. 

At  this  time,  there  is  no  indepen¬ 
dent  television  station  in  Sarajevo,  and 
television,  as  in  other  parts  of  the 
world,  has  a  tremendous  impact  on 
people  there. 

If  there  is  no  impartial  television, 
the  medium  becomes  a  propaganda 
machine  for  the  government  and  mili¬ 
tary,  threatening  democracy. 

UNESCO’s  aid  arrived  just  in  time. 
In  July  of  1994,  a  team  of  journalists 
and  technicians  from  Studio  99,  an  in¬ 
dependent  radio  station  in  Sarajevo 
that  SOS  Media  was  supporting,  ap¬ 
plied  for  a  license  to  create  an  inde¬ 
pendent  TV  station  called  NTV  99. 

The  Bosnian  government  granted 
Studio  99  the  license  but  gave  it  only 
six  months  —  until  Feb.  7,  1995  —  to 
get  NTV  99  up  and  running. 

Though  SOS  media’s  aid  ship¬ 
ments  still  have  to  compete  with  food 
and  medical  supplies  for  space  on  car¬ 
go  planes  bound  for  the  former  Yu¬ 
goslavia,  the  program  got  a  big  boost 
last  May  when  the  United  Nations 
High  Commissioner  for  Refugees  (UN¬ 
HCR)  and  the  Director  for  Humani¬ 
tarian  Affairs  (DHA)  recognized  me¬ 
dia  assistance  as  an  emergency  human¬ 
itarian  operation. 

The  ruling  was  a  direct  result  of 
UNESCO’s  successful  operation  to  aid 
Oslobodjenje,  the  nearly  50  year-old  in¬ 
dependent  Sarajevo  daily  newspaper 
whose  existence  was  threatened  by  the 
war.  UNESCO  provided  Oslohodjenje 
with  $80,000  to  continue  day-to-day 
operations,  buy  walkie-talkies  and 
computer  equipment,  and  create  an  in¬ 
dependent  weekly  for  Bosnian 
refugees. 

UNESCO  was  also  successful,  with 
the  aid  of  the  UNHCR  and  the  Unit¬ 
ed  Nations,  in  assuring  that  tons  of  pa¬ 
per,  ink,  and  other  equipment  were 
shipped  to  Sarajevo. 


“With  people  needing  food,  medical 
supplies,  and  other  basic  necessities,” 
Schmitter  said,  “it  can  be  difficult  to 
convince  potential  donors  to  the  pro¬ 
gram  and  officials  who  monitor  what 
goes  on  the  planes  that  our  equipment 
is  essential  to  the  people  of  the  former 
Yugoslavian  republics.  But  with  our 
status  as  a  humanitarian  aid  operation, 
we  are  finding  it  easier  to  get  space  on 
the  planes.” 

In  a  war  fueled  by  nationalism  and 
propaganda  intended  to  divide  the 
population,  UNESCO  felt  it  was  im¬ 
portant  for  the  remaining  independent 
media  in  the  region  to  unite  and  not 
become  divided  themselves.  In  April  of 
1993,  it  helped  establish  the  Coordi¬ 
nating  Centre  for  Independent  Media 
of  the  Balkan  Region  in  Ljubljana, 
Slovenia,  was  co-sponsored  by  the  In¬ 
ternational  Federation  of  Newspaper 
Publishers  (FIEJ)  and  the  International 
Federation  of  Journalists  (IFJ). 

It’s  goals  include  improving  the  cir¬ 
culation  of  information  and  editorial 
material  among  the  media  of  the 
Balkan  region  as  well  as  the  rest  of  the 
world’s  media,  informing  the  interna¬ 
tional  community  about  any  obstacles 
to  the  development  of  independent 
media,  and  helping  coordinate  specific 
assistance  activities  in  the  region. 

Last  year,  SOS  Media  also  provided 
money  for  equipment  in  Rwanda.  Thus 
far,  the  program  has  relied  almost  ex¬ 
clusively  on  donations  from  the  Euro¬ 
pean  community  —  from  governments 
and  private  organizations  —  but  this 
year,  Schmitter  plans  a  campaign  in 
the  United  States. 

“We  have  to  decide  whether  we  just 
concentrate  on  the  former  Yugoslavia 
or  if  we  should  intervene  any  time 
there  is  a  conflict  in  the  world  that 
threatens  the  independent  media,  like 
in  Rwanda  or  in  Burundi  today,” 
Schmitter  said. 
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Rotary  Process: 

Gathering-Stitching  Drum  System 


Rotary  Process:  Rotary  Process:  Rotary  Process: 

Variodisc  System.  Inserting  Drum  System.  Rollpack  System. 


Rotary  processing  from  FERAG. 
Fast,  simple,  space-saving. 
Economical  and  efficient. 
Upgrades  your  downline  processing. 
We  set  the  standards. 
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FERAG,  INC.,  CONVEYING  AND  PROCESSING  SYSTEMS 
190  RIHENHOUSE  CIRCLE,  P.O.  BOX  137,  BRISTOL,  PA  19007-0137 
PHONE  215-788-0892;  FAX  215-788-7597 


We  broke  the  mold  on  editorial  pages.  Gone  is  the  stuffy  voice  from  the  ivory  tower.  Gone  is  the  anonymity  of  unsigned  editorials. 

We  even  did  away  with  the  title  of  editorial  page  editor. 

Instead,  we  invented  some  new  forms  for  opinion  writing.  We  named  two  interactive  editors  whose  job  it  is  to  get  voices  from  our 
community  onto  the  editorial  pages.  We  added  pro-con  editorials  on  sensitive  subjects. 

And  we’re  one  of  the  few  papers  in  America  that  allows  guest  editorial  cartoons  from  our  readers. 

We’re  dedicated  to  strengthening  the  connections  between  the  newspaper  and  the  communities  we  serve.  Last  year  we  published 
more  than  4,000  letters  to  the  editor.  We  sponsored  forums  on  everything  from  timber  policy  to  Christian  Conservative  attitudes 

toward  the  media. 

And,  we’re  dedicated  to  being  the  best  paper  of  our  size  in  the  country.  So,  we  were  pleased  when  one  of  our  editorials  on  how  to 
interact  with  the  public  won  first  place  for  best  opinion  writing  in  the  Pacific  Northwest. 

We’re  building  a  newspaper  for  the  21st  century.  Our  interactive  editorial  pages  are  leading  the  way. 


Spokane,  Washington 


